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SI you’re planning new construction or the remodeling of your existing 
facilities, adequate defense against fire must receive primary considera- 
tion. For the very structure of business enterprise is dependent upon 
continuity, and fire can destroy that continuity with deliberate suddenness. 
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yen . ree J Today’s business executives are aware more than ever before of the 
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— wisdom of safeguarding lives and property. They, too, are quick to 
— famous member of the recognize the advantages of ‘“‘Automatic’”’ Sprinkler protection, industry’s 


“Automatic” Sprinkler Family. : ‘ : ny: ; 
Salles aisaees unananaion most effective weapon against fire...and this recognition did not come 


for quench tank, transformer, : z j j 
ot fies und cduer docs of fess: overnight. It is the result of more than half a century of pioneering and 
mable liquid origin. leadership in the design, engineering, and construction of approved fire 


extinguishing devices and systems which must and do meet the approval 
of all leading fire insurance bureaus. 


Want further information on auto- ’ 
matic sprinkler protection? Your FIRE J eeohetengte) | 
telephone will quickly reach an = 

“Automatic” Sprinkler Engineer 
located in the principal cities of 
North and South America, or write 
“Automatic” Sprinkler Corporation 
of America, Youngstown 1, Ohio. MANUFACTURE n INSTALLATION 


“Automatic” Sprinkler devic id sys- é oh 

Fencagee A ty ene all ee” ee a OF AMERNSS 
tories, Inc., and approved by Factory ‘ ; oh rj 

Mutual Laboratories. 
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“PRODUCTS FASHIONED FROM GROWING TREES TO SERVE ESSENTIAL INDUSTRIES” 


“You mean to tell me 
this is a plastic...made by 
St. Regis...out of paper?” 


Yes, lady, the inside door panel of your refrigerator 
is probably Panelyte, the St. Regis structural plastic 
made by laminating resin-impregnated sheets of 
paper under terrific heat and pressure. 

This dramatic material, combining strength with 
light weight, is easy to clean, and is ideal for keep- 


ST. REGIS PAPER 


230 PARK AVENUE, NEW YORK 17, N. Y. 


ing cold in and heat out. Molded Panelyte door 
panels and door moldings are standard equipment 
on practically every well-known make of refriger- 
ator — first, for insulating value; second, for beauty 
and durability. Panelyte lids are used on home and 
commercial freezers. Colorful, practical table tops 
are made of Panelyte also, as are fabricated parts 
in radio, automobile and electrical equipment. 

But Panelyte is only one of many St. Regis “paper 
products” making useful but often unnoticed con- 
tributions to better everyday living. 

Hundreds of foods, chemical and building products 
—as well as plastic molding compounds—are shipped 
in heavy-duty St. Regis Multiwall paper bags. 

Telephone directories, popular magazines, and 
mail order catalogs are printed on paper which 
St. Regis makes “from the ground up”—starting with 
its own timberlands and proceeding through its pulp 
mills, paper mills, and paper converting plants. 

The steadily rising demand for St. Regis products 
is being met by continued expansion of production 
and research facilities . . . to provide more and bet- 
ter St. Regis wood-cellulose products to meet the 
essential needs of twenty-one basic industries. 


St. Regis Products are sold by St. Regis Sales Corporation: 
Offices in WEW YORK - CHICAGO - BALTIMORE ~ SAN FRANCISCO and 20 other industrial centers 
IN CANADA: St. Regis Paper Co. (Can.) Ltd., Montreal 


PRODUCTS: St. Regis “Tacoma” bleached and unbleached Suiphate Pulp 
. +. Multiwall Bags and Bog-filling Machines . . . Printing, Publication and 
Specialty Popers . . . Panelyte — the St. Regis Structural Laminated Plastic, 














Are you taking advantage of the 
New Opportunities in World Trade? 
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Are you posted on new laws and regulations gov- Do you know what products and services are most 
erning trade in foreign countries? needed in markets you are interested in? 
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Do you need additional agents or outlets to take Are your arrangements up to date for keeping in 
advantage of current situations abroad? touch with local credit conditions abroad? 


The Bank of Manhattan offers you its established facilities 
for world-wide trade. 


I" you need reliable, current data about con- _ throughout the world. Today, their knowledge 
ditions abroad to help you prepare for ex- _—_ of local export and import requirements, eco- 
panding opportunities in world trade, the Bank —_—nomic and financial conditions, and commer- 
of Manhattan invites you to make useof itscom- cial laws and restrictions, is at your service 


through the Bank of Manhattan. 
fou are cordially mvited to discuss 


plete information and banking facilities. 
For many years, we have maintained 
close, friendly relations with foreign cor- your current needs and problems person- 


respondents and banking institutions ally with our Foreign Division officers. 





Bank of the Manhattan Company 


40 Wall Street, New York 15, N. Y. 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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HUALORIE! 


Never before have two more useful and productive speed 


ranges been offered in one lathe . . . combined with 
generous swing capacity and center distance, and more- 
than-ample power to turn the wide range of operations 
possible on this remarkable new LeBlond lathe. 


Twelve spindle speeds in two ranges (low: 28 to 445rpm; 
high: 540 to 1800 rpm) controlled by a single lever. 
Swing over ways 15”, distance between centers variable, 
main drive motor 3 hp. 


your copy a Ceti na/ 


which describes the new DUAL DRIVE, 
may be obtained by addressing. Dept. D-19. 


OUAL DRIVE COPYRIGHT 12-46 
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The totally enclosed, automatically lubricated feed box, 
One-piece apron with positive jaw feed clutch, and one- 
shot lubrication to apron, carriage, and bed ... are but 
a few of the many engineering advances offered on the 
new DUAL DRIVE. On display at our plant daily. 


THE R. K. Le BLOND MACHINE TOOL CO., CINCINNATI 8, OHIO 
LARGEST MANUFACTURER OF A COMPLETE LINE OF LATHES 

NEW YORK 6, 149 Broadway, COrtlandt 7-6621-2-3 Ch) 
CHICAGO 6, 20 N. WACKER DRIVE, STA 5561 




















IN WIND, 






RAIN, SNOW OR HAIL @ 


YOUR FREIGHT GETS THERE BY 





acts Favor Your Future 
in the 


“Union Pacific West’ « 


I 
ll 


Fact 1. Since V-J day, hundreds 
of industrial and commercial con- 
cerns have located factories, ware- 
houses and distribution facilities on 
the Union Pacific right-of-way in 
the western states served by the 
railroad. 


Fact 2. This vast territory is rich 
in raw materials, natural resources, 
skilled and unskilled workers...with 
ideal living conditions, good schools, 
and plenty of space for future ex- 


pansion. 


Of special interest to 
American Industry 


ae 
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Fact 3. Travel surveys show vaca- 
tionists favor the western area by a 
wide margin. Result—greater in- 
terest in the West leading to perma- 
nent residence... growing markets, 
more manpower for industry. 


Fact 4. Over its Strategic Middle 
Route, uniting the East with the 
West Coast, Union Pacific pro- 
vides unexcelled rail transportation. 


be Specific - 


say Union Pacific 


* Union Pacific will gladly furnish confidential tne 
formation regarding available industrial sites have 
ing trackage facilities in the territory it serves. 
Address Industrial Dept., Union Pacific Railroad, 
Omaha 2, Nebraska. 


UNION PACIFIC RAILROAD 
The Siralegrc Middle Roce 
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@ Standard Federal Tax Reports — Complete, 
detailed, encyclopedic, the accepted reporter on 
federal taxes for revenue — “for the man who must 
have everything.” Swift weekly issues report and 
explain unfolding federal tax developments. 
Current subscription plan includes 6 loose leaf 
‘“bring-you-up-to-date” Compilation Volumes, and 
companion Internal Revenue Code Volume. 













CHIcaGo 1 
214 N. MICHIGAN Ave 





LACH TOPS IN ITS FIELD 


Y Federal Tax Guide Reports — Concise, com- 
pact, understandable, here is the dependable 
reporter on the federal taxes of the ordinary cor- 
poration, the average individual, partnership, or 
business. One loose leaf Compilation Volume and 
matching Internal Revenue Code Volume included 
without extra charge to start new subscribers off 
on the right foot. 


@ Federal Tax Course—1946-1947 Edition—Authentic tax train- 
ing, brush-up, and reference course in one handy volume. Explains 
federal taxation, with emphasis on income tax and withholding 
collection methods, under current laws up to date of publication. 


Write for Complete Details 


COMMERGE) CLEARING) HODSE, ING, 


PUBLISHERS OF TOPICAL LAW BEPORBTS 


WASHINGTON 4 
MUNSEY BLOG 


New Yorn 1 
Empire STATE BLOG 














De ALT 





Maybe you need more horse power on the job! 





We're talking about more horse power for 


cutting lumber. 


Few heavy-duty cutting machines were made 
available to industry during the war. Many plants 
now find themselves underpowered in their lum- 


ber-cutting departments. 


By having an all-purpose Model GE 7% Horse 
Power DeWalt in each of these departments — 
pattern work—crating and boxing—construction 
and repair work inside and outside the plant— 
you make more horse power available. You help 


workers get more, and better, work done. 


DeWalt is powered for continuous duty ... is 


capable of many different cutting operations. 


The number, in fact, is limited only by the 
ingenuity of the operator. The more your 
workers use this all-purpose power saw, the 


more uses they’ll find for it. 


For the expanding production so much desired 
and so greatly needed today, DeWalt is practi- 


cally a “must” for many plants. 


We invite you, as an executive, to secure more 
information for your technical men. Write for 
our catalog. DeWalt Products Corporation, 2712 


Fountain Avenue, Lancaster, Pa. 


DeWarr 








One of a series of advertisements showing the importance to American industry of the underwriting and distribution of investment securities. 











The Coming Of An Age 


Men of vision and spirit forged early 
aviation history—forge it today. The 
name of Glenn L. Martin stands high in 
aviation’s list of men of vision and 
spirit, of inventive genius and daring. 
As a boy he turned his dreams of flight 
into biplane kites ; as a young man, into 
gliders and airplanes. And that ability 
to transmute imagination into master 
aviation accomplishments always has 
characterized him and the company 
which bears his name. 

In 1909 Martin constructed his first 
plane, taught himself to fly—and initi- 
ated a series of Martin aviation “‘firsts.” 
He went on to fly the first air mail 
(1912); make the first extended over- 
water flight (1912); drop the first 
bombs from an airplane (1913). 


Up From The Model T T 


Meanwhile the practical knowledge 
acquired in the air was being built into 
his planes designed primarily for sports- 
men until 1913. In that year of war 
alarms in Europe, the Army awarded 
him its first order for a training and 
bombing plane, the famous Model T T, 
progenitor of the famed Martin ‘‘Ma- 
rauder,” “Mariner” and “Mars” of 
another, later war. In that transition 
period Martin engineers maintained the 
company in the forefront of its field— 
produced, among other firsts, the na- 
tion’s first two-engine bomber; the first 





experimental mail plane; the first all- 
metal seaplane; the famous “Clippers.” 


2-0-2’s and 3-0-3’s 


Many factors, in addition to the vi- 
sion and enterprise of its founder, com- 
bined to establish the growth, great 
wartime record and strong postwar 
status of the Glenn L. Martin Company. 
Not the least of these were the large 
amounts of capital acquired through in- 
vestment banking channels. In 1938, 
Martin was a successful but—contrasted 
with its size today—relatively modest 
enterprise. Smith, Barney & Co. in 1938 
underwrote a public offering of Martin 
stock which, following similar broad- 
ened financing during preceding years, 
enabled the company to enter the critical 
war period prepared to send Martin 
bombers swarming over enemy troops 
and territory. This laid the groundwork, 
too, for the company’s entry into the 
postwar period with the flexibility ade- 
quate capitalization provides, permit- 
ting extraordinarily quick reconversion 
and rapid production of the already 
famed commercial airlines, the Martin 
2-0-2’s and 3-0-3’s, which will go into 


service in the country’s leading airlines 
during 1947. 

Orders for these already have passed 
the 345 mark, exceeding the prewar 
total of a// aircraft in domestic scheduled 
airline operations. This takes on added 
significance when it is realized that today 
Martin has over 17,000 employees with 
an annual payroll of more than $120,- 
000,000, a great contribution not only 
to Baltimore but also to the whole 
American economy. 

To tell more of the details of the 
progress of this company, we have pre- 
pared a booklet, “An Analysis of the 
Glenn L. Martin Co.,” which may be 
obtained on request to Department M, 
Smith, Barney & Co., 14 Wall Street, 
New York 5, N. Y. 


Your Company, Too, Can Benefit 


Smith, Barney & Co. has similarly as- 
sisted other successful companies, some 
in the earlier phases of their potential 
growth, others in a more mature stage 
of development. The experience, facili- 
ties and counsel of Smith, Barney & Co. 
are available to business enterprises to 
develop sound and adequate financial 
programs. 


Smith, Barney & Co. 


Members New York Stock Exchange 


New York 


Philadelphia 


Chicago 


ONE INVESTMENT FIRM THAT CAN MEET ALL INVESTMENT REQUIREMENTS. 
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PRON! i Commanding a superb view of 
Mount Ranier, Tacoma, Wash., is located at the 
head of navigation on Puget Sound, 30 miles by 
water south of Seattle. With a natural deep- 
water harbor and good rail facilities, the city is 
an important port. Situated in the center of an 
extensive fir belt and close to a rich agricultural 
district and large coal fields, it likewise ts a ship- 
ping and industrial center. 

In 1939 its 253 manufacturing plants produced 
goods valued at $62,055,686. The biggest group 
of industries, with an output of more than 
$36,000,000 annually, is lumber and lumber 
products. The flour and cereal mills have an 
output valued at $18,000,000. The Tacoma 
smelter produces 225,000,000 pounds of refined 
copper yearly as well as gold, silver, and arsenic. 
Other products include paper, chemicals, fur- 
naces, railroad car wheels, candy, and foods. 

The city’s 1,864 retail stores in 1939 had sales 
of $55,065,000; the 828 service establishments, 
receipts of $4,482,000; and the 206 wholesalers, 
sales of $60,111,000. 

First settled in 1852, Tacoma was incorporated 
as a city in 1883. The cover illustration, from 
the New York Public Library, depicts the com- 
munity about 1877. 


BUSINESS SURVIVAL 4 series of charts depict- 
ing the length of life of retail stores in the United 
States has been prepared by Dun & BRapsTREFT, 
Inc., from statistics recently compiled by the 
U.S. Department of Commerce, with 1939 as a 
base year. Copies are available on request. 
The charts show average survival periods in 
the different retail lines; variance of profit by 
lines; the mortality over a decade of 1,476,365 
stores operating in 1929; the number of stores 
by age groups in the various classifications; sales 
by age groups; and soon. There also is a tabu- 
lar breakdown of 1,770,355 stores, with average 
age, median age, and average sales in 1939. 


V PAMPHLET “Security Exchanges in World 
Finance,” by Roy A. Foulke, which will be avail- 
able shortly on request, presents in greater detail 
the articles of the same name in the November 
and December numbers. It contains the impor- 
tant retail, wholesale, and manufacturing indus- 
tries’ ratios for 1945 together with the five-year 
medians in each of these fields. 


ANNUAL INDEX The index to Dun’s Review 
is arranged as a working tool for those who re- 
fer to the studies of significant developments 
contained in the magazine. To avoid waste it 
will be sent only on request except that library 
subscribers will receive copies automatically. 

The ivdex includes listings according to sub- 
jects covered, titles, authors, and companies men- 
tioned; it is prepared by the staff of the Dun & 
Brapstreet Business Library. 
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TACOMA, WASH.—PHOTOGRAPH FROM TACOMA CHAMBER OF COMMERC! 
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Mount Greylock, New Hampshire Frontispiece 


The Interplay between Domestic and Foreign Policy 13 
A study of American foreign policy and how it 
is both shaped by and shapes domestic policics 
Wiviarp L. THorp 
Assistant Secretary of State 


What’s Ahead for Building Construction in 1947? cite OO 
Future building costs, based upon an analysis 
of trends in World Wars I and IL and interim 


E. WaRREN Bowprin 
Vice-President, Walter Kidde Construction Company 


How the Steel Cartel Operated - o «49 
Affect of cartels on American business; mode 
of operation, influence of former steel cartel 


Goria WALDRON 
The Twentieth Century Fund 


The Trend of Business , ‘ ._ = 


Gains in industrial output are slight; income, 
employment are high; prices, trade volume up 


Here and There in Business cost a) ae are 


Microscope, 4 Poem “Al ee el 
A. M. SULLIVAN 
Associate Editor, Dun’s Review 


Dun’s Review, January 1947. Published monthly by Dun & Brapsrreet, INc., 290 Broadway, 
New York 8, N. Y. Subscription information on page 65. Frontispiece from Devaney. 
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I never saw 
you so CLEAN! 





She must be dreaming. This can’t be her boss’s desk. So clean .. . so neat . . . so easy 


to straighten out after a busy day. 


Where are the unanswered letters? The unfinished memos? Where are the loose-leaf 
ideas . . . the pearls of paper wisdom that simply must not be swept overboard? 


Dictaphone’ is the Answer 





One more boss has seen the light. One more Dicta- 
phone machine installed. 

Today—a swamped executive talked all of his busi- 
ness into a handy microphone. Alone... uninterrupted 
. .. his thoughts were as clear—as uncluttered as his 
desk top. 

Dictaphone Electronic Dictation is the modern, effi- 
cient way of getting things done. It doubles your work- 
ing ability . . . permits your secretary to go about other 
business while you dictate to her .. . steps up the effi- 
ciency of the entire office. 

By speeding up office routine, the Dictaphone method 
saves time for new business, too—helps give that sales 
curve an important lift. 

Take this short cut to better business, today. Call 





your U. S. or Canadian Dictaphone representative for a 
demonstration of the Dictaphone Model AE. See how 
simple it is to operate—how important it is to your 


entire organization. 


DICTAPHONE Cdezecrce Dictextton 


*The word DICTAPHONE is the registered trade-mark of Dictaphone Corporation, makers of Electronic and 
Acoustic dictating machines and other sound-recording and reproducing equipment bearing said trade-mark, 
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FREIGHTERS TIED UP AT A PIER IN BROOKLYN, N. Y.—DEVANEY PHOTOGRAPH 
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2 A MERICAN FOREIGN POLICY 


IS FREQUENTLY CRITICIZED DUE TO A 
LACK OF UNDERSTANDING OF HOW THE 
DOMESTIC POLICY OF THE UNITED 
STATES AND OTHER COUNTRIES ARE RE- 
LATED TO FOREIGN POLICY. Here Mr. 
THORP DEMONSTRATES THE REFLEC- 
TION OF DOMESTIC POLICY IN OUR FOR- 
EIGN POLICY AND HOW FOREIGN POLICY 
CASTS ITS SHADOW OVER DOMESTIC. 
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DOMESTIC and FOREIGN POLICY 


Cs 

P From time to time, we hear 
references to our “domestic policy” and 
our “foreign policy,” as though these 
were two quite separate and distinct 
parts of American public policy. It is 
implied that there are two separate 
sets of pigeon-holes and filing cabinets, 
that different people in the Govern- 
ment are assigned to one or the other 
area, and that, by and large, different 
and unrelated problems are found 
under the two headings. 


yp U N° '§ on ae, ey 


WILLARD L. THORP 


Assistant Secretary of State 


The over-simplification which im- 
plies such a kind of isolation between 
domestic and foreign policy problems 
is not only untrue but it is dangerous. 
While it is correct that certain problems 
do fall largely in one field or the other, 
it is important to keep always in mind 
that there is a very important amount 
of interplay and interconnection be- 
tween the two. Our foreign policy 
frequently requires support and imple- 
mentation in domestic action, and 


E W 
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domestic policy in turn establishes 
limits upon and suggests patterns for 
our foreign policy. 

One confusion which arises, particu- 
larly in the foreign policy field, is the 
failure to distinguish between policy 
and the actual state of fact. Our 
domestic policy, as clearly shown in 
the statute books is, among other 
things, against the breaking and enter- 
ing of houses for the purpose of theft, 
but such things do occasionally happen. 
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In the foreign field, references to 
American foreign policy should clearly 
be understood to mean the American 
position with respect to the matter 
under consideration. Obviously, the 
American position will not always be 
in agreement with the position of 
other countries. The actual product 
of these conflicting foreign policies 
may be some compromise solution 
which does not represent fully the 
position of any of the governments 
involved. 


Finnish Reparation 


Thus, the United States made a 
vigorous protest against the fixing of 
Finnish reparation at $300 millions. 
We believe that such a figure is beyond 
the capacity of the Finnish economy ° 
to pay, and completely unreasonable 
when compared with the reparation 
figures set for much larger and 
wealthier countries. But we were not! 
at war with Finland, and therefore 
are not participants in the drafting of 
that particular treaty. As a matter of 
fact, the United Kingdom and _ the siecgtscate wuieanad wade Ae aaa: 
Soviet Union are the responsible pal TION OF THE WAR-DEVASTATED AREAS OF TH! 





ONSTRUC- 


» IN ASSISTING IN THE REC 
WORLD AS EXEMPLIFIED BY THIS 
ATTACK ON 


TERMATH OF A GERMAN AERIAL 





ties and they have agreed to the $300 
millions provision. 

While the United States has had a 
consistent position on reparation which 
it urged with vigor at the Paris Con- 
ference, no one could possibly find any 
internal consistency among the various 
reparation figures actually incorpo- 
rated in the five treaties now under 
active discussion. This condition illus- 
trates my point that one of the con- 
tributing factors to the charge that the 
United States has no consistent foreign 
policy is that some observers view it 
not in terms of the American position, 
where consistency and definiteness are 
possible, but of the solutions arrived at 
as the result of the conflicting views 
of the interested nations. 

But to return to my main point. 
There are many situations in which 
our domestic policies set the pattern 
for our foreign policies. The defense 
of our position in discussions with 
representatives of other countries is 
strong or weak in accordance with 
the degree to which we practise at 
home what we preach abroad. Unless 
there is some substantial degree of con- 
sistency, life for the negotiator is not 
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only uncomfortable but relatively in- 
effective. 

For example, there is a term known 
in the shipping world as “cabotage.” 
This refers to the picking up of pas- 
sengers or freight in one port in a 
given country and taking them to an- 
other port in the same country. The 
United States by law forbids cabotage 
in this country by any foreign vessels. 
In other words, our coastal shipping 
is reserved exclusively for American 
ships. In connection with the discus- 
sion of the long-run principles to 
govern shipping on the Danube, the 
United States could not insist on cabo- 
tage rights in the riparian states for 
foreign ship owners, although other 
countries not so bound by domestic 
practice might do so. 

As a further actual illustration from 
another phase of the same discussions, 
we were asked about our practices in 
connection with the relative treatment 
of ships of various nationalities on the 
St. Lawrence River and the Panama 
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Canal. Since both are open to all 
foreign ships without discrimination 
in any form or manner, these prece- 
dents served to support our general 
position, but my point is that they 
were drawn directly into the discus- 
sion. Had we been urging a policy 
on the Danube different from that 
which we followed where our own 
immediate interests were involved, we 
would have found the situation embar- 
rassing, to say the least. 


Civil Aviation Agreements 


To shift to another field, we have 
been engaged for many months in 
the negotiation of civil aviation agree- 
ments with many different countries. 
We can hardly ask other nations to 
give our airplane companies any privi- 
leges which we are unwilling to extend 
to them on a reciprocal basis in the 
United States. Therefore, our foreign 
policy with respect to commercial avia- 
tion is definitely limited by our domes- 
tic policy. 
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These limitations sometimes extend 
beyond the instances of serious negotia- 
tion. I was recently exposed to what 
amounted to a filibuster in an inter- 
national conference. Obviously, | 
could not make any complaint with 
good grace, since it was only a slight 
effort in comparison with the expert 
performance and technical skill of cer- 
tain of our legislators in preserving 
this old American custom. 

In some instances, existing domestic 
legislation enacted with other purposes 
in mind may turn out to have substan- 
tial significance for foreign policy prob- 
lems. For example, the operation of 
price ceilings on grain and meat not 
only affected the American consumer, 
but determined in large degree the 
physical amount of relief which 
UNRRA’s fixed budget was able to 
obtain for other countries. Or, to take 
an illustration from another field, the 
specific requirements of state law in 
connection with investments by sav- 
ings banks and insurance companies 
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may greatly aid or restrict the opera- 
tions of the International Bank for 
Development and Reconstruction, by 
opening or closing to it those tremen- 
dous sources of private capital. 

This problem of consistency between 
foreign and domestic policy is not 
unique in the United States. In the 
treaties now being discussed by the 
Council of Foreign Ministers there 
is a problem of the amount of compen- 
sation which ex-enemy countries must 
provide for war damage done to the 
property of United Nations’ nationals 
located in the ex-enemy country. The 
majority of the countries at the Paris 
Conference for 75 per cent. 
However, the British urged 100 per 
cent compensation because their war 
insurance scheme provides too per cent 
compensation for all property subject 
to war damage in the United King- 
dom, including that of foreign nation- 
als. Obviously, it is difficult for them 
to receive less for their property dam- 
age in Italy and the Balkan States, 
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and for them to reimburse foreign 
naticnals in England at a rate above 
that required of ex-enemy states. 
Likewise, the French have difficulty 
in proceeding with the restitution of 
looted property found in Germany to 
the other ex-enemy states, until the 
process of restitution of their own 
property is begun by these same states. 
And the USSR has trouble with ap- 
proving civil aviation provisions in the 
treaties more liberal than those which 
they themselves are willing to offer. 


Our Fundamental Principles 


I hope that these scattered illustra- 
tions, picked from almost an endless 
list, have been sufficient to demonstrate 
that foreign policy is frequently limited 
by domestic policy. But it is not 
enough to say that there are many 
specific cases where this is true. There 
is a more fundamental relationship. 
In the very broadest terms, our do- 
mestic policy is basic to our foreign 
policy. Underlying the specific case 
is the basic directive—what kind of 
world do we believe in; what are our 
fundamental principles? Our effec- 
tiveness in urging those fundamen- 
tals in which we believe—democracy, 
equality of opportunity, human rights, 
the Atlantic Charter, respect for prop- 
erty, freedom of the press, and the like— 
depends in large part upon the degree 
to which we ourselves are a living 
demonstration of these fundamentals. 

In the economic field, we have a 
set of fundamentals. Our economic 
system is based upon a tremendous 
market within which trade flows with- 
out restrictive barriers and with a 
single medium of exchange. The high 
standard of living in New England is 
made possible largely by the tremen- 
dous interchange in goods and services 
which takes place between New Eng- 
land and the rest of the United States. 
Although we recognize that there are 
times and circumstances when the 
government must step into the picture, 
by and large we leave the economic 
process to the working of economic 
forces and the direction of individual 
business men and consumers. 

Obviously, we cannot expect the rest 
of the world to adhere fully to this 
pattern. The American position as 

(Continued on page 61) 
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FOR BUILDING CONSTRUCTION IN 1947? 


E. WARREN BOWDEN 


Vice-President, Walter Kidde Construction Company 


ff 

A cxnerut study of the 
| chief factors influencing the cost of in- 
| dustrial building construction justifies 
| the belief that in spite of the presently 
confused pattern of events, a reasonably 
clear picture of the future of construc- 
tion costs, at least as far as the next 
two or three years are concerned may 

now be obtained. 

We are able to answer the important 
questions of how high our building 
costs are going and when the turning 
point will be reached, and to anticipate 
the pattern of the recession in costs that 
can be expected. 

Not only those of us who are directly 


: Sp industrial construction costs expected 
to rise or decline sharply in the next two or three | 
years? What will the controlling factors be? | 
The answers are predicted by Mr. Bowden from | 
a study of trends during World Wars I and II as 
well as in the interim period and in the current 
post-war era. Variations in construction costs and 
employment during these periods are charted. 
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engaged in construction, but also those 
who are building or planning to build 
new homes, manufacturing plants, 
schools, hospitals, or bridges, are con- 
cerned greatly with this cost problem. 

We are inclined to look back to the 
prices at the beginning of World War 
II and to assume that somehow we can 
expect to reach them again once fairly 
normal conditions of material supply 
and labor are reached. Many of us 
look back even further and recall the 
sharp rise in costs of building during 
and after World War I, and recall the 
reaction that occurred in 1921 and 1922. 
Then we conclude that the same pat- 
tern is being followed all over again. 


However, today’s business costs are 
intimately involved in a most complex 
economic situation as a result of a pres- 
ently confused cost picture due to ad- 
justments following the removal of 
price controls on materials and with an 
unknown wage situation facing the 
country as labor attempts to make some 
adjustments that it hopes will bring its 
returns more nearly into line with the 
cost of living. 

Consideration must be given to the 
changes in building costs and wage 
rates that have taken place since 1914. 
(See chart below.) 

Building costs advanced sharply dur- 
ing the years of World War I and at 
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its conclusion were 75 per cent above 
pre-war figures. Although these 
seemed high, they were the lowest that 
would be reached for the next fourteen 
years, and, in fact would not have been 
reached again without the severe de- 
pression of the 1930’s. In the two post- 
war years of 1919 and 1920 costs con- 
tinued to rise, even more sharply than 
during the war and reached a peak of 
155 per cent above pre-war levels. 

Two years of falling costs brought 
the costs to about 87 per cent above 1914 
levels. By 1923, costs had rebounded 
and reached a level that was main- 
tained for seven years—and this level 
was over twice the cost that had been 
experienced before the war. 

It is instructive to examine changes 
in the wage rates of construction labor 
during this period, measured in per- 
centage variation from the levels of 
1914. They rose steadily except for the 
slight peak in common labor wage 
rates in 1920 and the drop during the 
post-war depression years of 1921 and 
1922. 

All three cost curves.climbed sharply 
again during World War II. 


Costs Rising Since 1939 


Actual building costs have been ris- 
ing since 1939 at an even greater rate 
than the building cost curve indicates 
because of the fact that this curve is 
based on a series of weighted factors 
which reflect quoted official changes in 
price but do not make adjustments for 
labor inefficiency, scarcities of materials, 
restrained ceiling prices below actual 
costs, or similar considerations which 
affect the actual construction cost, 
especially in a period of stress such as 
that through which we have recently 
passed and, indeed, are still meeting. 

Over a period of time improvements 
in methods of manufacture and of con- 
struction introduce savings which 
make possible overall reductions in 
costs as compared with wage levels. 
However, the amounts paid for labor 
are the basic ingredients of construc- 
tion costs. And, if we are willing to 
admit the premise, as most of us are, 
that wage levels once attained are not, 
thereafter, easily reduced, we are forced 
to conclude that insofar as wages are 
concerned very little downward adjust- 
ment can be expected as long as our 
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economy is in prosperous condition. 

The World War II period resembled 
that of World War I in the increase in 
both labor and building costs occurring 
in each; and post-war costs have also 
continued to rise sharply as in 1919 and 
1920. 

The problem is to determine whether 
or not the cost rise is likely to continue 
for another year, and one can thereafter 
expect a precipitate drop in costs. Such 
conclusions do not appear to be war- 
ranted by present facts. 


Price Rise Restraints 


Two basic conditions, not present in 
1919, which operate to restrain rising 
construction costs are (1) the caution 
apparent on every hand against over- 
stocking with inventories which might 
cause losses in a declining market; 
(2) the general “wait and see” attitude 
which today predominates in industrial 
planning. 

Caution against over-stocking is a 
very different situation from that exist- 
ing during the rise following World 
War I. This caution serves to apply 
a brake to the upward movement of 
prices and will be equally beneficial 
when they begin to decline. 

An example of the situation is given 
by the lumber dealers who prefer to live 
from hand-to-mouth rather than to be 
caught with an inventory priced above 
the market. Many dealers can still 
recall how they themselves, or their 
fathers, were caught in the drop of 
1921 and 1922. 

With regard to the “wait and see” 
attitude, as it concerns building con- 
struction, it does not mean that the 
average project is to be dropped com- 
pletely or indefinitely postponed, but 
it does mean that the manufacturer will 
defer as long as he can the plant addi- 
tions needed, in order to have some as- 
surance of the overall cost of the pro- 
posed project. 

Our opinion as to how far we now 
are from the peak of construction costs 
is based on observations directly affect- 
ing the industry and on general busi- 
ness conditions at large. With regard 
to the industry itself, the most impor- 
tant single factor is the steadily improv- 
ing material supply situation. It is true 
that materials are still scarce and in 
the case of such items as cast-iron, some 
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plumbing fixtures, and other metallic 
items, may continue to be scarce for a 
number of months. However, reports 
of Government agencies and the opin- 
ions expressed by the producers of ma- 
terials justify the belief that, for the 
most part, the material supply will 
equal the demands of construction dur- 
ing 1947. 

The removal of price controls has 
had a most healthy and stimulating 
effect on the material situation. The 
removal of these controls should not 
cause a marked increase in prices. It 
will be recalled that extensive upward 
ceiling price adjustments were made 
earlier this year causing the apparently 
sharp advance in costs as indicated in 
the chart on page 17. Since removal 
of price controls the large producers of 
basic materials for the construction in- 
dustry have announced their intention 
of holding prices at as near the former 
OPA ceiling prices as possible, al- 
though of course some items will have 
to be adjusted upward where inequit- 
able conditions existed. 

However, even at material prices 
averaging somewhat higher than the 
OPA ceilings, the actual cost to the 
builder will be less because, as is widely 


‘recognized, many materials have been 


secured only by resorting to devious 
means, innumerable instances of which 
were bound to be found under the 
circumstances. 

A more adequate supply of materials 
will make it possible to use the most 
economical material in its proper place 
in a structure. During the recent 
period of price control some materials 
were practically priced out of existence, 
inevitably being replaced by some other 
material or item of considerably higher 
cost. 

A supply more nearly approaching 
demand will have the effect of lowering 
not only the unit cost of producing the 
materials themselves, but will have a 
most important bearing on increasing 
the efficiency and economy of construc- 
tion operations at the site. Costs will 
be reduced when it is possible to sched- 
ule operations for the maximum ad- 
vantage of the work as a whole without 
the constant interruptions and irrita- 
tions which heretofore have been so 
commonplace on building operations. 
Labor itself will become more efficient 
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in the face of assurance of continuity 
of work, knowing that orderly sched- 
ules can be maintained. 

The factors mentioned have had to 
do directly with the construction indus- 
try. There are other conditions appar- 
ent in the general economy which indi- 
cate that we have about reached the top 
of the construction cost rise and can 
expect a decline. Such a condition is 
usually apparent first in the luxury 
items and these have already experi- 
enced such a decline. Real estate costs 
are generally believed to be well past 
their peak. Although individual in- 
creases in prices are still taking place, 
there is evidence that consumer goods 
are also past the peak situation. It is 
logical to expect that the elements of 
the construction industry will shortly 
react in similar fashion. 

With regard to the “when” and “how 
high” of the industrial building cost 
peak, it is our opinion that: 

1. The top limit of post-World War 
II industrial plant construction costs is 
either here now or will be reached 
within the next five to six months. 

2. Such further overall cost increases 
as occur will be limited to not over 
5 per cent. This conclusion would, of 
course, require some modification if 
any important change is made in the 
general wage level. 


How Much and How Fast 


Our next point of concern has to 
do with how much and how fast the 
cost will drop. Our belief that the de- 
crease will not be precipitate, as it was 
in 1921, is based on two important 
points in which the present circum- 
stances vary from the earlier period. 

The first is that we have passed 
through a relatively long period dur- 
ing which we have been denied or have 
had inadequate supply of many of the 
essentials of our standards of living, 
not only during the years of our 
participation in the war but for another 
ten years prior to that time. 

The backlog of demand for new 
construction is tremendous. It will be 
years before we can begin to catch up 
with the existing need for new homes, 
new manufacturing plants, new hos- 
pitals, schools, and commercial build- 
ings of all sorts, not to mention the 
vast program of new express highways, 
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bridges, dams, water,supply and sewage 
disposal systems, and so on. 

The need for new industrial plant 
units is also large, in spite of the tremen- 
dous plant construction program of 
the war years. The needs are for units 
built to serve specific manufacturing 
requirements at specific locations. In 
many cases neither the location, size, 
or arrangement of existing war plants 
are suitable for the needs of those 
manufacturers who are now planning 
new facilities to provide for the efficient 
production of their goods. 

Although the backlog of industrial 
building is great, if considered alone, 
we would imagine enough reluctance 
to build during a declining cost period 
to force a relatively sharp drop to an 
abnormally low point. However, a 
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certain proportion of the industrial de- 
mand is too insistent to be deterred. 

And, moreover, commercial and in- 
dustrial building construction together 
account for only about one-fifth of the 
new construction anticipated during 
the next five years. The Department 
of Commerce estimates a five-year 
average of nearly eleven billion dollars 
worth of new construction during that 


period. 
Position of Organized Labor 


The second important point which 
tends to prevent a sharp fall in build- 
ing costs is the present strong posi- 
tion of organized labor which was 
non-existent after World War I and 
which, in present conditions of con- 
sumer demands, can be expected to 
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maintain or increase the levels of wages. 

The difference in the position of 
labor now as compared to that in the 
1g20’s is so obvious as to require very 
little comment. In the earlier period 
it was a relatively simple matter for 
a business to lower the wages of its 
employees, and sharp declines in wage 
rates were put into effect throughout 
all industry during 1921 and 1922. On 
the other hand, we have recently passed 
through a period during which the 
emphasis of the Federal Government 
has been placed on increase and stabil- 
ization of the wages of the working 
man. It will require a great decrease 
in the demands for products to effect 
any material decrease in hourly wages. 

When we consider these conditions 

(Continued on page 55) 
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Vi: term cartel was virtu- 
ally unknown to the American lan- 
guage a generation ago. But a recent 
study shows that about 87 per cent by 
value of the mineral products sold in 
the United States in 1939, 60 per cent of 
the agricultural products, and 42 per 
cent of the manufactured products 
were “cartelized” to some degree. For 
two years now a research staff of the 
Twentieth Century Fund has been 
studying the cartel movement to see 


why it gained such momentum in the 
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The Twentieth Century Fund 


period between the two world wars. 
To answer the many broad questions 
involved requires broad historical in- 
terpretation and economic analysis. 
But it also requires a solid factual 
foundation. A part of the research un- 
dertaken was recording of actual cartel 
experience in specific industries. 

Case histories of cartels thus 
developed were in eight industrial 
fields: 
and steel, aluminum, magnesium, 


sugar, rubber, nitrogen, iron 
electric lamps, and chemicals. 
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Despite marked similarities in these 
cartels and the wide range of industrial 
situations which they reflect it was 
possible to recognize broad, but not 
always differentiated categories. The 
cartels could be classified as defensive 
(sugar) and aggressive (aluminum) ; 
governmentally sponsored (sugar and 
natural rubber); and privately con- 
trived (aluminum, magnesium, and 
electric lamps); and so on. 

There is much to be said that is 
interesting about the examination of 
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When the Nazi armament program attained its full stride such large quantities of 
steel were needed at the Krupp Works and other armament centers that the German 
steel producers were not able to produce for export up to their cartel quotas. 
They demanded and received substantial bonuses from other national groups. 


cartelization in each of the eight in- 
dustrial fields. The history and back- 
ground of the ivon and steel cartel pro- 
vides an example of private producer 
co-operation carried on in a situation 
of a quasi-public character; represen- 
tatives of the various governments care- 
fully watched and, in some instances, 
co-operated in the development of the 
arrangements in this industry. 

The first 
was established in 1926, after months 
of negotiation, by the steel producers 
of Germany, France, Belgium, Luxem- 
burg, and the Saar. Although these 
countries in the new Entente Interna- 
tionale de lAcier (EIA) produced less 
than one-third of world steel output, 
they accounted for about two-thirds of 


international steel cartel 


all exports. 

The EIA tried to stabilize steel 
markets by (1) determining the total 
amount of crude steel to be produced 
by countries represented in the cartel, 
(2) dividing this allowable production 
among cartel members, and (3) penal- 
izing cartel members whose country 
exceeded its allowance. 

The world-wide economic difficul- 
ties of 1930 wrecked EIA’s control of 

By 1931 the cartel had 
But in 1933 a new cartel 
came into being. This second cartel 
lasted until World War II disrupted it. 


steel prices. 
collapsed. 
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Eventually it brought under its con- 
trol go per cent of all iron and steel 
Thus it 
expanded from a purely European to 


entering international trade. 


a world steel cartel. 

The second cartel undertook to ex- 
tend its control over the marketing of 
steel in importing, as well as exporting, 
countries. It licensed distributors in 
importing countries, requiring them 
to observe fixed resale prices and terms 
and to handle only products of cartel 
members. 
fixed margin of profit and a definite 


In return it guaranteed a 


share of the markets. 

The British Iron and Steel Federa- 
tion joined EIA in 1935 with the 
official support of the British Govern- 
ment. After the British Federation 
had joined the cartel, the European 
industry encountered competition in 
world markets from the exporters of 
only a single important country—the 
United States. American exports, 
which had averaged more than 2 
million tons annually during 1925-1929, 
declined to a low of 367,000 tons in 1932. 
The downward trend was reversed, 
however, with the general recovery of 
business. An uninterrupted increase 
in American steel exports after 1933 
culminated in a peacetime high of 
3,472,000 tons in 1937. As American 
exports threatened the cartel’s control 
U A R 
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of world markets, steps were taken to 
bring the United States exports under 
concerted regulation. 

A little history is necessary here. In 
1928 a corporate charter had been 
obtained for the Steel Export Associa- 
tion of America under the terms of 
the Webb-Pomerene Act which auth- 
orizes co-operation among business 
rivals in export trade. It included in 
tts membership many independent 
steel companies operating in the export 
market, as well as export subsidiaries 
of dominant steel corporations. A 
major objective of the Association was 
to conduct export operations in such 
a manner as to disturb foreign markets 
as little as possible. The Association 
itself reported its chief advantages to 
be the “ability to meet foreign compe- 
tition through establishing uniform 
terms and contracts for export sales, 
standardizing weights and qualities, 
and the collection and exchange of in- 
formation regarding foreign markets.” 
Before 1938, however, collaboration 
between the Export Association and the 
steel cartel was limited to price and 
quota agreements with three of the 
cartel’s selling syndicates. These agree- 
ments covered exports of tinplate, rails, 
and tubular products. 


U. S. Interests Join Cartel 


Experience in these fields proving 
mutually satisfactory, the cartel under- 
took to broaden the area of coéllabora- 
tion. 
the cartel opened negotiations with the 
Export Association looking to stabil- 
ization of export markets, generally, 


In the second quarter of 1936, 


and its adherence to additional selling 
syndicates, specifically. The cartel 
reached a basic understanding with the 
American group in 1938 and specific 
agreements were concluded insuring 
American participation in the syndi- 
cates regulating the sales of “heavy 


In 


accordance with arrangements, repre- 


products” and “sheet products.” 


sentatives of the Export Association 
took part in the policy-making deci- 
sions of both the cartel and its affliated 
syndicates. 

The Export Association agreed on 
behalf of its members to recognize the 
domestic markets of other cartel mem- 
bers as their exclusive marketing 
territories. In return, the cartel recog- 
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nized certain areas as American spheres 
of influence. 
ceived quotas based on their share of 
certain export markets during the year 
1936. The Export Association assumed 
responsibility at the outset for keeping 
American exports within the assigned 
Should total American ex- 


American exporters re- 


quotas. 
ports of any particular product exceed 
the American quota, the Association 
obligated itself to pay penalties—even 
though the excess resulted from failure 
of American independents to co-operate 
in the program. 

Although the Webb-Pomerene Act 
authorizes co-operation among business 
rivals in the export trade, it prohibits 
an association of exporters from enter- 
ing “either in the United States or else- 
where into any agreement, 
understanding, or conspiracy,” or do- 
ing any “act which artificially or inten- 
tionally enhances or depresses prices 
within the United States of commod- 
ities of the class exported by such an 
association, or which substantially 
lessens competition within the United 
States or otherwise restrains trade 
therein.” 


Effects on American Trade 


Each of the agreements between the 
Export Association and the several 
selling syndicates accordingly contained 
a provision formally indicating the 
Association’s compliance with the 
Webb-Pomerene Act. For example, 
the agreement of August 1, 1937, cover- 
ing the export of rails, provided: 

“Materials sold in the United States 
other than for export and sold for ex- 
port to the United States shall not be 
covered by this agreement, and this 
agreement shall not be construed as 
in any way referring to trade in mate- 
rials so sold and shall not be allowed 
directly or indirectly to restrain trade 
within the United States or the export 
trade of any domestic competitor of the 
American groups or to enhance or to 
depress prices of such material or to 
lessen competition therein within the 
United States.” 

In spite of the Association’s formal 
adherence to the principles of the 
Webb-Pomerene Act its participation 
in the cartel apparently tended both to 
lessen competition in the American 
market and to curtail the export trade 
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of domestic producers not members of 
the Association. A basic principle 
of the steel cartel was preservation of 
domestic markets for domestic pro- 
ducers. In entering the cartel, Ameri- 
can producers agreed to respect the 
domestic markets of other cartel mem- 
bers and to limit their sales in neutral 
markets. What was the guid pro quo? 
What did the American steelmakers 
gain under the agreement by restrict- 
ing their foreign sales? One possible 
gain is obvious—better prices for steel 
exports. 

There is another bird, however, at 
which the stone may have been aimed. 
Cartel representatives made clear to the 
American group that if American 
members failed to implement effec- 
tively their general understanding with 
the cartel thé cartel would lower steel 
prices drastically and ship large quan- 
tities of foreign steel into the higher 
priced American market. The Ex- 
port Association’s Board of Managers 
warned executives of the afhliated com- 
panies of this danger. 

American participation in the cartel 
apparently tended to forestall such an 
invasion of the American market by 
foreign producers. Whether or not 
affiliation of the American group with 
the cartel was accompanied by an 
understanding, express or implied, 
that its domestic market would be 
reserved for domestic producers, the 
fact is that European members re- 
frained from aggressive selling in the 
United States. 

American participation in the cartel 
affected American trade in a second 
way. The Association guaranteed that 
total American exports of specific steel 
products would not exceed American 
quotas. As prices mounted during the 
second half of the 1930's, Association 
members confined their exports to 
their quotas. Non-members, however, 
increased greatly their share of Ameri- 
can foreign trade. 

As the cartel required Association 
members to pay heavy penalties on 
sales in excess of American quotas, 
even though the excess might have re- 
sulted from an increase in sales by non- 
members, American producers urged 
their European colleagues to cut prices 
in certain export markets to eliminate 
American non-members. 
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American membership in the steel 
cartel ended with World War Il. It 
had lasted eighteen months. During 
this period, the Steel Export Associa- 
tion tried to overcome obstacles to 
American collaboration with European 
groups and to make the steel cartel an 
effective instrument for the control of 
world markets. Everywhere steel pro- 
ducers were avoiding competition as 
the means of promoting their separate 
interests, and were turning instead to 
co-operative action as a means of pro- 
moting the interests of all. 

The steel cartel was a private busi- 
ness Organization. The _ business 
groups that created it and managed 
it were undoubtedly trying to make 
international markets more profitable. 
Thus the cartel was designed to ad- 
vance the private interests of these 
groups by dividing markets among 
the members, by regulating the rate at 
which steel moved into these markets, 
and by controlling prices. 


Government Affiliations 


In spite of the private character of 
the cartel, however, the national groups 
affiliated with it, excepting the Ameri- 
can group, were closely associated with 
their respective national governments. 
Every European national group looked 
to its government for support and co- 
operation in negotiations with other 
national groups. Promulgation of the 
first cartel in 1926 was contingent on 
a satisfactory commercial treaty be- 
tween Germany and France. The 
British Parliament raised the tariff on 
iron and steel in 1935 at the request of 
the British Iron and Steel Federation 
to aid it in persuading Continental 
members of the cartel to accept an 
import quota smaller than the normal 
Continental exports to Great Britain. 

Such close co-operation between the 
national groups and their governments 
tended to develop an identity of in- 
terest between them. This identity 
of interest was most marked in 
Germany. In May 1932 the Bruening 
Government secretly acquired a con- 
trolling interest in the dominant Ger- 
man steel producer, Vereinigte Stahl- 
werke. It paid for the stock about four 
times its market price. Vereinigte 
Stahlwerke had the only artillery muni- 
tions plant left in Germany under the 
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Versailles Treaty, and produced about 
50 per cent of German iron and steel. 
Although the government’s ownership 
of Vereinigte was reduced through a 
later reorganization of the steel trust, 
the government remained the largest 
single shareholder. 

The bond between the German steel 
trust and the government was even 
closer after the Nazis seized power in 
1933. In fact Nazism was nourished 
by funds supplied by steel industrialists. 
Fritz Thyssen, leading spirit in the 
trust, had cast his lot with Hitler as 
early as 1928 when he made a large 
gift to the National Socialist Party. 
Dr. Albert Vogler, chairman of Ver- 
einigte’s Executive Board, in presenting 
a plan for reorganization of the trust 
on November 29, 1933, commented on 
the favorable political environment 
created by Hitler’s accession to power: 

“Wavering governments have been 
replaced by a firm state leadership. 
Together with peace and order also 
confidence has been established and 
thus the basis for a recovery of our 
With that the 


moment has come for the realization 


economic system. 


of all measures which form the basis 
for the future organic development of 
We can, 
therefore, today submit to you for 
determination the plan for the consoli- 


our industrial relationship. 


dation of the founder companies 
Gelsenkirchener, Phoenix, Van der 





Zypen and Vereinigte Stahlwerke . . . 
which has been so carefully prepared 
and examined in all details that it will 
work out favorably not only for our 


company but for the German economic 
system as well.” 

In an interim report for the period 
from April 1 to September 30, 1934, 
the management said: “With the 
reorganization of the Vereinigte Stahl- 
werke Aktiengessellschaft a phase of 
development is complete which con- 
forms to the basic principles of national 
socialist economics . . .” 


Represented Government 


As the Nazi program for controlling 
the national economy unfolded, the 
domestic steel cartel, in which Ver- 
einigte Stahlwerke played a dominant 
role, became a quasi-public institution. 
Though it was an agent of a govern- 
ment preparing for war, it represented 
the German national group in the 
international steel cartel. 

The German industrialists at cartel 
meetings no longer acted exclusively 
in their private business capacity. 
They were representatives of their 
government as well, and as such were 
responsible for promoting the national 
interest of the Nazi state. These in- 
terests did not necessarily conflict; on 
the contrary, they were generally in 
harmony. However, the increasing, 
but concealed, influence of a fascist 



























regime in the affairs of the inter- 
national steel cartel created a cleavage of 
interests, apparently not always recog- 
nized, between the German group and 
the national groups of democratic 
countries. 

Three illustrations of how the 
German influenced 
cartel policy to promote German 


national group 


national interests follow: 

1. In 1938 Stahlwerke Verband, 
representing the German _ national 
group in the international cartel, tried 
to prevent establishment of a sheet mill 
in Greece and thereby to retard the 
industrialization of Greece. It per- 
suaded the other national groups in 
the cartel to refuse to sell semi-finished 
steel to Greek buyers. The German 
producers’ effort to block Greek indus- 
trialization was apparently consistent 
with both their private and_ public 
interests. As the largest exporters of 
steel on the European continent, their 
interest was to prevent development 
of competitive sources of supply. As 
representatives of a great power, their 
interest was to make secure Germany’s 
position as supplier of manufactured 
goods to an agricultural hinterland and 
to forestall development in a potential 
enemy country of an industry basic 
to national armament. 

2. The Nazi Government tried to 
advance Germany’s national interest by 

(Continued on page 58) 
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‘American participation in the 
cartel apparently tended to fore 
stall an invasion of the Amer- 
tcan market by foreign producers. 
Whether or not affiliation of the 
American group with the cartel 
was accompanied by an under- 
standing, express or implied, that 
its domestic market would be re 
served for domestic producers, 
the fact ts that European mem- 
bers refraimed from aggressive 
selling in the United States. . . . 
The Steel Export Association 
tried to overcome obstacles to 
American collaboration with 
European groups and to make 
the steel cartel an effective in- 
strument for the control of world 
markets.” 
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VILLAGE CHURCH, STARK, N,. H.—-BY POTE FROM DEVANEY 


OF BUS1 a23:5 


PRADI FINANCI 


Industrial production at a post-war high in November was later 
adversely affected by the coal strike. Employment remained at 


record levels, 


High prices and Christmas purchases boosted 


retai! trade volume. Liabilities involved in business failures rose. 


J HE physical volume of in- 
dustrial production, little changed from 
September through November, was at 
post-war peaks and well above pre-war 
levels. A decline in output late in No- 
vember resulted from the closing of 
United Mine 


Workers started to leave mines on 


bituminous coal mines. 


November 18 and by November 21, 
U.M.W.A. mines were shut down. 


D U Nam 


) ¢ 
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Coal stocks held by industry, railroads, 
and electric power utilities before the 
November walkout were below those 
on hand before the April-May coal 
strike and totalled less than 34 days’ 
consumption. Steel mill operations, 
automobile manufacturing, and rail- 
road travel were curtailed more quickly 
after the beginning of the November 
than the April coal strike. 


R29 12s 
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Industrial Production 


Seasonally Adjusted Index 1935-1939 100, Federal Reserve Board 

1943 1944 1945 1946 
January 227 243 160 
February 232 244 152 
March 235 241 168 
April io 165 
May 239 236 159 
June 237 235 170 
July 240 230 172 
August 242 232 177 
September 244 230 5 
October 247 232 2 
November 247 232 183° 
December 241 232 




















* Approximation; figure from quoted source not available, 


On December g most coal miners re- 
turned to work and industrial activity 
started to recover. Although there 
were sharp setbacks in coal, steel, auto- 
mobile, and other industrial production 
either in the last week of November 
or in the first part of December, the 
post-war peak levels attained in many 
lines early in November maintained 
total production for November close to 
the high October level. 

Inventories of manufacturers are cur- 
rently smaller in relation to shipments 
than in 1939. Manufacturers’ inven- 
tories increased in value each month 
from January through October and at 
the end of October were almost double 
the 1939 monthly average. Total ship- 
ments in October were about two and 
one-half times the monthly average for 


Business Inventories 


Billions of Dollars; U. 8. Department of Commerce 
1944 1945 
January 
February 
March 
Apri 
May 




















fovember 28.73 27.63 27.58 
December 27-70 26.61 26.39 





* Approximation; figure from quoted source not available. 


1939, a considerably larger rise than 
that for inventories. Non-durable 
goods inventories at the end of October 
were 84 per cent above the 1939 average 
while shipments were up 136 per cent; 
durable goods inventories were up 111 
per cent, shipments 165 per cent. From 
the end of September to the end of 
October the transportation equipment 
(excluding automobiles) and food in- 
dustries had the largest percentage in- 
crease in inventory value of all indus- 
try groups. Almost half of the total 
monthly inventory rise in all industries 
was in finished goods. 


Fe , With the final vic- 
MPCOPMC wory in World 
War II came a drop of over two million 


oe Eo oe ee 








in the number of persons who were 
working. During the following 
months of reconversion many war 
workers left the labor force entirely and 
were replaced by veterans seeking jobs. 
Trade, service, construction, and light 
manufacturing industries absorbed in- 
creasing numbers of workers and by 
July 1946 an alltime high in employ- 
ment was reached. Seasonal declines 
in many lines were primarily responsi- 
ble for the subsequent slow decline in 
total civilian employment. During the 
November g census week, 57,040,000 
persons were employed, 5,310,000 more 
than in the same week in 1945. 
Unemployment rose rather steadily 
after the end of the war reaching its 
post-war peak in March when 2,710,000 
persons were out of work and looking 
for a job; this was well below the un- 
employment level in the years imme- 
diately before the war. Gradually 
many of these persons found jobs and 
the ranks of the unemployed were not 
increased to any large extent by persons 


PRICES . . . CLEARINGS . 


COMPILED 


More detailed figures appear in Dwn's Statistica, Revitw 


. Employment 
Millions of Persons; U. $. Bureau of Census 
1943 1944 1945 1946 
January 51-4 50.4 50.1 51-4 
February 5h.2 50.3 50.6 51-7 
March 51.2 50.5 50.8 53-0 
April 51.6 51.3 51.2 ‘ 
May LAS 51 55-3 
June ree 54-9 Me 3- a 56.7 
July 543 oT 54.0 as 58.1 
August 54-4 53-2 53-5 53.0 
September 53-0 §2-3 51-3 57-4 
October 52.2 §2.2 51.6 57-4 
November 51-7 51.5 51-7 57.0 
December 51.0 50.6 51-4 

















* New series. 


losing jobs. By November.only 1,930,- 
000 persons were unemployed. 


Ine We 


quarter of 1946 than in any other three- 
month period on record. Income pay- 
ments to individuals are estimated at 
$165 billion for the year, 3 per cent 
above the former peak in 1945. 
Although salaries and wages rose 
steadily during the last three quarters 
‘of 1946, they remained below the war- 
time highs. Commodity producing in- 
dustries expended increasing amounts 
in salaries and wages during 1946 but 


Individuals received 
more income in the last 


BY THE 


payments did not reach the high war- 
time rate. In distribution and service 
lines salaries and wages rose during 
1946 to exceed former peaks established 
during the war. Government payrolls 
(including military) decreased slowly 
during 1946. 

Net income of owners of unincor- 
porated business and net rent received 
by landlords set new records during 
Public assistance and other 


the year. 
but the 


relief payments 
changes were of small magnitude. 
Agricultural income payments varied 
little during the first half of 1946; wide 
variations later in the year were due 
primarily to the changing policy on 
ceiling prices of livestock. 

Weekly earnings in manufacturing 
industries rose from about $41 to over 
$45 during 1946, coming close to the 
January 1945 wartime peak of $47.50. 
The gains during the year in weekly 
earnings reflected mainly continued in 


increased 


creases in hourly wage rates. 
(Continued on page 26) 
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PUBLISHERS OF “DUN’S REVIEW” 





Whuocersatr Fooo Price Index 


The index is the sum total of the wholesale price per 


pound of 31 commodities in general use: 

1946 1945 1946 
Dec. 24..$6.32 De 25. 94,55 High $6.49 Nov. to 
Dec. 17.. 6.28 Dec. 18.. 4.16 Low 4.12 Jan. 22 
Dec. 10.. 6.35 Nec. 11.. 4.16 
Dec. 3... 639 Dee. 43. 2.35 1945 
Nov. 26.. 6.43 Nov. 27.. 4.16 High $4.16 Nov. 27 
Nov. 19.. 6.49 Nov. 20.. 4.35 Low 4.04 Sept. 4 


Daity Wuorersale Price Inpex 


The index is prepared from spot closing prices of 30 











basic commodities. (1930-1932 = 100). 

1946-—— tea 

Dec. Nov. Oct. Sept. Aug. 
eg eee 232.56 229.64 Pisses 224.68 
239.82 230.21 230.76 paren 266.62 
3 240.39 are 231.58 222.24 226.62 
Pe 240.52 234.25 232.06 2 T sees 
. CO 239.59 OS oats 232.66 2 228.53 
241.36 233.05 ae 233: 225.41 
, See 241.61 231.83 232.72 223. 224.53 
Seites cin 233.05 233.56 © cence 225.28 
Sirala 241.13 233.81 233.57 222.70 226.11 
ee 240.85 oa 234.09 222.18 226.11 
floes. 242.83 Foam 234.50 222.83 Puc 
iy ee 242.28 235.34 wote 223.05 226.83 
‘7, 243.36 236.13 eee 223.46 225.75 
$4. 244.35 238.38 233.42 223.93 226.83 
15. ae 238.50 243.90 5 ere 226.80 
16. 244.88 239.09 242.63 223.98 226.16 
17 243.55 ae 233.75 224.35 226.51 
18 246.48 239.64 234.85 225.41 Paves 
19 244.90 240.15 233.47 226.04 225.71 
IOS ses 245.23 241.05 eee 226.62 224.82 
21 245.00 239.79 235.60 227.30 226.40 
+ oe 240.00 236.73 ree 229.03 

245.59 240.16 239.03 228.05 230.81 
246.34 , ese 240.40 229.2 230.81 

Paver 240.97 237.30 229.62 Pisvex 
245-75 240.36 » eee 229.55 226.83 
245.76 239.87 Prise 229.39 229.60 
ashen di iene 235.56 229.45 229.10 
240.74 233.71 5 ore 228.87 
240.47 230.41 229.73 227.01 
éeeway 231.02 227.01 








+ Sunday. * Markets closed. 
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Bank CLEARINGS—INDIVIDUA® CITIES 
(Thousands of dollars) 





—- November—-——~ % 

1946 1045 Change 
re eee 1,847,504 1,669 ,563 +10.7 
Philadelphia ....... 3.434.000 ?.920,000 +17.6 
RMN oats ers awes 315,038 251,605 +25.6 
Pittsburgh ......-+. 1,048,045 974,276 + 7.6 
Cleveland . 6. cecsens 1,144,616 899,715 +27.2 
Cincinnati . 632,058 500,751 4-26.2 
Baltimore 784.544 662,480 +18.4 
Richmond .... 518,606 412,683 4025.7 
PN re QOL1,.400 716,700 +-27.2 
New Orleans. ...... 199,803 419,382 + 19.2 
CIOUEG: . kcaca heen 2,844,500 2,379,057 19.6 
pS errr ere 1.340.920 1,100,758 $21.8 
oe) | ae 054.531 830,504 4+-14.9 
Louisville .......... 406,608 330,430 +-23.1 
Minneapolis ........ 968 82 733.572 +-28.6 
Kansas City. ....... 1,184,806 889,090 $-33.3 
CD oc ccrecennee 435,973 345.626 +26.1 
pe ere re SL 379,766 315,390 +20.4 
DE Ce asicdicc eek 791,748 638,760 +-23.9 
pp Peer corre 654,077 527,423 +-24.0 
San Francisco....... 1,637,850 1,379,305 +18.7 
Portland, Ore....... 408,184 312,606 +30.5 
GEE «5 sccndsceses 395,521 361,386 + 9.4 
Total 23 Citie.. ... 23,539,870 19,591,257 +20.2 
New YortRnccssvccee 28,395,727 27,770,217 + 2.3 
Total 24 Cities...... 51,935,606 47,361,474 + 9.7 
Daily Average. ..... 2,258,070 2,059,195 + 9.7 


Burtpinc Permit Vaturs—215 Citirs 


Geographical 
Divisions: 


New England... 


Middle Atlantic 


South Atlantic..... 
Fast Central.... 
Central.. 
West Central... 


South 


Mountain 
Pacific 


Total Ue Beas cai tes 


New York City 
Outside N. Y. 


E W 


—November 





ee 

1946 1045 
-eee $16,436,747 $0,675,802 
baie 32,079,104 34,456,205 


17,334,127 14,645,356 
“ene 35.370,240 36,843,150 
Saas 16,494,826 18,252,525 
whee 10,114,017 12,212,722 
ee 3,625,448 5,058,588 
cose 26,625.280 32,225,545 


$21 
$141 


$20,937,376 
C... $137.142,422 


$158,079,708 $163,369,902 


631,532 
-738,370 


+A 
Change 
+ 69.9 
6.9 
+ 18.4 
4.0 
9.6 


tine rw er’s 








New Business INcorvorarions 
Oct. Sept. Ang. Oct 
1946 1946 1946 1045 
pe errr 5 106 90 31 
Po Sr ee arr 54 59 43 29 
Lo errs 40 20 55 30 
Camneenta so ck wcactccs 776 752 355 386 
COE co Siwdetacerce 74 64 68 31 
Connecticut . . 148 172 159 98 
Delaware ...:< 229* 225+ 221 163 
Florida ...... 377 306 342 393 
Georgia ..... 168 136 177 62 
TOADG A dcctccavesveces 50* 15* 35* 8% 
FOND oe Sodcd news 622 549 629 371 
HMMERE 6 cccccvere 149 192 187 83 
Ce, eee 75 76 74 4! 
Games. ...-. os 64 32 30 35 
Kentucky .. . ; 59 60 vB | 52 
ee ; 43 32 48 45 
Maryland ..... 154 136 178 157 
Massachusetts 360 350 348 324 
Michigan .. 331 318 263 125 
Minnesota 144 154 101 60 
Mississippi .......-.- 82 88 65 8 
Missouri . . 161 155 152 116 
Montana 2. ccsccccsees 13 2 21 13 
RGR oc cdseceexces 42 5 45 21 
PO bb av ha iniee ne 40 63 57 35 
New Hampshire. .....- 35 a) 39 25 
New Jersey... cccccess 714 558 627 581 
New Mexico.... ; 25 20 22 18 
BRE RR a nn adadcave 2,805 2.579 644 2.272 
North Carolina. ......- 159 169 188 121 
North Dakota. ....... 12 18 a 5 
COMB iar xtaxaeauas 460* 4i7t 427+ 2ke 
CISOMIA: « co cteeess 55 29 34 66 
ee ere 80 8&7 103 10 
Pennsylvania ...... 900 255 649 207 
Rhode Island. .....-.-- 76 81 80 57 
South Carolina. ...... 75 74 O4 36 
South Dakota. ......-- 18 16 1G 12 
Tennessee ......---- 115 150 126 55 
WEES Viewawvinanhicicnes 316 255 201 109 
Ota « ccccceccoaccsces 42 29 31 22 
VETO 2 ccccsccccess 26 7 25 10 
VIG 6 Senn tdedcame 132 07 142 67 
Washington .......-++ 141 144 147 85 
West Virginia........ 76 60 64 45 
Wretelh sis cccccstes st 205 176 105 
Wyoming . . ...ccceee- 21 1! 10 12 
Total 47 States. ....... 10,784 9,441¢ 10,274+ 6,979 


* Preliminary. t+ Revised. 
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ZF : In June prices of goods at 
m0€S wholesale markets were 6 
per cent higher than they were a year 
earlier. With the OPA temporarily 
extinct in July and August, prices 
moved up 14 per cent from the June 
level but dropped off slightly in Sep- 
tember when many OPA ceilings were 
reinstated. With the acceleration of the 
program of raising price ceilings during 


Wholesale Commodity Prices 
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+ DON’T YOU BELIEVE IT! 


_ LE 





Too long has man been referred to as a commodity. Too 
long have we gone to the so-called labor market to buy loyal 


employes. What we actually bought was only the bare 
output of a man’s hands and brain. His loyalty cannot be 
bought. It can only be inspired—built! And it’s up to 


management to do the building if it wants to enjoy this plus 


value that wage dollars alone can never buy. 


Our new booklet, ‘Loyalty Is Built—Not Bought”, ex- 
plains how management can utilize the magnetic power of 


individual recognition to attract the sincere enthusiasm 





of your workers for their company, 






@eeeeeeeooeveeeeeeeseeeeeeeeeeeeeeeeeeeeeeeeeeoe 


YOUR PERSONAL COPY of this timely 
booklet will come to you by return 
mail when you write for it on your 
company letterhead. Please address 
Mr. Gordon K. Gillette. 





RA 
GORDON B. MILLER and COMPANY 


809 WALNUT STREET, CINCINNATI 2, OHIO 
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Index 1926 = 100, US. Bureau of Labor Stat:stres 

1943 1944 1945 
January 101-9 103.3 104.9 
February 102.5 103.6 105.2 
March 103-4 103.8 105.3 
\pnil 103.7 103.9 105.7 % 
May 104.1 104.0 106.0 . 
June foosme Torr 112.9 
July 103.2 104.1 105.9 124.7 
August 103.1 103.9 105.7 129.1 
September 103.1 104.0 105.2 124.0 
October 103.0 104.1 105.9 134-1 
November 102.9 104.4 106.8 138.0* 
December 103.2 104.7 107.1 


* Approximation; figure from quoted source not available. 


October culminating in practically com- 
plete decontrol in mid-November, 
wholesale prices as a group rose appre- 
ciably and in November were about 22 
per cent above the June level. 

Food prices as a group had advanced 
more than prices of any other commo- 
dity ig the year; in November they 
were about 52 per cent higher than 
those in the same 1945 month. Prices 
of hides and leather products were 35 
per cent above those in November 1945; 
prices of textile products and farm prod- 
ucts were up 29 per cent. In recent 
months prices of several individual 
commodities shot up and then began 
te decline. Meat, butter, poultry, eggs, 
corn, and cotton prices reacted to a 
great extent in that manner. 

Each month after February the U. S. 
Bureau of Labor Statistics’ consumers’ 
price index, which reflects retail prices 
of living essentials used by moderate- 
income city families, increased slowly. 
In July there was a large jump in retail 
prices, followed by more moderate 
gains in the succeeding months of the 


Consumers’ Price Index 


dndex: 1935-1934 = 100; U S. Bureau of Labor Statistics 


1943 1944 1945 1946 
January 120.7 124.2 127.1 129.9 
February 121.0 123.8 126.9 129.6 
March 122.8 123.8 126.8 130.2 
April 124.1 124.6 127.1 13 
May 125.1 125.1 128.1 1fi.7 
June 124.8 125. a ea 33-3 
July ? a 129.4 141.2 
August 123.4 126.4 129.3 144.1 
September 123.9 126.5 128.9 145-9 
| October 124.4 126.5 128.9 148.4 
November 124.2 126.6 129.3 150 * 
December 124.4 - 127.0 129.9 














* Approximation; figure from quoted source not available. 
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MILLS, INC. 
































SJinds muny uses 
Sor Nationals 


Preparing the payroll for its far-flung operations in 
the general offices in Minneapolis, often required 
overtime work. Two National Payroll Machines 
were installed eliminating overtime and providing 
far more satisfactory payroll checks and records. 

Figures obtained in running the payroll are used 
in social security earnings reports and withholding 
income tax reports. Employees’ savings bonds 
accounts are posted on the Nationals; which also, 
quarterly, make out the stock dividend checks. At 
the same operation they post the individual stock- 
holders’ dividend record. 

On payroll work National Payroll Machines 
produce—at one operation—the following records. 
Payroll check. Employees’ earnings statement. 
Individual employee’s earnings record. Payroll 
record and check register. All clearly printed origi- 
nals—no carbons. The first three show in detail: 
gross earnings for the pay period, deductions, and 
net pay. Also cumulative figures for gross earnings 
and withholding tax. 

The National Cash Register Company makes 
a complete line of accounting machines. Call your 
local representative, or write to The National Cash 
Register Company, Dayton 9, Ohio. Offices in 
principal cities. 





@ National Payroll Machines in Pillsbury’s Minneapolis Office. 
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Makine business easier 
for the American businessman 
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Yels! Billions of Meyercord 
Decals are used throughout the 
‘world for nameplates, product 
decorations, advertising signs, 
motor truck lettering, product 
finishing, tax stamps and 
home decoration. 


IDENTIFY any commercial sur- 
face colorfully, durably, with 
Decal nameplates. Use them for 
Operating instructions, too. No 
rivets, screws or bolts. Economi- 
cal. Can be quickly applied at 

production line speeds. 


DECORATE metal, wood, glass 
or plastic products with beauti- 
ful stock or special Decal de- 
signs at a fraction of the hand- 
painting time and cost. Wash- 
able, durable. Decal beauty 
add ‘‘eye-appeal"’ 
every product. 


will 
to 
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ADVERTISE on dealer store fronts, 
interiors, on trucks, with colorful, 
durable weather-resistant Mey- 
ercord Decals. Space is free! 
Use it. Decals can be made in 
any colors, size, or design 
to meet all your needs. 





EXECUTIVES! Investigate Meyer- 
cord's complete product-to- 
buyer Decalcomania program 
to identify, beautify, and adver- 
tise your product. Write for de- 
tails, on Company letterhead, 


3-1 


please. Address Dept. 3 2) 
rut Mewucrcorad co. 


World’s Largest Decal Manufacturers 


5323 WEST LAKE STREET © CHICAGO 44, ILL. 


















year. By mid-November retail prices 
were about 16 per cent higher than they 
were a year previous, and 13 per cent 
above the mid-June level. 


ail 


the centinued rise in the prices of goods, 
the collar volume of retail trade in No- 
vember was pushed above the all-time 
high in October. Although sales 
volume in the last quarter of 1946 ex- 
ceeded volume in the corresponding 
1945 period by percentages equivalent 
to that for the year as a whole, higher 


With the beginning of the 
Christmas buying rush and 


Retail Sales 


US. Department of Commerce 


Seasonally Adjusted Index: 1935-1939 == 100 











1943 1944 1945 
January 158.1 175.6 193.3 
February 168.4 173.9 193.9 
March 161.3 177-9 196.4 
April 159.0 169% 180.6 236.2 
May 156.5 174.5 236.9 
June 164.2 174.4 ig 238.7 
July 164.4 179.4 8.4 247-5 
August 165.9 ¥, 196.2 261.4 
September Kp 179.1 195.2 256.5 
October 69.3 185.0 207.8 259.3 
November 174.1 192.0 220.1 rs 
December 171.4 187.7 216.8 





* Approximation; figure from quoted source not available. 


more for the 
of 1946. In 


gains over a 


prices accounted more and 
rise in the final months 
comparing monthly sales 
year ago, it is important ta. remember 
that sharp increases in volume were 
recorded in the fourth quarter of 1945— 
the first Christmas season after the ces- 
sation of hostilities. Total retail sales 
in 1946 are estimated at $96 billion, 25 
per cent above those in 1945. It is esti- 
mated that the physical volume of retail 
sales in 1946 was between 15 and 20 
per cent above that in 1945. 

During 1946 durable goods stores ac- 
counted for an increasing: percentage 
of total retail sales. By October, 21 per 
cent of expenditures in all retail stores 
was for durable goods compared with 
15 per cent in 1945 and 25 per cent for 
the year 1939. Sales in most non-dur- 
able goods lines formed decreasing per- 
centages of total retail sales during the 
year. 

Of the twelve groups of retail stores 
only automotive stores and home fur- 
nishings stores had sales which formed 
a larger percentage of total retail sales 
in October 1946 than in October 1945. 
But the percentage of automotive to 
total retail store sales in October 1946 
remained below that for 1939. 

All groups of stores increased their 
sales volume from October 1945 to 
October 1946. The greatest gains were 
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OUR CLIENTS | 
MAKE MONEY 


This advertising agency is able to sell 
not only through paid space, radio and 
other accepted advertising media, but 
it has‘on occasion acted as selling agents 
in a limited way for some of its clients 
and it has achieved excellent results. 
On occasion this agency has developed 


entirely new channels. 


I: is resourceful selling that makes busi- 
ness go. We've got what it takes to 
make business go, good times and bad. 
We will frankly discuss our record with 
you if you need advertising that will 


produce sales. 


JACKSON & COMPANY 


Advertising Agents 
Main Office: 49 Worth St., WOrth 4-7005, N. Y 
Chicago: 58 E. Washington Blvd., Andover 
41 Sutter Street, Sutter 


hogs 
veh 
O60 5 


San Francisco: 








Do you avoid last 
(minute rush? 


a 








Get your mail out on time with 
SoundScriber electronic agri, 8 7tedl 


ment. SoundScriber saves time because 
it’s simple, eliminates shaving of wax 
cylinders, avoids breakage. Lower first 
cost... much lower operating cost. Plas- 
ticdisc handles and fileslikealetter.Write 
for complete story on SoundScriber— 
the machine that serves the mind. 


JOUND/CRIBER 


rade Mark 
ELECTRONIC RECORDING EQUIPMENT 


SOUNDSCRIBER CORP. , Dept. 0-12, NewHaven4,Conn. 
Send sample SoundScriber disc and full 
information. 


NAME 
COMPANY 
ADDRESS 














PORTUGAL CALLING 


The undermentioned Trade Representatives and Traders in Portugal 
are interested in establishing business relations WITH YOU 











To communicate with companies listed below address P. O. Box number indicated by (B xxx) in the city shown. 
To participate, address: 


paid advertisement. 


(This is a 


R. G. Dun & Co., Lisbon, Portugal.) 














LISBON (Portugal a 


AGENCIA COMERCIAL & MARTIMA, LD4., Rua do Ale- 
crim, 45. Tel. Add.: Acomar. Shipping, ‘commercial, agents. 
ARMAZENS REUNIDOS, LD4. (B 580). Importers hunt- 
ing, fishing, sport goods, paper, office appliances. 

AUTO CARROCERIAS, LD4. (B 406). Importers of ma- 
terials for construction of automobile and bus bodies. 
AUTO-GERAL V. GARCIA, LD4. (B 499). Tel. Add.: Gar- 
civiana. Agents and importers of automobile spare parts. 
A. WUNDERLI (B 688). Import, export agent, Port Wine 
dealer. Sales agents required. 

CANTINHOS & MARQUES, LD4. (B 159). Manufacturers, 
exporters corks, corkwood, corkwaste and virgincork. 
CARLOS GOMES & C4., LDA. (B 658). Tel. Add.: Vante. 
Ship brokers, forwarding agents, stevedores. Chartering. 


EMPREZA TECNICA & ADMINISTRACOES, LDa., R. Nova Trindale, 
1. Import metals, chemicals, machinery, scientific equipment. 


ESTABELECIMENTOS ALVES DINIZ & CA. (B 343). 
Tel. Add.: Aldiniz. Foodstuff importers and exporters. 
EST. JERONIMO MARTINS & FILHO, LD4., R. Garrett, 23. 
Importers groceries, chemicals, stationery, perfumes, etc. 
FERNANDES & PINTO, LD4., R. Maria Andrade. Import 
anilines, pigments, essential oils, raw materials for tanning, 
perfumery and textile. 

FERNANDO CASTEL-BRANCO, Ave. Joao Crisostomo, 25. 
Import and export. Philatelic department. 

FRANCISCO BENITO & C4., LD4. Export olive oil, fresh 
and dried fruit, olives, garlic, paprika, Guinea pepper, ete. 
HENRY M. F. HATHERLY, LD4., Rua Comercio, 8. Tel. 
Add.: Ergo. Merchants, agents, import and export ergot 
rye, saffron, medicinal-aromatic herbs, brandies, wines. 
INSTITUTO PASTEUR DE LISBOA (B 378). Mfrs., im- 
port, export pharmaceutical, chemicals, surgery material, etc. 
J. LAVADO & CA4., LD4. (B 590). Sales agents, export pre- 
serves, Colonials, cork; import raw materials, chemicals. 
JOHN W. NOLTE, LD4. (B 92). Exporters of cork, sar- 
dines; importers, agents iron, steel, non-ferrous metals. 

J. PACHECO CALE, LD4., Rua S. Juliao, 80, 3°. Tel. Add.: 


Calel. General agents. 
J. VASCONCELOS, LDa.. Praca Duque da Terceira, 24, Lisbon. R. 
Infante D. Henrique, 73, Oporto. Ship, chartering agents. 


MANUEL DE OLIVEIRA GOMES, Restauradores, 13. Im- 
port and export wool, dyes, electrical and household vtensils. 
MANUEL PATRONE (B 622). Importer of raw materials 
und machinery for rubber, shoe and glove industry. 
MANUEL VENTURA FRADE (B 226). Packer, exporter, 
sardines, Algarve-tunny, mackerel, anchovies in pure olive oil. 
MARIO SILVA, Rua das Flores, 81. Shipping agent, import 
and export. 

MARMORES DE SOUSA BAPTISTA, LD4., Praca do Muni- 
cipio, 30. Exporters of marbles. 

RADIO INDUSTRIAS, LD4., Rua da Madalena, 85. Tel. 
Add.: Radustrias. Import radios, photographic commodities. 
RODRIQUES & REIS, LD4., Rossio, 93, 2°. Commission 
agents and merchants. Desire foodstuff and other agencies. 
SANO TECNICA, LD4., R. Nova Almeda, 61. Surgical in- 
struments, laboratory apparatus, furniture, reagents, etc. 
SOC. COMERCIAL LUSO-AMERICANA, LD4., Rua Prata, 
145. Import-export stationery, office equipment, all novelties. 
SOC. COM. POLLERI, LD4., Rua Andrade, 63. Import all 
industrial requirements. Mazjiufacturers’ representatives. 
SOCIEDADE LUSO-BRITANICA, LD4., Rua Corpo Santo, 
10. Tel. Add.: Diasal. General agents. 

SOCIEDADE LUSO-SUECA, LD4. (B 146). Tel. Add.: 
Luzul. Seeks factory representations. Knitting machines; 
industrial sewing; machines for tailors, and shirt makers. 





SOCIEDADE DE VINHOS & MOSTOS, LD4. (B 563). Tel. 
Add .:Vimosto. Exporters of Portuguese wines and brandies. 
WALTER STOCK (B7). Importer general and consumers 
goods of all kinds. Exporter and packer of sardines in oil. 








MATOZ INHOS ( eteeel) ) 


ANT. & HENR. SERRANO, LDA. Tel. Add.: Dragio. Pack- 
ers and exporters of sardines and anchovies in pure olive oil. 
BRANDAO & C4., LD4. Tel. Add.: Varina. Canned foods 
and olive oil. Manufacturers and exporters. 

CONSERVAS PRADO, LD4. (B 27). Tel. Add.: Prado. 
Packer, exporter, canned fish, boneless, skinless sardines. 
DIAS, ARAUJO & C4., LD4.:(B 15). Sardines, anchovies 
and all kinds of canned fish. Packers and exporters. 

JOSE RODRIGUES SERRANO & F., LD4. (B 8). Tel. 
Add.: Ressano. Packers and exporters of sardines. Prin- 
cipal brands: Serrano, Boa Nova, Ideal, Alta Classe, Orgueil. 
LAGE, FERREIRA & C4., LDA. Packers and exporters of 
anchovies and skinless and boneless preserved sardines. 
SOCIEDADE DE CONSERVAS JOANA D’ARC, LD4. 
(B 16). Tel. Add.: Joare. roe: exporter fish preserves. 





OPORTO (uel ) 





A.C. PIMENTA, LD4., Rua Sa Bandeira, 283. Cotton agents. 
Interested in agencies for artificial silk yarns and textiles 
in general. Also electric home appliances. 
AUMAFECA, Rua Entreparedes, 16, sala 15. 
for own account. Import and export. 
BANCO BORGES & IRMAO (B 33). 
Branches in Lisbon and main towns. All banking services. 
BENTO PEIXOTO & LOPES, LD4., Rua Mousinho Silveira, 
81. Import iron, steel, tinplate, tools, ironmongers. 
DROGARIA MOURA, LD4., Largo S. Domingos, 101. 
port industrial chemicals, pharmaceuticals, drugs, paints. 
E. BRUNNER & C4., LD4. (B 112). Import dyestuffs, chemi- 
cals, patent medicines, plastics, rayon, textile machines. 
ESPECIALIDADES ELECTRICAS, LD4., Rua Fernandes 
Tomaz, 710. Insulating; machines, domestic appliances. 

J. GUIMARAES & FERREIRA, LD4., R. José Faleao, 171. 
Imp., tobacco, stationery, hardware, novelties, electrical. 

J. ROCHA, LD4., R. Passos Manuel, 166. Importers of 
radios, refrigerators, electric ovens and medica] electricity. 
LEMOS & FILHOS, LD4., Praca Carlos Alberto. Import 
pharmaceutical specialties, perfumes, beauty preparations. 
LIVRARIA SIMOES LOPES, Rua do Almada. Est. 1880. 
Books, editors, importers; export stationery, office supplies. 
MANUEL FREDERICO, Rua_-S. Antonio, 57, 1°. Seeks 
agency Portugal, Portuguese Africa general merchandise. . 
REPRESENTACOES ANGLO-AMERICANAS, LD4., R. 
José Faleao, 133. Fluorescent, electrical home appliances. 
REPRESENTACOES ANGLO-LUSITANAS, LD4., Praca 
da Batalha, 99. Tel. Add.: Ralim. Building, chemical products. 
SOCIEDADE IMPERIO COLONIAL, LD4. Head Office: 
R. José Faleao, 171. Africa import and export. 

TASSO DE SOUSA, MAGALHAES & C4., LD4., R. Firmeza. 
476. Motor cars, accessories. Sales agents and. importers. 


UNIVERSAL, SOCIEDADE ACOS MAQUINAS & FERRAMENTAS, 
LDa., Rua SA Bandeira, 534. Imp. machines, tools for industries. 


General agent 


Tel. Add.: Borgimao. 


Im- 





VILA NOVA DE GAIA (Portugal) 





MIGUEL DE SOUZA GUEDES & IRMAO, LD4. Est. 1851. 
Proprietors Alto Douro. Exp. Port Wine, brandy. 
SPIR. SOC. PORT. I. & REPRESENTACOES, LD4. 


porters iron, steel, wire, tubes, smal] tools, machinery. 


Im- 
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ARE YOU 


STUCK FOR PARTS? 


ARE YOU undersupplied on some, and oversupplied 





on others...with the resulting heavy inventory? 
Sales low? Unit cost rising? Worker efficiency low 
because of lack of parts to assemble your product? 


ARE YOUR parts suppliers unable or unwilling to 


make short runs of a few hundred or a few thousand 
pieces? 


YOU DON’T NEED TO BE STYMIED by lack of 
castings, forgings and particular shapes and ma- 
terials. Why not try a new proven source? 


MASTERS’ engineers, methods, machines and men 
are versatile to the Nth degree. Thousands of top 
quality items have been produced by us for hun- 
dreds of leading manufacturers. 


Fluid conductor fittings catalog sent on request. 


LET US FIGURE O 
; DURAL, BRA 








made in the automotive, home furnish- 
ings, building materials and hardware, 
general merchandise, and food stores, 
with the percentage gains ranging from 
123 to 20 per cent. 

Inventories in retail stores increased 
in value each month in 1946 totalling 
$9.1 billion at the end of October, $3.3 
billion more than at the end of De- 
cember 1945, and $3.81 more than the 
1939 monthly average. The rate of in- 
ventory turnover during 1946 exceeded 
the 1939 rate; each month from January 
through August 1946 inventories were 
below sales for the month. In October 
inventories at the end of the month 
were 1.04 times sales compared with 
1.5 for the 1939 average. 

Wholesale trade activity slackened in 
November after breaking all records in 
October, the month when trade volume 
is seasonally high for the year. Whaole- 
salers sold close to $125 billion worth of 
goods in 1946 which was 19 per cent 
more than in 1945. Although inventor- 
ies of wholesalers increased each month 
in 1946 it was not until September that 
they reached record proportions. While 
average monthly inventories in 1946 
were valued about 30 per cent above 
those in 1939, turnover in 1946 far ex- 
ceeded that in 1939. Average monthly 
inventories in 1939 were 0.76 times aver- 
age monthly shipments; in no month 
in 1946 were inventories at the end of 
a month more than o.5 times the 
monthly shipments. 


Y, Stock prices evened off 
PF OMANCE somewhat in November 
as the decline which started in June lost 
momentum. The Dow-Jones average 
of prices of 65 stocks sold on the New 
York Stock Exchange in November 
was slightly above the October average 
as the rise in prices of railroad and 
public utility stock more than offset the 
decline in industrial stock prices. 
Bank debits, reflecting the increase 
in trade activity since the end of the 
war, in 1946 were about g per cent above 
those in 1945, according to Federal Re- 
serve Board figures from 140 centers 
outside New York. Business activity 
has been supported by continually in- 
creasing loans from banks. Commer- 
cial, industrial, and agricultural loans 
by Federal Reserve member banks in 
tor cities totalled over $10 billion in 
November compared with $6.8 billion 
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288,000 letters 





You're in a conference. You want 
to see a supporting document... 
letter, invoice, contract, or what you 
will. But it can’t be found. It has 
been misfiled . . . mislaid . . . maybe 
even lost. So you wait... 
Extremely costly and irritating, 
this waiting. However, you can avoid 
both the wastefulness and the in- 
convenience of such delays by 
“filing” all your important papers 
on space-saving Recordak microfilm. 
This protects them against mis- 
filing, loss, tampering. And it en- 
ables a secretary to keep the records 
and correspondence of years (288,000 
letters) in one small file drawer... 
where they are quickly available for 


oe 
get, eee 
wo ad, 
tows 


reference, full-size, in a Recordak 
Reader. 

Thecost? Notmuchwith Recordak 
microfilming: only about $1 to 
microfilm 1000 letter-sized docu- 
ments. Think of it... 

7 7 v 
In record-keeping . . . in the related 
basic business operations of account- 
ing and transferring information... 
the use of Recordak microfilming 
has many varied advantages. See 
what these are... what they can 
mean to you. Write for “50 Billion 
Records Can’t Be Wrong.” 

RECORDAK CORPORATION 
(Subsidiary of Eastman Kodak Company) 
350 Madison Avenue, New York 17, N.Y. 


SRECORDEK 


(Subsidiary of Eastman Kodak Company) 
originator of modern microfilming—and its uses in business systems 
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right at her finger tips... 


how Recordak 
microfilming 
saves much 
valuable time 
for executives 


BILLION RECORDS 
CANT BE WRONG 


FREE—just 


mail coupon 


Recordak Corporation 
350 Madison Avenue, New York 17, N. Y. 


Please send me a free copy of “50 Billion 
Records Can’t Be Wrong,” so that I can 
find out about the many advantages of 


Recordak microfilming. 


Name 





please print) 


Firm 





Street 








City 





State 
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KAPOK for Soft Ball Manufacture 





An EXACT WEIGHT 
Scale weighing KAPOK 
for soft ball manufac- 
ture in the plant of 
Sporting Goods, Inc, 


Production of soft balls start in Java, the home of KAPOK. This substance, 
famous for resiliency, resistance to moisture and light weight is proven by 


test to be the finest material for the core of a ball. 
of soft balls stipulate the weight shall be not less than 6 ozs. nor more 


than 634 ozs. To meet such rigid specifications 
naturally calls for an EXACT WEIGHT Scale. 
Weighing the raw KAPOK (illustrated) is the 
first operation and when the scale says “EXACT 
WEIGHT” it means exact weight. Formed 
centers are further checkweighed for weight 
control. Checking size is the last operation. 
This is another application of EXACT WEIGHT 
Scales, the equipment which is daily controlling 
quality in hundreds of American Plants. Write 
for details covering your operations. 


Offical specifications 


THE EXACT WEIGHT SCALE COMPANY 


941 W. FIFTH AVE. 
783 YONGE ST. 


COLUMBUS 8, OHIO 
Toronto 5, Canada 











marks yout prospect/ 


’ j He's the one in a crowd who Is truly your prospect. 


You can reach him directly . . . present your sales 





Into your customers. 


21 
NATIONAL 
AWARDS 
within the 
Past 4 Years 


333 EAST 44th STREET e 


story to him personally, completely, successfully— 


with order-provoking direct advertising by Ahrend. 


Let the Ahrend staff of experts change that ‘'X"’ to 
a "'$"’ .. . produce RESULTS for you. It's the eco- 
nomical, profitable way to convert your prospects 


D.H.AHREND COMPANY 


NEW YORK 17, N. Y. @ 


MURRAY HILL 4-3411 
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in the same 1945 menth. Consumer in- 
stallment loans, another support to high 
trade volume, expanded during the 
year. With the moderation of Federal 
Reserve Board Regulation W effective 
December 1, consumer credit was ex- 


tended more extensively. 
Although lower than in 


te 
MMMIES the previous month, 


business failures continued above 100 
in November. Concerns failing to- 
talled 104, more than in any month ex- 
cept October in over two years but con- 
siderably fewer than in pre-war years. 
The Failure Index, which projects the 
monthly failure rate to an annual basis, 
indicated 6 concerns failing per 10,000 
business enterprises, compared with less 


| than 4 in November of 1945. 


The liabilities involved in November 
failures, increasing for the fifth con- 
secutive month, were the largest for 
any month since December 1941. The 
sharp rise in liabilities was due pri- 
marily to sixteen large concerns whose 
failures involved liabilities of $100,000 
or more. The liabilities of four of these 
failures exceeded $1,000,000. This rep- 
resented the first time since 1938 that as 
many as four concerns have failed in 


" oe ae ee 
FAILURE 
INDEX 


Apparent annual failures 
per 10,000 enterprises 


4 
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_ADJUSTED 
«x For Seasonal Variation | 
UNADJUSTED | 
ouuuuiiit Lit j buts Ditlitistiii rs 
1942 1943 1944 1945 1946 
Tue Farture Recorp 
Nov. Oct. Nov. PerCent 
1946 1946 1945 Changet 
Dun’'s Faiture INpex * 
UU nadMmied: ss. ccceecc 5-9 6.3 38+ 55 
Adjusted, seasonally... 5.8 74 38+ 53 
NUMBER OF FAILURES... 104 123 6o+ 73 
NUMBER BY Size OF Dest 
Under $5,000......... 20 20 i7+ 18 
$5 ,000-$25,000 .....-. 55 62 25+ 120 
$25 ,000-$100,000 ..... 13 30 17 -— 24 
$100,000 and over. ... 16 11 1 +1,500 
NuMBER BY INDUSIRY GRrouPs 
Manufacturing ....... 38 60 21+ &1 
Wholesale Trade. .... 8 17 10— 20 
Retail Trade... ..-....% 36 21 14+ 157 
CoGMruction ~ .sicca. 9 14 8 + 13 
Commercial Service... 13 11 7+ 86 
Liapiniries (tn thousands) 
COPE. 6 Us sa choaes $12,511 $6,400 $1,268 + 887 
ONE oie bn ducwrnectas $16,175 $6,650 $1,268 +1,176 
* Apparent annual failures per 10,000 enterprises; for- 


merly called DuNn’s INsotviency INDEX. 


t Per cent change of November 1946 from November 1945. 





Industrial Stock Prices 


Monthly Average of Daily Index; Dow-Jones 


1943 1944 1945 
January 121.52 137-74 153-95 
February 127.40 135-97 
March 131.15 139.07 
\pril 134-13 137-19 
May 138.60 139.22 f 
June 141.25 145-46 207.32 
July 142.90 148.37 202.27 
August 136.34 i 166.16 199-44 
September 5-20 177.96 172.72 
October 138.25 147.68 185.07 169.48 
November 132.66 146.88 190.22 168.94 
December 134-57 150.35 192.74 














this size group in a single month. An 
increase also occurred in the $5,000- 
$25,000 liability class where failures 
were more than twice as numerous as 
in November a year ago. There were 
fewer concerns failing with liabilities 
between $25,000 and $100,00 than in the 
same month of 1945. 

Manufacturing and retailing ac- 
counted for three-fourths of the total 
failures occurring during the month. 
Contrary to the marked concentration 
of failures in manufacturing in the pre- 
vious month, concerns failing in No- 
vember were evenly divided between 
manufacturing and retail trade. The 
number of retailers failing was the larg- 
est in over a year and a half. In whole- 
sale trade alone failures were less nu- 
merous than a year ago. 

Among the individual lines of indus- 


Faitures BY Divisions or INDUSTRY 


















(Current liabilities in 7Numbers —Liabilities— 
thousands of dollars) Jan.-Nov. Jan.-Nov. 
1946 1045 1946 1945 

MINING, MANUFACTURING... 408 257 31,670 16,106 
Mining—Coal, Oil, Misc.... 14 16 1452 2.481 
Food and Kindred Products 20 13 2,953 329 
Textile Products, Apparel.. 22 17 485 273 
Lumber, Lumber Products... 52 43 2,211 1,690 
Paper, Printing, Publishing. 13 13 424 471 
Chemicals, Allied Products. 17 II 1,470 117 
Leather, Leather Products.. 5 8 191 240 
Stone, Clay, Glass Products. 8 7 582 249 
Iron, Steel, and Products... 25 24 2,045. —-1,481 
MC 118 50 10,287 3,471 
Transportation Equipment.. 33 19 6,459 3,567 
Miscellaneous . ...cecsceces 81 360 (3,018 1,728 
WHOLESALE TRADE. ......4. 83 59 «3,684 = 1,135 
Food and Farm Products... 22 15 1,682 429 
ADPETEE oc vnc ctenecvedises 4 6 161 53 
Dry Goods......ccccccccee 2 3 39 41 
Lumber, Bldg. Mats., Hdwr. 4 3 265 113 
Chemicals and Drugs....... 8 6 150 90 
Motor Vehicles, Equipment. I I 47 25 
Miscellancous . .....-cccece 42 25. «1,340 384 
REVS FRAG. v0 kd deccdess 269 280 §=5,248 3,002 
Pood and LiGguet .<.<éscccs 44 49 597 349 
General Merchandise ....... 8 ul 142 80 
Apparel and Accessories.... 37 29 408 188 
Furniture, Furnishings..... 21 6 929 26 
Lumber, Bldg. Mats., Hdwr. 14 14 148 105 
Automotive Group.......+-+ 46 31 1,638 553 
Fating, Drinking Places.... 57 88 904 834 
Drug Stores....+scccesscee Ir 12 49 134 
Miscellaneous .....+++ coeee 31 40 433 733 
CONSTRUCTION .....ccccccee 121 90 4,074 3,452 
General Bldg. Contractors.. 41 19 2,300 =. 2,105 
Suilding Sub-contractors... 73 45 1,172 949 
Other Contractors. .....++- 7 6 602 308 
COMMERCIAL SERVICE .....++ 108 82 8,568 4,876 
Highway Transportation. .. 35 22 6,753 = 3,633 
Misc, Public Services....... os 11 ane 175 
PION «ote dusnee tecssncus 3 2 743 486 
Cleaning, Dyeing, Repairs.. Il 4 40 56 
Laundries . ccccscscscs ee 4 3 277 23 
Undertakers . 2 3 8 26 
Other Personal Services..... 15 9 207 27 
Business, Repair Service.... 35 29 540 450 
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Scales today help industry tighten the lid on costs... perform- 
ing scores of specialized control jobs with speed and accuracy. 
Throughout Industry—accurate TOLEDO Scales are help- 
ing to eliminate waste of time and materials, improve product- 
quality, increase production, and control costs. Whatever your 
problem in weight-coatrol—look to TOLEDO! 
Toledo Scale Company, Toledo 12, Ohio. 


HEADQUARTERS FOR SCALES 
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THE 


LOGICAL LOCATION 


FOR YOUR Sactory 


Pueblo has experienced a 44 per cent increase in perma- 
nent residents since the 1940 census. A 44 per cent increase 
in only six years .... which serves as a measuring stick 
for Pueblo’s aggressiveness and overall growth. Just one 
indication of Pueblo’s desireability. As the Logical Loca- 
tion for Your factory, this growing industrial center also 
measures up in.... 


RESOURCES 

Coal, natural gas, and other natural resources, many yet 
to be exploited, are abundant. 

CLIMATE 


Mild winters and cool summers, with low humidity, give 
ideal conditions for year around operations. Storage is no 
problem here, where arid conditions permit open air stor- 
age. 

LABOR RELATIONS 

Willing native labor ... skilled and unskilled are avail- 
able for your industry. 

LOCAL MARKETS 


The center of a surrounding market containing 600,000 
prospective consumers, Pueblo, already has the largest 
single industrial payroll in the state. 







PUEBLO MEASURES UP .. . THE 
LOGICAL LOCATION FOR 
YOUR INDUSTRY 
Write today, on your firm’s letterhead for 
other factors contained in this informative 
20 page brochure ‘‘12 Points to Prosperity.” 


Pacemaker of the West! 


PUEBLO CHAMBER of COMMERCE - 2ii W.5th St. Box |, Pueblo, Colorado 


WMeasuringU fe 
PERMANENT Growth 
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try and trade, failures continued to be 
most numerous in the machinery in- 
dustry. Fifteen manufacturers failed 
in this industry, twice as many as in 
any other line and twice as many as 
in the same line in November of 1945. 
The next largest number of failures was 
in eating and drinking places where 
nine establishments failed, the highest 
mortality in this trade in any month 
in the past year and a half. As many 
as five but less than nine concerns 
failed in six other divisions of industry 
and trade—transportation equipment 
manufacturing; food, apparel, and 
automotive retailing; building subcon- 
tracting; and passenger and freight 
transportation services. 


Industrial Debts Rise 


Two-thirds of the total liabilities in 
November were concentrated in manu- 
facturing with losses totalling more 
than a million dollzrs in three indus- 
tries—food, machinery, and transporta- 
tion equipment. Commercial service 
also had aggregate liabilities above a 
million dollars, most of which were in- 
volved in the failures of passenger and 
freight transportation companies. 
While the liabilities incurred in whole- 
sale and retail failures ranged between 
two and three times as heavy as the pre- 
vious November’s total, the liabilities of 
manufacturing and commercial service 
failures mounted more than ten times 
as high as last year. In construction 
alone liabilities were smaller in No- 
vember this year than last. 

Concerns failing in the twenty-five 
largest cities were not as numerous as 
in the balance of the country and com- 
prised about two-fifths of the total in 
November. The big city failures were 
up only 18 per cent from the 1945 level; 
those in the non-metropolitan areas 
rose to two times the number reported 
last year. 

New York and Los Angeles had 
eleven failures each. No other metropo- 
lis had more than four concerns failing; 
fourteen did not report any failures. 
In Seattle and Los Angeles liabilities 
topped one million dollars. Sixty-one 
failures occurred in the Middle At- 
lantic and Pacific States. Although 
the East and North Central States ac- 
counted for less than a fifth of the 
number of concerns failing, they ac- 
counted for almost half the liabilities. 
























1 MONTH TO 
REDBOOK, FLA. 










































































Money burs holes in their pockels 
in REDBOOK, New Jersey! 


And there’s nearly $223,000,000 of 
Redbook family income, after taxes, in 
New Jersey. 

Small wonder that they spend 
nearly $40,000,000 for food. 


Apparently they simply can’t get by 
a drug store without seeing something 
they want — over $4,000,000 spent 
that way. 


Their tongues are hanging out for 


me REDBOOK, US.AL 


Send for the Redbook State-by-State analysis of family buying power. 
Write or phone Redbook, 444 Madison Ave., New York 22, N. Y. 


new cars, tires, refrigerators, furni- 
ture and floor coverings. They’re burn- 
ing up 26 million gallons of gas in 
their present cars. 


And the $116 pro-rata page rate to 
reach every Redbook home in New 
Jersey is low. Imagine being able to 
hit them 12 times for $1,392—50,000 
homes with $223 million burning for 
action! A market like that rates a 
place on your advertising list. 
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YOU HAVE TO LIKE A SHOW 
TO PAY $4,000,000 
TO SEE IT! 


That's how excited 1,650,000 up-and- 
coming young families are about the Red- 
book National Show. And they're pretty 
interesting to nat‘onal advertisers because 
they have $6,000,000,000 left after taxes— 
and they spend it. Tell them about your 
product 12 times a year in full black and 
white pages 
for $44,100. 
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To strengthen 


LOYALTY 


.. . reward 





LOYALTY 





Gf 
af OW employee turn- 


over is a key objective 
of capable management. 
The employee who 
serves loyally, year after 
year, can be developed 
real 


into a company 


asset. 


Appropriate insignia of 
service provide the ideal 
means of dramatizing 
and inspiring continued 
loyalty and faithfulness. 


We offer our many years 
of experience in the de- 
velopment of a service 
award plan to fit your 
organization and will 
be glad to consult with 
your personnel depart- 


ment. 





illustrated 
“Recognition 
Service.” 


A requeat on your com- 
pany letterhead will 
bring our interesting, 
booklet: 
of Long 
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PEAR BETA TRADE 


The United States Trade Barometer (seasonally adjusted ) rose 
to 264.6 in November from 249.5 1n September. Regional trade 
activity is reported by the local Dun & Brapstreet offices. 


AZ HE dollar volume of retail 
store sales reached a new record peak in 
October as consumer buying remained 
high; prices rose both before and after 
the removal of many OPA ceilings. 
Total retail sales at $8.8 billion were 
nearly 24 per cent higher than the $7.1 
billion for October 1945 and more than 


| 7 per cent above the $8.2 billion figure 


for September 1946 (U.S. Department 
of Commerce). They exceed the pre- 
vious all-time high of $8.6 billion for 
August 1946 by more than 2 per cent. 
These gains are not accounted for solely 
by a larger volume of goods sold but 
also by increased prices, as they are not 
adjusted for changes in the price level. 
Fragmentary data indicate that total re- 
tail sales in November were a little 


| above those of October and about 25 


per cent above those of a year ago, 
Purchases of commodities by con- 
sumers in October were above those of 


| October 1945 but did not make the un- 


usually large gains of the past few 
months. The Dun’s Review Trade Ba- 
rometer for the United States which in- 


| dicates the level of consumer purchases 


was 249.5 (1935-1939 == 100, adjusted 
for seasonal variation) in October, less 
than 20 per cent above the 208.7 for 
October 1945. -This is the lowest point 
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to which the barometer has fallen since 
May 1946 and the increase over a year 
ago is the smallest year-to-year gain 
since March 1946. After adjustment 
for the usual seasonal changes and for 
the number of business days in the 
month, the index was very slightly be- 
low the 250.6 for September and 5 per 
cent under the all-time high of 262.7 for 
August 1946. The preliminary index 
for November is 264.6, which is 18 per 
cent above that for November 1945 and 
6 per cent above the October 1946 index. 

For the first time since February of 
this year one of the 29 regional barome- 
ters dropped below the level of a year 
ago. All of the indexes except that for 
the New York City Region (2) were 
above those for October 1945. The drop 
of 6 per cent which occurred in that re- 
gion was brought about by the curtail- 
ment of retail trade resulting from the 
trucking and shipping strikes in Sep- 
tember and October. The best gains 
over November 1945 were in the New 
Orleans Region (23), the Salt Lake City 
Region (26), and the Denver Region 
(25). The highest gains over Septem- 
ber were in the Detroit Region (12), 
the Denver Region (25), and the New 
Orleans Region (23). 

(Regional reports begin on page 38) 
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EXPORTING BABY CHICKS 10 Seach ~Pimertca’ 


You may not be in the business of exporting newly-hatched chickens to South 
America—or shipping vitamin concentrates to EKurope—or selling automobiles in 
South Africa... but whatever you are exporting is sure to be important to you. 

That’s why we believe you should consider the facilities of the Foreign Depart- 
ment of the Chase which is doing business with literally thousands of American 
manufacturers and exporters who ship goods to almost every country in the world. 
The Chase has correspondent banks in practically every foreign commercial center 
and has financed shipments of virtually everything that any American business sells. 

You benefit by the experience, knowledge and abilities of hundreds of people 
whose sole responsibility is the Foreign Banking service of the Chase. 

If you are selling abroad, why not let the Foreign Department of the Chase 
National Bank handle the financing of your next shipment? Inquiries are cordially 


invited and will receive the prompt attention of an experienced officer. 


THE CHASE NATIONAL BANK 
OF THE CITY OF NEW YORK 
HEAD OFFICE: Pine Street corner of Nassau 


Member Federal Deposit Insurance Corporation 


LONDON: 6 Lombard Street : 51 Berkeley Square . Bush House, Aldwych 
Havana . San Juan . Panama : Colon : Cristobal : Balboa 
Offices of Representatives: Mexico City : Cairo : Bombay 
THE CHASE BANK: Paris + Shanghai + HongKong = -  ‘Tientsin 
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W,, are in the business of making 
complicated things easy to under- 
stand. We teach calculus without 


using the ugly word. We make 
sewage treatment plants sound 
exciting, and the intricacies of 
resistance welding crystal clear. 
We do this with words and pic- 
tures, and a lot of techniques we 
learned from the U.S. Navy. 


Ours is an organization of 100 
people—scientists, engineers, ar- 
tists, writers and photographers. 
We define our services as Public 
Relations and Technical Sales 
Promotion. Some of our clients 
call this an entirely 
All agree that it stimulates sales. 


new business. 


In the past year we have worked 
for Western Electric Company, 
General Electric Company, Bell 
Telephone Laboratories, American 
Telephone and Telegraph Com- 
pany, American Gas Association, 
National Radio Institute, Standard 
Oil Company of New Jersey, Por- 
table Products Corporation, and 
the Ford Instrument Company. 
If it is difficult to make your cus- 
tomers understand your products 
and services, we would like to 
work for you. 


PHILIP E. 


WILCOX, 


39 Park Ave., New York 16, N. Y. 











TRADE ACTIVITY 
IN TWENTY-NINE REGIONS 


(Continued ) 


REGIONAL TRADE BAROMETERS 


° 


coe 
r-Change from 


REGION Oct. Oct. Sept. 

1946 1945 1946 

United States...... 249.5 +20 0 

1. New England 200.4 +17 — 3 
2. New York City 276.0 — 6 — 8 
3. Albany, Utica, Syracuse. 249.9 +28 + 6 
4. Buffalo, Rochester 230.9 +16 — 5 
5. Northern New Jersey 170.3 + 2 —10 
6. Philadelphia 224.6 +18 0 
7. Pittsburgh 215.3 +16 + 2 
8. Cleveland .. 253-4 +23 + °5 
g. Cincinnati, Columbus 256.5 +23 + 1 
10. Indianapolis, Louisville. 275.6 +21 0 
Fs Chwago . ss... +...» 2293 +-20-— 4 
12. Detroit 256.1 +21 +13 
13. Milwaukee 260.6 +25 — 1 
14. Minneapolis, St. Paul. 246.5 +28 + 1 
15. lowa, Nebraska . 259.0 +21 + 6 
16. St. Louis 243.4 +21 + 1 
17. Kansas City 259.0 +20 + 4 
18. Maryland, Virginia 239.0 +10 — 8 
19. North, South Carolina. 277.6 +19 — 5 
20. Atlanta, Birmingham 336.0 +23 oO 
21. Florida 323.7 +25 —16 
22. Memphis 266.9 +14 — 9 
23. New Orleans 310.0 +34 +7 
24. Texas psgnie ASLO (Seal “Sees 
25. Denver .. “ . 267.6 +30 + 8 
26. Salt Lake City. , 289.5 +30 + 2 
27. Portland, Seattle...... 292.7. +25 + 2 
28. San Francisco........ 273.1 +ig + 3 
29. Los Angeles 292.4 +24 + 2 


The Regional Trade Barometers are seasonally 
adjusted; 1935-1939 = 100. 

Regional trade information is based upon 
opinions and comments of business men gathered 
and weighed by the local Dun & BrapsTREET 
offices. Payroll and employment data are from 
Government sources. Most of the information 
summarized here represents final figures for 
October. 

Department store sales are from the Federal 
Reserve Board and are for the four wecks ended 
November 30, 1946. 

More complete barometer figures and more de- 
tailed regional information is published in Dun’s 
STATISTICAL REVIEW. 


HIGHLIGHTS OF TRADE ACTIVITY 


1. New England Region 

Barometer gain over a year ago below U. S. 
average, decline from September larger than U. S. 
decline. Wholesale trade considerably above 
a year ago. Manufacturing employment 14% 
above a year ago in the region, up 11% in 
Massachusetts, 2294 in Connecticut, 18% in 
Rhode Island; payrolls well above a year ago in 
all States. Removal of price controls did not 
immediately stimulate production of shoes and 
leather; shoe buyers made few long term com- 
mitments in November due to price uncertainties. 


2. New York City Region 


Barometer had only decline from a year ago of 
29 regions, large drop from September; was 30% 
under U. S. barometer. Wholesale volume con- 
siderably higher than a year ago. Employment 
expansion and trade in New York City curtailed 
by trucking and shipping strikes. New York 
hotel sales 85% above a year ago, same as for the 
U. S. as a whole; newspaper advertising linage 
22% above a year ago. Production and employ- 
ment in many industries curtailed by lack of 
raw materials due to strikes. Retail and whole- 
sale activity high as holiday season approached. 


[ 38] 








A survey of YOUR testing procedures may be 
in order. It has helped improve products and 
cut costs for others. 


x Jfussel a eld 


CONSULTING ENGINEER 


188 WEST 4TH ST. NEW YORK 14, N. Y. 
CHelsea 2-4208 











ping room,” say users of Marsh Stencil 
Machines, Brushes, Inks! Three sizes to 
meet Gov’t Spec., 1”, 3/4”, 1/2”. Pin this to 
business letterhead for free sample stencil, 
shippers’ handbook, prices. 


MARSH STENCIL MACHINE CO. 
if 








62 Marsh Building 
Belleville, Ill., U. S. A. 
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PHOTOS 3.: 


as in 4 
Quality at any Price 


zt ND NEGATIVE CHARGE-NO’ EXTRAS OF ANY KIND 
6V2+ EA. in 100 Lots 
ue EA. in 1000 Lots 
POST CARDS or 4°x5"s 
$22.00 per 1000 Lots | 20°x30° 52.50 EA. 

24 HOUR SERVICE ON REQUEST 


“THE PHOTOGRAPHER'S PHOTOGRAPHER“* 
WRITE DEPT. 75 


ographers _ New York I9,NY. 
ER WHAT WE ADVERTISE" 


U.S.A.’s LARGEST REPRODUCTION HOUSE 
WE MATCH YOUR ORIGINAL TO A “T” 





ENLARGEMENTS =’ 
30°x 40" 53.85 EA. 


OPYTTRT. '65 West én sx a 




















1. Product Surveys 

to determine the fitness of the product 
for the purpose it serves and the need 
and opportunity for improvement, if any. 


2. Manufacturing Costs 


to determine the opportunities for cost 
reduction. 


3. Consumer Acceptance 


to determine the degree of consumer 
acceptance in relation to the sales 
opportunities. 


An interesting pamphlet, describ- 
ing these surveys and the results 
which may be expected from them 
will be mailed upon request. Write 
Dept. 1ODR. 





BUSINESS RESEARCH 
oe} eg Tele ware), 
Established 1920 


79 WEST MONROE STREET 
CHICAGO 3, ILLINOIS 








MEN WHO ARE SELECTED FOR THE 
TOP MANAGEMENT JOBS MUST HAVE 
A WELL-ROUNDED KNOWLEDGE OF 


THE WHOLE BUSINESS STRUCTURE 


Have you ever been by-passed to a bigger job by a 
man you thought was less well qualified? Wondered 
what he had that you didn’t have? 


If you could have listened in when that decision was 
made, you would have heard something like this: 


“How about Bill for this job? He has handled his 
department better than anyone we ever had in there.” 


“No, Bill won’t do. He has too many blind spots. We 


need someone who is familiar with all angles of business.” 


In the days ahead the man with blind spots in his 
training will find himself more severely handicapped 
than ever before. For when business is running at flood 
tide, the men who are selected to fill “the vacant chair” 
at top management’s table are those who have never 
stopped learning...the men who have a thorough knowl- 
edge of the whole business structure — Accounting, 
Finance, Production and Marketing. 


Not only in the higher altitudes of management, but 
down through all executive levels, men are far better 
equipped for heavier responsibilities when they know 


the basics underlying all business operations. 


Since 1909, the Alexander Hamilton Institute has 
helped thousands of men to overcome their deficiencies 
in essential business knowledge. And has, as a result, 
assisted them in moving up to more important jobs and 


higher salaries. 





The Institute’s story is summed up in a stimulating 
64-page booklet, “Forging Ahead in Business.”’ A 
copy is offered, free and without obligation, to any- 
one who is interested. Simply send in the coupon and 
it will be mailed to you promptly. 








Broad in scope, the Institute’s Modern Business 


Course and Service covers all four basic departments of 
business— Accounting, Finance, Production and Mar- 
keting. It offers a systematic, time-saving method of 
bringing to any man’s home or office the knowledge and 
training which he needs, but which he cannot acquire 


through his own experience within a reasonable time. 


ALEXANDER HAMILTON INSTITUTE 
Dept. 499, 71 West 23rd Street New York 10, N.Y. 
Canada: 54 Wellington St., W., Toronto 1, Ont. 


2 A A A a A A ee ER NO) Be A ee 
ALEXANDER HAMILTON INSTITUTE 
Dept. 499, 71 West 23rd Street, New York 10, N.Y. 
q In Canada: 54 Wellington Street, West, Toronto 1, Ont. 


Please mail me, without cost, a copy of the 64-page book — 


“FORGING AHEAD IN BUSINESS.” 
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CAN HAVE 
INTER-COMMUNICATION 
THAT “Has Everything” 
Regardless of type, location or magnitude of your business there’s 
a perfection-engineered Talk-A-Phone unit expertly designed to 
meet your every requirement. 

Every business large or small benefits tremendously through em- 
ployment of 


Talk-A-Phone 


Unsurpassed for convenience and efficiency Talk-A-Phone instantly brings your 
organization within hearing and speaking range. At will you can hold a two- 
way conversation with a single person, or converse with several persons in vari- 
ous departments at the same time. Work is uninterrupted. Time conserved. 
Production capacity increased. All at a cost 
of only a few pennies a month. 


Ask Your Jobber. ©?!2'°8 of 


cos + — world’s most 
CS8SSGGece complete line of inter-communication upon re- 
: quest. Address Dept. B. 


Talk-A-Phone Co. 


1512 S. Pulaski Road Chicago 23, Ill. 








Look to 


CANA 





) ANADA has emerged from the war rich in 
natural resources, industrial equipment and 

manufacturing know-how. Today she is a poten- 
tial supplier of raw materials and a wide variety of 


manufactured goods. Should you wish to investi- 
gate Canada as a source of supply, or a potential 

market, we can help you. Our branches serve 
every part of Canada from coast to coast. Our 
Business Development Department is a mine of 

information. At Head Office we operate a Credit 
Information Bureau on a world-wide basis. All of 
these services are available to you. 


THE ROYAL BANK OF CANADA 


Incorporated 1869 
HEAD OFFICE—MONTREAL 
New York Agency —68 William Street 
Norman G. Hart — Agents — Edward C. Holahan 


Branches throughout Canada and Newfoundland, 
in the West Indies, Central and South America. 
Offices in London and Paris 
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3. Albany, Utica, and Syracuse Region. 

Barometer gains over October 1945 and Sep- 
tember 1946 excellent; was about even with U. S. 
barometer. Wholesale trade well above October 
1945. Employment and payrolls up 10 and 19% 
from October 1945 in the Albany—Schenectady- 
Troy arca, 24 and 39% in the Syracuse area, 21 
and 39% in the Utica area. Activity increased 
in leather and leather products industries. 


4. Buffalo and Rochester Region 

Barometer gain over October 1945 below U. S. 
gain, drop from September larger than U. S. 
average. Wholesale volume well above that of 
October 1945. Employment and payroll increases 
from October 1945: Buffalo 17 and 22%, 
Rochester 21 and 29%, Elmira 37 and 53 
Buffalo furniture manufacturers increased out- 
put in November despite materials shortages. 


5. Northern New Jersey Region 
Barometer had slight increase over a year ago, 
fell precipitously from September; was 32% 
below U. S. barometer, lowest of 29 indexes. 
Wholesale trade slightly above a year ago. Truck- 
ing and shipping strikes affected trade in the 
arca. Newark employment up from September. 


6. Philadelphia Region 

Barometer gain over a year ago below U. S. 
gain, slight drop from September; remained 10°% 
below U. S. barometer. Wholesale volume con- 
siderably above a year ago. Employment and 
payroll gains over a year ago: Philadelphia area 
11 and 22%, Allentown—Bethlehem area 3 and 
16°4; litthe change from September in most 
cities. Anthracite coal production in Novembci 
9% above a Year ago. 


7. Pittsburgh Region 

Barometer gain over October 1945 below U. S. 
gain, rose slightly over September; was 14°7 
below U. S. barometer. Wholesale trade well 
above October 1945. Increases over October 1945 
in employment and payrolls: Pittsburgh 4 and 
9%, Erie 25 and 44%. Electric power strike 
in Pittsburgh crippled industry first half of 
October; production hampered by soft coal strike 
last half of November; steel production cut 
sharply. 


8. Cleveland Region 

Barometer increase over a year ago well above 
U. S. gain, excellent rise in the month. Whole- 
sale trade well above a year ago. Cleveland 
employment 8% above a year ago, slightly above 
September; unemployment declined sharply in 
the month. Soft coal strike affected steel mill 
output in November. Cleveland steel production 
averaged 95% of capacity. 


9. Cincinnati and Columbus Region 

Barometer gain over a year ago above U. S. 
gain, rose slightly in the month. Wholesale 
trade considerably above a year ago. Columbus 
employment 13% above a year ago, about even 
with September: general business about 2% abov« 
a year ago. Crop growth and _ harvesting in 
November benefited by continued mild weather. 


10. Indianapolis and Louisville Region 

Barometer increase over October 1945 larger 
than U. S. average; small gain over September. 
Wholesale volume considerably higher than a 
vear ago. Indiana employment 1% above 
September, payrolls down 3%; coal mining 
employment made contrasecasonal gain of 1‘ 
from September. Louisville employment con- 
tinued upward trend. Industrial production at 
highest levels since V-J Day. 


11. Chicago Region 
Barometer changes from October 1945 and 
September 1946 larger than U. S. averages. 
Wholesale trade well above October 1945. 
Chicago area employment nominally above Sep- 
tember, labor surplus dwindled considerably in 
the month; livestock market reached near peak 
level rush at month’s end. November soft coal 
strike threatened production and employment in 
many lines. 
(Continued on page 44) 









Can you measure the 





of a salesman’s mind? 


Is it possible to predict a sales applicant’s ability to grasp a 
situation quickly? Some salesmen immediately size up a situa- 
tion and seize the advantages. It is essential to discover this 
trait before you encounter the considerable expense of hiring and 
training a man. Yet this basic quality cannot be revealed by 
interviews or previous sales records. 


Klein Sales Aptitude Tests not only reveal the speed of an ap- 
plicant’s mind—they also uncover his hidden traits—such as 
emotional stability, self-confidence, tact, dominance, self-suffi- 
ciency. mental capacity and objectivity. Klein Procedures reveal 
which applicants possess the degree of qualities to best meet your 
sales requirements . . . to develop topnotch producers for you. 


For many years leading organizations have considered Klein 
Sales Aptitude Test Procedures an essential to normal selection 
methods. in addition to interviews, knowledge of personal his- 
tory and references. Klein Institute provides management with 
a positive recommendation as to the salesman’s potentialities. 


The test procedures require no supervision. The applicant fills 
in the tests—returns them to you. You, in turn, mail them to 
Klein Institute. We send you a complete, comprehensive—con- 
fidential—report including the specific recommendation to em- 
ploy or not. The report will reveal, additionally, a pattern for 
handling him to best advantage if he is hired. 


We have devised a simple and inexpensive plan through which 
you now can prove to yourself how well Klein Sales Aptitude 
Tests will work for you. To obtain complete information, just 
send us a request on your letterhead. 


THE KLEIN ENS FIT ES 


GRAYBAR BUILDING 


FOR APTITUDE TESTING, INC. 


420 LEXINGTON AVENUE e NEW YORK 17,N. Y. 
TELEPHONE: MUrray Hill 3-5171 
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The following Canadian firms seek 
direct contacts in the U.S.A. They can: e Manu- 
facture your products in Canada... Exchange 
manufacturing rights . . . e Purchase parts to 
complete production ...e Import and distribute 
your goods ....eAct as factory representatives... 
ores Sell Canadian products to U. S. buyers. | 




































Toronto, 





Inquiries as to rates tor listings on this page 


NOTE 
Ontario, Canada; or any office of Dun & Brads 


should be addressed to Ci varies E. Darby, Canadian Advertising Representative, Dun’s Review, 159 Bay St., 
pet of 


Car nada, Ltc P Box Numbers indicated by (B xxx 








Automotive, Aircraft, Transportation Equipment 
CHASSIS AUTOMOTIVE PRODUCTS, MONTREAL 3. Spring shackles 
and steering linkage component parts. Distributing all of Canada 

Food Brokers, Importers and Manufacturers Agents 


MANITOBA 
W. H. ESCOTT CO. LIMITED, WINNIPEG, CANADA 


Merchandise 


brokers. Grocery, a crugs, etc Cover all Canada 
W.L. MACKENZIE & CO. LIMITED, WINI NIPEC 5, MAN. Branches Sas 
Alta., B. C. Selling whol. tobacco, confectionery groc cary & paper rade 
FRANK H WILEY LTD WINNIPEG M ’AN i orters and distribut 

f wholesale grocery, drug, hardware and bakery lines for Western Canada 


NEW BRUNSWICK 
ANGEVINE G MCLAUCHLIN LTD. SAINT JOHN, N. B., HALIFAX, N.S 
Full coverage Maritime Provinces, food products and other kindred lines 
JACK FROST SALES LTD. (B. 10) SAINT JOHN, N. B. Grocery brokers 
and mfrs. agents. Importers. Dis B and P..€..4. 

J. A. TILTON LTD. SAINT JOHN Inquiries solicited for ex- 
clusive sales agency in food products, etc. N. B. and PE. | 
J. HUNTER WHITE LIMITED. SAINT JOHN, N. B. Complete coverage 
of the fruit and grocery wholesale trade in New Brunswick 

NOVA SCOTIA 

CREIGHTON’S LTD. HALIFAX, N. S. Offer aggr 


tribution N 
N. B 


hardware 


essive sales represen- 


tation throughout Nova Scotia for foods and allied products 
MOSHER BROKERAGE CO. LTD. HALIFAX. SYDNEY. N.S. Wholesale 
brokers, mfrs agts. Complete Provincial coverage. Wholesale & retail 


PYKE BROS. LTD. HALIFAX. Branch Sydney, Nova Scotia. Complete 
sales coverage wholesale and retail grocery trade in Nova Scotia 
VINCENT BROKERAGE CO. HALIFAX, N.S. Br. Saint John and Monc- 


ton,N. B. Active sales coverage, food and allied lines, Maritime Provinces. 


ONTARIO 
HP COWAN IMPORTERS LTD. 58 Wellington St. E, TGRONTO 
Canada-wide distributors of fruit juice ret ionery and grocery lines 


THE LIND BROKERAGE CO. LTD., TORONTO Comal sales cov- 
erage, wholesale, retail, chain. Agent S principal cities across Canada 


General Merchandise Distribution 
H_J. PARR G CO. (B 694), LONDON. Oil heating and dairy equipment 


General hardware, household appliances. Distribution wholesale and retail 
TAF DISTRIBUTING INCORPORATED, 455 Craig St., W., MONTREAL 
Specializing n general merchandise distribution throtighout Canada 


Hardware, Sporting Goods, Radio, Electrical and 
Household Appliances 
* M. BELL & CO LTD. HALIFAX, NOVA SCOTIA. Builders’ and house 


hold hardware, cutlery, sporting goods, mechanics’ tools, wholesale only 


T. P. CALKIN LTD., KENTVILLE, NOVA panti-th Wholesale jobbers, 
hardware, sporting goods, plumbing, heating les and ‘Speciatt es 

W. C. CHISHOLM MFG. CO., TORONTO Wi | buy electrical switches, 
elements or heater cord, give Canada-wide distributior if electrical and 
household appliances, or manufacture sim ilar a 1eS 

CONTINENTAL DISTRIBUTING CO | beac 7 McGill St., MONTREAL 


CANADA ware, household hardware and 
shing tackle 

ECONOMY DISTRIBUTORS & IMP. LTD., REG Wholesale 
hardware and specialties. Need line stoves also major 
electrical appliances Clean and effective distribution assured 
ELECTRICAL WHOLESALERS LTD. CALGARY. Desire radio, major 
appliances, commercial refrigeratior Exclusive Alberta distribution 
HICKMAN TYE HARDWARE CO. LTD., VICTORIA, B.C aametate 
B. C. coverage. Whol., hardware G electrical goods. Br. Whse., Vancouver. 


Importers of cutlery, kitct 


INA. SASK 
and furnaces, 


JO'HNSTON-SPRINGER CO., TORONTO. Offer complete, enthusiastic, 
Ontario-wide sales distribution for kitchenware and housewares 
MERCHANTS HARDWARE LTD., 325 10th Ave, W., CALGARY, AL- 
BERTA. Hardware, sporting goods, electrical supplies and appliances 
FRED C. MYERS LTD., VANCOUVER, B. C. Wholesale hardware, elec- 
trical appliances. Ten travellers. Full coverage British Columbia 
RICHARDSON & BUREAU LTD., 129 St. Peter St.. MONTREAL Distribu- 
tors of hardware, small tools, household specialties and kitchen utensils 
ROBINSON & WEBBER LTD., WINNIPEG, MAN_ Calling on all jobbers 
and department stores. Hardware, cutlery and glassware 
RONBE EXPORTING CO. WINNIPEG. Desire Canadian rep 
cutlery, tools, hardware, glassware, sporting goods, etc 

W CLAIRE SHAW CO., 407 McGill St.. MCNTREAL. Want general lines 
of hardware. automotive metal houseHold and kitchen utensils 
SHEFFIELD BRONZE POWDER CO. LTD., TORONTO. Household paint 
and hardware specialties. Complete Canadian detail distribution 

W H THORNE & CO. SAINT JOHN. NEW BRUNSWICK. Wholesale 


resentation, 


tool 


jobbers. hardware. tools. sporting goods. silverware. cutlery, kitchenware 
WINDSOR TRADING CO., MONTREAL. Importers and distributors of 
tools, cutlery. hardware to wholesalers and retailers Prefer exclusive 


Industrial Chemicals, Oils, Waxes 
CHEMICALS LIMITED, 384 St. Paul, W., MONTREAL 
distributors; industrial chemicals. raw materials for industry 
Canada. Interested in representations and offers 
CHARLES ALBERT SMITH LIMITED, 123 Libert 


Importers and 
throughout 


St, TORONTO. Rep- 


resenting manufacturers for selling in Canada bulk chemicals chemical 
specialties to industry and pharmaceutical manufacturers 

Leathers, Shoe Findings, Work Clothing 
B. F. ACKERMAN SON & CO. LIMITED, PETERBOROUGH. Manufac- 


turers heavy leather strap work. Jobbers work clothing, footwear and 
leathers Desire additional goods to manufacture and wholesale 

C PARSONS & SON LTD., LEATHERS, TORONTO. Want agencies vici 
kid, suedes, calfskins, shoe findings, repair machinery and equipment 


Lumber, Building Materials, Plumbing and Heating, Paints 
BELL G MORRIS LTD. EDMONTON Alberta. Also Man. & Sask. Plumb- 
ing and heating. Building supplies 

SHANAHANS LTD. VANCOUVER (Head Office.) Also Calgary and 
Winnipeg. Western Canada distributors of building specialties of ail kinds 
STEELE HEATING APPLIANCES LTD., TORONTO. Will manufacture 
or distribute new or improved heating equipment of all kinds 
TOBIN-EVEREDY CO., 477 Edison St.. OTTAWA, ONT. Automatic 


heating specialties. Oj! burners and accessories 


Machinery, Metal Products, Farm Equipment 
AETNA DISTRIBUTORS LTD. WINNIPEG. Farm and home supplies 
Want new lines for sales in Western Canada. Active sales organization 
BAWDEN MACHINE CO. LIMITED, TORONTO. Will manufacture 
and/or sell general machinery and pumping equipment. Large foundry 
and manufacturing facilities. Will exchange manufacturing rights 
CROSSMAN MACHINERY CO. LTD., VANCOUVER. Distributors of 
transmission, construction and mechanical equip. B.C. and Alta. coverage 
IDEAL IRON WORKS LTD., 369 Alexander St.. VANCOUVER, B. C. 
Will manufacture or distribute your products. Marine and industrial 
NATIONAL MACHINERY CO. LTD., VANCOUVER, B. C. Require 
road, woodworking, sawmill, contractors machinery, pulleys, fee 
WM STAIRS, SON G MORROW LTD. HALIFAX, N.S. Est 1810. Seeks 
exclusive representation Maritime Provinces of N 5. oN. 8? E| _ for 
all kinds heavy and light machinery used by contractors, industry, muni- 
cipalities, trades, institutions. Already well established in heavy con- 
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struction field, with showrooms, trained sales engineers, and service shop 
facilities 

VANCOUVER IRON WORKS LTD. VANCOUVER, B.C. Mfrs. of boilers, 
pressure vessels, steel pipe, welded plate work, general engineering. 
Desire to obtain manufacturing rights on any of above lines 
WESTMINSTER IRON WORKS CO. LTD., NEW WESTMINSTER, B.C 
Mfr. or exchge. Mfg. rts. gen. mach., cut off saws, weldments, fab. equip. 
WILLARD EQUIPMENT, 860 Beach Ave., VANCOUVER, B. C. Ma- 
chinery dealers, building supplies, importers, exporters. (Estab. 1919.) 
WRIGHT INDUSTRIES LIMITED, TORONTO. Will manufacture and/or 
sell machinery and metal specialties. Desire to exchange manufacturing 
rights including sensational new Weldright Tire and Tube Vulcanizer 
JOHN G. YOUNG & CO. LTD., MONTREAL. Importer, distributor. Seeks 


machinery, mill, engineering, material handling, foundry equipment 


Manufacturers Agents (General) 


BARNEY ADLER G& SONS, INC., 1260 University St. MONTREAL. Mfrs 
exclusive gold mountings and jewelry. Established Canada-wide connec- 
tions jewelry trade. Seek represent manufacturers exclusive compacts, 
plastic or sterling gold and platinum mounts and watch cases 
CANADIAN BELTING MFRS. LTD., MONTREAL. Seek new lines in- 
dustrial, mechanical, railway supplies for Canada-wide distribution 
EGAN-LAING AGENCIES LIMITED. 437 Mayor Street, MONTREAL 2 
Now representing important United States textile manufacturers, in 
selling and distributing to leading Canadian manufacturing and whole- 
sale accounts—-would be interested in a line of coverings for furniture 
and mattress manufacturers. We already have well established con- 
nections 

H. HACKING CO. LTD. VANCOUVER. Canadian sales organization 
having branch offices coast-to-ccast seeks additional agencies 

W. A. McLAREN EXPORT CORP. LTD. VANCOUVER. Desire Agencies 
for building materiais, builders’ hardware, insulation products, also elec- 
trical fixtures, appliances, plumbing, heating items 

GEO. L. McNICHOL CO. LTD. 325 Howe St., VANCOUVER. Corkboard 
for low-temperature insulation, direct from source of supply to buyer 
DAVID PHILIP AGENCIES LTD., WINNIPEG. Mfrs. agents. Connec- 
ions established 1905. Selling jobbers and manufacturers. Seek new 
lines in general hardware, sporting goods, and auto accessories 

HAROLD F. RITCHIE G CO. LTD, TORONTO. 45 salesmen cover 
drug & grocery trade all Canada. Services, storage, billing, collecting 


Novelties, Leather Goods, Advertising 
J. C. S. VARCOE, 45 Yonge St., TORONTO. Can provide Canada-wide 
distribution, advertising novelties of all kinds; gifts, premiums for every 
occasion. Sales promotion by means of merchandise 


Paper, Paper Products 
LAUZIER PAPER LTD, Wholesale Fine Paper Dealers. MONTREAL 
Book, bond, cover, Bristol, blotting, fancy, specialty papers 
MacGREGOR PAPER & BAG CO. INC., MONTREAL. Interested in 
distribution of paper products, Quebec and Maritime Provinces 


Textiles, House Furnishings, Apparel 


BUCKWOLD’S LTD. SASKATOON, CANADA. Importers, distributors, 
textiles, work clothing, ladies’, men’s, children wear, floor coverings 
CANADIAN HOMESPUNS, 1174 St. Catherine St., W., MONTREAL 
Scarves, ties, tweeds, draperies, upholstery, rugs—-specialties to order 
DURABLE ASSOCIATED COMPANIES LIMITED, 460 Richmond St., W., 
TORONTO, ONT., CANADA. Manufacturers of rainwear, sportswear, 
casual wear. ladies’ suits, ladies’ handbags, belts, ladies’ and men’s um- 
brellas. Interested in importing and exporting any of above lines 
JOHNS & ALLEN, 1117 St. Catherine St., W., MONTREAL. Wholesale 
textile distributors 
lines. Coverage all Canada. Reduce your overhead, invoicing with one 
account instead of hundreds. Account factored. 


MISCELLANEOUS 
Accountants (Chartered) 


MARITIME PROVINCES 
LEE & MARTIN. Chartered Accountants. Maritime Telephone Bldg., 
HALIFAX, N. S. G 43 Alma St., MONCTON, NEW BRUNSWICK 


ONTARIO 
CLARKSON, GORDON & CO., Chartered Accountants, 15 Wellington 
Street, West, Toronto 1, Montreal, Hamilton, Winnipeg G Vancouver 


(CONTINUED FROM PRECEDING PAGE) 


Established. Now distributing nationally advertised © 





WILTON C. EDDIS & SONS, Chartered Accountants, (Established 159 
85 Richmond Street West, TORONTO 1, ONTARIO 

EDWARDS, MORGAN AND COMPANY, 10 Adelaide St.. TORONTO 
Offices also at Montreal, Winnipeg, Vancouver, Timmins and Calgary 
ROBERTSON, ROBINSON, McCANNELL & DICK. Chartered Account 
ants. Sterling Tower Bldg, TORONTO, Tyshler Bldg.) CHATHAM, ONT 
THORNE, MULHOLLAND, HOWSON, & McPHERSON. TORONTO 
KITCHENER & GALT. Ontario. Rep. throughout Canada & United States 
RUTHERFORD WILLIAMSON & CO., Chartered Accountants, 66 King 
Street West, TORONTO 1, ONTARIO. Telephone Ad. 7385-6 
QUEBEC 

MAHEU, NOEL & CO., Chartered Accountants, 10 St. James St. West, 
MONTREAL, Ma. 7754 & 22 Wellington St. N. SHERBROOKE, QUE 
MCDONALD, CURRIE & CO., Chartered Accountants, 507 Place D’Armes 
MONTREAL. Branches at Quebec, Toronto, Ottawa, Saint John, N. B 
WESTERN CANADA 

GRIFFITHS & GRIFFITHS. Chartered Accountants The Royal Ban! 
Building, VANCOUVER, B. GC. Phones Tatlow 1161 and 1162 

ISMAY, BOISTON, DUNN & CO. VICTORIA, B. C. Chartered Ac- 
countants. 305-7 Pemberton Building. Telephone Garden 3732 
MILLAR, MACDONALD & CO. Chartered Accountants, 395 Main Street 
WINNIPEG, MAN., 304 Bay St. TORONTO and in Owen Sound, Ontar 


Bakers’, Confectioners’, Ice Cream Supplies 
BRITISH CANADIAN IMPTRS. LTD., 119 West Pender, VANCOUVER 
B.C. Distributors. Serving Western Canada. Wish exclusive lines 
FRANK H WILEY & SON, VANCOUVER, B.C. (Est. 1905.) Exclusive 
importer equipment and raw material. British Columbia distribution. 


China, Glassware, Jewelry, Plastics 
THE CHINA SHOP OF LONDON, LONDON, ONTARIO. Retail china 
One of Canada’s largest importers of china, crystal, etc., since 1902 
FRANK HACKING (CANADA) LTD. TORONTO 1. Covering coast te 
coast. Will act as factory representative or exclusive distributor. 


Custom House Brokers and Forwarders 
DAVIDSON & WRIGHT, VANCOUVER, B.C. Drawback and refunc 
claim specialists. All export and import forms supplied on request. 
SEABOARD BROKERS, HALIFAX, NOVA SCOTIA. Customs brokers 
Specializing in forwarding imports, exports and in-transit shipments. 
THOMPSON AHERN & CO,., 40 Yonge St.. TORONTO, ONT. Custom 
house brokers and forwarders. Suppliers of import and export invoice form: 


Cutlery Tools, Etc. 


GEORGE W. LAMPLOUGH, MONTREAL. Established importer, seeks 
exclusive representation Canada—cutlery, toois, household and hotel 
kitchen specialties, barber, butcher, baker accessories 


General Selling Agents 


THE FERON COMPANY Roy Building HALIFAX, N.S. We offer 
thorough coverage of the three Maritime Provinces. N.S..N.B. GPE. | 


internal Combustion Motors 
AUGUST ZILZ AGENCIES. REGINA, SASK Manufacturers’ repre- 
sentatives and wholesaie distributors of repute and long standing; want 
gas or diesel engine line for Trans-Canada distribution 

Portable Lamp Manufacturers 
LANG BROS., TORONTO. Want china, pottery or white metal base: 
Novelty and boudoir lamps and shades. Prefer exclusive designs 

Smallwares, Lamps, House Furnishings 

GENERAL SALES CORP., LONDON. Eastern Canada distribution houss 
hold furnishings. elec. appliances, specialty hardware, warehouse facilities 


Specialty Metals, Plastics 


PECKOVER’S LTD., TORONTO. Warehouses across Canada. Inter- 
ested in agencies plastics, stainless accessories, specialty metals. 


Stationery, Books, Office Supplies 
COLUMBIA PAPER CO. LTD., VANCOUVER, B. C. Want stationery 
office and school supplies for wholesale distribution, Western Canada 
McFARLANE SON G&G HODGSON (LIMITED), MONTREAL (B 1837) 
Seek lines for Canadian distribution. What have you: 
THE WILLSON STATY. CO. LTD. WINNIPEG and VANCOUVER. Retail 
wholesale and manufacturing facilities covering all Western Canada. 
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e. CANADA 


We extend best wishes for 
a prosperous New Year to 
American business firms. 
Consider us at your service 
if you wish pertinent in- 
formation regarding trade 
possibilities in Canada. 


Inquiries will receive prompt 
attention. 


“BANK* TORONTO 


Incorporated 1855 





Head Office—Toronto, Canada 
BRANCHES AND AGENTS THROUGHOUT CANADA 

















AVAILABLE 


Representation in the Detroit Industrial Market 
with 
Distributor or Factory Branch Facilities 


We are a highly skilled and successful sales 
organization now specializing as a distributor 
of wood and metal cutting equipment with 
capacity for handling another volume line. 


We are in a very desirable central location 
in the Woodward-Grand Boulevard district 
with attractive display room, billing, stock 
and shipping facilities. 


If your present representation is unsatisfac- 
tory, or if the cost of maintaining your own 
direct factory branch is too much for your 
volume, you are invited to investigate our 
facilities. 


BOX 111, DUN’S REVIEW, 290 BROADWAY, NEW YORK 8, N. Y. 
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12. Detroit Region 

Barometer gain over a year ago above U. S. 
average, largest gain over September of 2y 
regions. Wholesale volume well above a year 
ago. Detroit factory employment 28% above a 
year ago, fell from September's level; shortage otf 
cold rolled steel slowed production in automobile 
assembly plants; automobile production increased 
slightly at the beginning of November, fell con- 
siderably the last week. 


13. Milwaukee Region 

Barometer changes from October 1945 and 
September 1946 larger than U. S. averages. 
Wholesale trade considerably above October 1945. 
Employment and payroll changes from October 
1945: Milwaukee County up 13 and 25%, Mad- 
ison down 10 and 13%, Green Bay up 4 and 
i775 

14. Minneapolis and St. Paul Region 

3arometer increase over a year ago well above 
U. S. average, rose slightly in the month. 
Wholesale trade considerably above a year ago. 
Minnesota manufacturing employment 7% above 
a year ago, down 2% from September; unem- 
ployment dronned in the month. Montana cattle 
run and slaughtering at unusually high levels 
as high prices persisted. 


15. Iowa and Nebraska Region 

Barometer gain over a year ago above U. S. 
gain, excellent increase in the month. Whole- 
sale volume well above a year ago. Iowa em- 
ployment 10% above a year ago, payrolls up 
28%; both slightly above September. Rate of 
employment expansion in Lincoln declined in the 
month. Prices paid by Iowa farmers in No- 
vember even with October, prices received down 
ee 

16. St. Louis Region 

}arometer increase over a year ago above U. S. 
gain, rose in the month; was 2% under U. S. 
barometer. Wholesale volume slightly above a 
year ago. St. Louis employment rose sharply 
over September with the recall of 3,700 meat- 
packing employees laid off during the meat short- 
age. In the carly part of November business 
activity was at a record high: soft coal strike had 
an immediate effect on industry. 


17. Kansas City Region 

Barometer increase over October 1945 slightly 
above U. S. average, rose in the month, was 4% 
above U. S. barometer. Wholesale trade well 
above October 1945. Employment in most cities 
well above September, unemployment down 
noticeably. Oklahoma coal production about 
even with October 1945, up 28°% from Septem- 
ber; freight carloadings up 20°4 from September. 


18. Maryland and Virginia Region 
Barometer gain over a year ago well below 
U. S. average, fell sharply in the month. Whole- 
sale trade well above a year ago. Overall employ- 
ment increased over September in most cities, 
unemployment dropped sharply and the labor sur- 
plus dwindled. Factory output and employment 
lagged late in November due to the soft coal 

strike. Weather favorable for Autumn crops. 


19. North and South Carolina Region 

Barometer gain over October 1945 below U. S. 
gain, dropped sharply in the month. Wholesale 
volume slightly above October 1945. Employ- 
ment increased moderately over September in 
most cities, except Charlotte where it fell nomi- 
nally; unemployment dropped in the month. 
Industrial production continued at peak during 
most of November. Cotton picking mostly 
completed. 


20. Atlanta and Birmingham Region 

Barometer increase over a year ago well above 
U. S. gain, fell fractionally in the month. Whole- 
sale volume considerably above a year ago. Al- 
though unemployment declined due to with- 
drawal of workers from the market, employment 
had only scattered small gains in the region. Soft 
coal strike late in November caused temporary 
layoff of 14,000 in Birmingham area; production 
in most industries fell 50%. 








WHEREVER YOU C7 Oe LAND TITLE BANK & TRUST, Philadelphia, takes 
great pride in the efficiency of its bookkeeping 


department . . . depends on Burroughs machines to 


maintain highest standards of speed and accuracy. 


CHINES 


Back of the scenes, in most businesses, you will find Burroughs machines carrying 


out assignments vital to good management. 

They lend speed and accuracy to the handling of payrolls, stock records, budgetary 
accounting, billing, purchase and payment records, accounts receivable—to mention a few. 
They provide management with up-to-the-minute information on which to base sound judgment. 
Efficient in themselves, they contribute to efficiency. : 

With this background of dependability to build 
on, Burroughs is at work on developments that will 
make Burroughs machines still finer in appearance 
and performance. Great things are going on at 
Burroughs for the business of tomorrow. 


BURROUGHS ADDING MACHINE COMPANY « DETROIT 32, MICH, 





FIGURING, ACCOUNTING, STATISTICAL AND CASH REGISTERING MACHINES +* NATIONWIDE MAINTENANCE SERVICE + MACHINE SUPPLIES 
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more attention to your credits. 

You know that a large percentage of 
your working capital is represented by 
your accounts receivable. Sound busi- 
ness judgment will tell you that your 
receivables are important assets at all 
times . . . subject to risk at all times 
... Should be protected at all times. So 
isn’t it sensible to take steps now to 
protect your credits in the months and 
years of uncertainty that lie ahead? 

Our book, ‘Credit Loss Control,” 
shows you why manufacturers and 
wholesalers in over 150 lines of business 
now carry American Credit Insurance 
. . . which guarantees payment of 
accounts receivable for goods shipped 
... pays you when your customers can’t. 


Read these facts, 
then send for this 
book on “Credit 

Loss Control” 









If you sell or ship on credit, these 
facts are vital to you. During World 
War II business failures and credit 
losses dropped to a record low .. . just 
as they did during World War I. 
Almost any customer was “A good 
credit risk.’ Credits ceased to be a 
problem . .. and many business execu- 
tives were lulled into a false sense of 
security. This timely book presents actual 
cases to show some of the many things 
that can happen . . . to destroy a cus- 
tomer’s ability to pay . . . during the 
30-60-90 days after goods are shipped. 
more than 20 times the 1919 figure. It charts the rise of business failures 
And no one knows if history will repeat after World War 1. . . and shows how 
after World War II. you can safeguard your accounts 
receivable and your profits despite in- 
flation,- deflation or readjustment. 


But now look back to the postwar 
period following World War I. In just 
three years credit losses paid by 
American Credit Insurance jumped to 


Competition is getting tougher. 
Small companies grown stronger on 
war earnings are challenging former 
leaders. New products threaten long- 
established lines. Many companies un- 
doubtedly over-extended themselves 
during the war years. Strikes and other 
production delays are eating up work- 


If ever there was a time when you 
needed the facts in this book, it is now. 
It’s time you paid more attention 
to your credits. Without obligation, 
write today for a copy of ‘‘Credit Loss 
Control” to American Credit Indemnity 
ing capital. Many firms will have Company of New York, Dept. 50, First 
trouble . . . and some of these firms may National Bank Bldg., Baltimore 2, Md, 


be your customers. It’s time you paid GAD _—- 
LZ. e A tgerler 


PRESIDENT 


American Sf Yoan 

a AMERICAN 
Credit Insurance Creoit INDEMNITY 

Pays You When 
Your Customers Can‘t 


COMPANY 


of New YorK 
2 





OFFICES IN PRINCIPAL CITIES OF 
UNITED STATES AND CANADA 








21. Florida Region 

Barometer increase over a year ago well above 
U. S. gain, largest drop from September of 29 
regions; was 30% above U. S. barometer, 53% 
last month. Wholesale trade well above a year 
ago. Labor surplus substantial in Miami and 
Pensacola, declined somewhat in Tampa. Em- 
ployment in trade and service industries advanced 
with beginning of the tourist season. Citrus 
condition good. 


22. Memphis Region 

Barometer gain over October 1945 less than 
U. S. gain, dropped precipitously from Septem- 
ber’s level. Wholesale trade slightly above 
October 1945. Arkansas employment 2% above 
September, payrolls up more than 2%. Labor 
market conditions in Little Rock improved as 
employment rose in the month. November 
rains retarded harvesting of cotton, corn, and 
sorghums, 


23. New Orleans Region 

Barometer gain over a year ago largest of 20 
regions, excellent rise over September; stood 24% 
above U. S. barometer. Wholesale trade slightly 
above a year ago. Employment in the New 
Orleans area depressed by the maritime strike 
which curtailed port activities for 28 days; all 
activities dependent on shipping affected. Sugar 
cane harvested and ground in November. 


24. Texas Region 

Barometer changes from October 1945 and Sep- 
tember 1946 larger than U. S. averages; was 26% 
above U. S. barometer. Wholesale trade wel: 
above October 1945. Most cities in Texas except 
Galveston reported employment gains and un- 
employment declines in the month: New Mexico 
employment 10% above October 1945. Novem- 
ber petroleum production about 2% above 
October. 


25. Denver Region 

Barometer gains over October 1945 and Sep- 
tember 1946 excellent; stood 7°% above U. S. 
barometer as against 1% below in September. 
Wholesale volume well above October 1945. 
Colorado employment 11% above October 1945, 
Wyoming up 5%. Denver severcly affected by 
coal shortage duc to soft coal strike. Livestock 
poor to good in Colorado, feeding necessary. 


26. Salt Lake City Region 

Barometer increase over a year ago second 
highest of 29 regions, small rise in the month. 
Salt Lake City wholesale trade 70° above a 
year ago. Idaho employment 10% above a year 
ago, 1% under September; slight gains in Salt 
Lake City employment in the month. Freight 
car shortage in Salt Lake City area critical. Sugar 
beet harvest’ mostly completed, some still in 
ground, 


27. Portland and Seattle Region 

Barometer gain over a year ago well above 
U. S. average, small gain in the month. Whole- 
sale trade well above a year ago. Washington 
manufacturing employment 3% under a year 
ago, up fractionally from September: best monthly 
gain in furniture. Lumber production highest 
since June, 50% above a year ago. 


28. San Francisco Region 

Barometer gain over a year ago below U. S. 
gain, small increase over September. Wholesal« 
trade well above a year ago. Industrial employ- 
ment in the San Francisco Bay arca 5°% below a 
year age, payrolls up 4%; best showing since 
war’s end. November soft coal strike affected 
some industries dependent on coal. Navel orange 
shipments began after delayed harvest due to 
weather. 


29. Los Angeles Region 

3arometer increase over October 1945 larger 
than U. S. gain, small gain in the month; was 
17% above U. S. barometer. Wholesale volume 
well above October 1945. Los Angeles industrial 
area employment 5° above October 1945, pay- 
rolls up 16%; the first year-to-year gains sinc 
the end of the wat. 








YOU CAN WORK OUT YOUR PLANT 
PROBLEMS IN FRACTIONS 


Don’t let the mere size of your plant needs keep you being offered—for example: (1) Entire plants (both 
from going ahead with plans for starting a new large and small—with or without equipment); (2) 
business, or for improving or expanding your pres- Separate buildings, where the facility is econom- 


ically or operationally divisible; and (3) Leases of 


ent production. 
a portion of a single building under a multiple- 


The Government offers you the opportunity to 
purchase or lease the facilities you may require . . . 
tc move immediately into the business home you Further, if you can qualify as a “small business”, 


want—whether it be an entire plant or a mere there is a possibility for you to purchase the plant 
you want under high priority through the Recon- 
struction Finance Corporation—a preference which 
Perhaps you may want to expand your produc- our field offices will advise you how to obtain. 
tion, or modernize your facilities, or add a new pro- 
cess, or relocate your business, or start a new enter- 
prise. Whatever your plans, make your needs for 
plant and equipment known to the War Assets 


tenancy arrangement. 


fraction of the space. 


Get in touch with the nearest War Assets Admin- 
istration office—see list below. 


Administration office nearest you. bisa preme ance tana 

PLANT-FINDER, a fully in- 

You have wide flexibility of choice from the dexed, descriptive catalog of 
hundreds of Government-owned surplus plants now Government-owned plants. 





War Assets ADMINISTRATION 


OFFICE OF REAL PROPERTY DISPOSAL 


Offices located at: ATLANTA - BIRMINGHAM - BOSTON - CHARLOTTE - CHICAGO - CINCINNATI - CLEVELAND - DALLAS 

DENVER - DETROIT - FORT DOUGLAS, UTAH - HELENA - HOUSTON - JACKSONVILLE - KANSAS CITY, MO. - LITTLE ROCK 

LOS ANGELES - LOUISVILLE - MINNEAPOLIS - NASHVILLE - NEW ORLEANS - NEW YORK - OMAHA ~- PHILADELPHIA 
PORTLAND, ORE. - RICHMOND - ST. LOUIS - SAN ANTONIO - SAN FRANCISCO - SEATTLE - SPOKANE + TULSA 
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THE UNDERMENTIONED TRADE REPRESENTATIVES AND TRADERS IN SOUTH AFRICA 


ARE INTERESTED IN 


This is a paid advertisement. 


CAPE TOWN, S. A. 


STANDARD BANK OF SOUTH AFRICA LTD. All bank- 
ing facilities throughout South, Southwest and East Africa, 
also Rhodesia. Market research and trading contacts handled 
by Commercial Service Dept., Cape Town (B 40), through 
bank’s New York agency, 67 Wall Street. Monthly Review 
available free on application. 

AFRIMERIC DISTIBUTORS PTY: LTD., 133 Longmarket St. 
Manufacturer’s representatives. Textiles, softs, fancy goods, hard- 
ware. Paper board and timber. Branches throughout Union. Also 


Belgian Congo and Rhodesia. 

J. BOCK & SON (B 2088). Branches Johannesburg, 
Bulawayo. Textiles and underwear every description. 
for footwear plastics, electrical. 


are listed. 





Durban, Port Elizabeth, 
Leather and findings 
industry, 


CHUTE, ROWLAND & CO. LTD. (B 693). Plastics, nylon stockings, tex- 
tiles, glass, aluminum, electrical goods, tools, timber, oak staves, raw ma- 


terials, foodstuffs. 

DENT & GOODWIN CAPE PTY. LTD. 
ping agents 

DE VILLIERS A. I. & CO. (B 2933). Branch office Johannesburg. 
Direct importers agricultural insecticides, fertilizers and packing 
material. Seed potatoes and apples. Established connections 
throughout the entire Union. 

DUNAY G. F. (B 892). Manufacturers’ representative and distributor, sales 
organization covers Southern Africa. Engineering supplies, material and ma- 
chinery : all requirements for building and allied trades: general hardware ; 
industrial chemicals and adhesives: sundry supplies of motor trade and gar- 
age equipment; oilskins, rubber goods, plastics; cream, oil, and industrial 
separators. 

P. ANDERSON GREIG (B 3189). Domestic 
ing fabrics. Imitation jewelry Novelties 
HUDSON (Import Division) PTY. LTD. (B 1318). Complete na- 
tional coverage; ample finance; own warehouses; stockist distribu- 
tors, not commission agents or jobbers; correspondence invited. 
INDUSTRIAL SUPPLY CO. PTY. LTD. (B 279). Chemicals and ingredients 
for food and drink 

INTERCOM AGENCIES PTY. LTD. (B 1587) Manufacturers’ representa- 
tives, organized to attend to international commerce as import and export 
agents. 

KAYE’S AGENCIES, 55 Hout St. Manufacturers’ representative cotton piece 
goods all descriptions, towels. Other soft goods. 


KEENE & CO. PTY. LTD. [lead office: Box 2305, Cape 
Town. Branches: Johannesburg. Durban and Port Elizabeth. 
Agent at Lourenco Marques. Interested in all commodities 
suitable for the wholesale and retail distributive trade. Spe- 
cialized departmental representation. 

H. M. LEERS & CO. PROP. LTD. (13 2982). General merchants and importers. 
M. LEWIS & CO. AND BRANCHES FURNISHERS CAPE TOWN. Soft fur- 


nishings : curtaining, carpets, linos, crockery, etc 

NATIONAL AGENCIES (SOUTH AFRICA) PTY. LTD., 88 Church 
St. Cape Town head office. Agent and wholesale distributors 
druggists sundries. Depot stocks carried all leading centers South 
Africa and Rhodesia. Cable: “Hyrub.” 
PRESTON AGENCY CO. PTY. LTD. (B 2247). 
Foodstuffs, electrical accessories, textiles 

L. F. RAE & SON (B 442). Manufacturers’ representatives food- 
stuffs, builders, household and electrical hardware, tools, plastics, 
chemicals. 

GEO. RAYMOND & SON (B 
ladies’ underwear, corsetry. infants’ wear, 
M. A. SEELIGSOHN (B 2892). Manufacturers’ 
commodities, hardware, textiles, ete 

SMIEDT & IPP (B 470). Textiles, foodstuffs, 


(B 1446). Customs clearing and ship- 


hardware, hand tools, furnish- 


Pens and pencils. 


Throughout South Africa. 


Ladies’ showroom goods: men’s hosiery ; 
haberdashery 


representative 


2404). 
household 


electrical. All types merchan- 


dise represented throughout Union and South West Africa 

SWINGLER BROTHERS PTY. LTD. (B 3771). Also Johannesburg. Engi- 
neering. Hardware. Automotive products Builders’ material 

UNITED AGENCIES (B 1568). South Africa’s leading agents 


children wear, desire representation of children’s dress mze.nufac- 


turers. Branches Johannesburg and Durban. 
; 


DURBAN, S. A. 


Associated offices in Johannesburg, Cape Town, 
Cosmetics, fancy goods. furnishings, tex- 
spares and accessories, automo- 





M. BEIT & CO. (B 2190). 
Port Elizabeth and Bloemfontein. 
tiles, hardware, leather goods, automotive 
tive equipment and electrical fittings 
MONTAGUE BLUNT & CO. (B 2508). Seek direct factory representation 
interior decorations, plastics, indoor transport and similar lines ; wrappings, 
packages, packings, also interested timbers and offer for export copra, copra 
oils and other African products. 
D. D. TAIT (B 2846). MANUFACTURERS REPRESENTATIVE. BRANCH 
Or 33 1 E: CAPE TOWN. ASSOCIATED OFFICES: JOHANNESBURG, 
’ ELIZABETH, EAST LONDON, DOMESTIC AND BUILDERS’ HARD- 
. LAMPWARE, DOMESTIC ELECTRIC APPLIANCES, PROPRIE- 
TARY FOODSTUFFS, CANNED SEAFOODS, AND MEATS, ETC. 


LARGESSE & CO. PTY. LTD. (B 2607). E.rport all grades 
of minerals, chrome ore, manganese ore, graphite, mica, ete. ; 
wine and spirits. ZJmport timber, heavy chemicals, fertilizers. 





DISTRIBUTING 


To communicate with any of the companies listed below address them care of the box number indicated (B xxx) in the cities under whic 
i To participate in this advertisement address Manager of any R. G. 


YOUR PRODUCTS. 








h they 
Duyn & Co. office in South Africa. 

Mechanical and electrical supplies. 
Power plants, switchyear, 


HAROLD J. DRINN PTY. LTD. (B 560). — 
Domestic and commercial electrical appliances. 
electric motors, cables, conduit and accessories. 
E. WAYNMAN McKEOWN (B 1436). Food products, 
and general merchandise. ae 
REGENT PHARMACY PTY. LTD., 399 West St. Cosmetics, toilet requisites, 
chemists’ sundries, fancy goods, proprietary medicines. 

A. A. SAVAGE, 576 West St. Electrical domestic appliances. 


wiring equipment and accessories, fluorescents. 


JOHANNESBURG, S. A. 


Branches throughout South Africa. 
hovel- 


hardware, soft goods 


Motors and 





ARGOSY IMPORTS PTY. LTD. (B 2452). / 
Specializing in womens’, children’s clothes and underwear, fancy goods, 
ties and piece goods, _ 
ASSOCIATED PROPRIETARY AGENCIES, LTD. (B 4247). 
tributing agents for toilet preparations. 
ATKINSON & BARKER (B 3152). 
covering Southern Africa and Rhodesias. Interested only in han- 
dling quality goods direct from factory on commission basis. Spe- 
cializing machine tools, hardware, textiles of all descriptions and 
sports equipment. J 
AUTOMOBILE ELECTRIC SUPPLY LTD. (B 2964). Storage batteries, 
automobile and aircraft accessories and replacement parts. ; ‘ 
BELL AGENCIES (B 113). Factory representatives seeking direct 
British, Canadian and American factory representation engineer- 
ing equipment, tools, hardware, woodworking machinery, electrical 
appliances. Agents in all leading centers. 

HERBERT E. BOWEN—FRIENDLY ADVERTISING PTY. LTD. (B 
Exclusive sales South and Central Africa. Advertising specialties. 


C.F.S. TRADING PTY. LTD. (B 5216). Glassware—do- 


mestie and packaging, hardware and kitchenware, packaging, 


Indent and dis- 


Manufacturers’ representatives 


3102). 


essences, faney goods, buttons, toys, kitchen articles, food 
products. 
C. F. SHAW LTD. (B 4372). Factory reps., import, export 


leading British, American, Canadian manufacturers, 
Branches or reps. in every British or French territory in 
Africa, India. Palestine, Middle East. 

CHARTER ENGINEERING CORPORATION PTY. LTD., 514 South- 
ern Life Building. Diesel and diesel electric power plants and 


agents, 


equipment. Diamond drilling equipment. Mine and mill ore re- 
covery equipment, connections with mining houses throughout 


Southern Africa. 
BARRY COLNE & CO. LTD. 
engineering supplies. Foundry equipment and_ supplies. 
Woodworking machinery and accessories. Mill supplies. 
COMMERCIAL & MINING UTILITY PTY. LTD. (B 2452). Building ma- 
terials and mining materiils. Completely covering Southern Africa. 
COMMODITY AGENCIES (13 1711). Produce, industrial raw materials, 
timber. 
B. P. DAVIS LTD. (B 3371). 
brough Manufacturing ree 
Johannesburg C. of C., 
M. r. S. DESSELSS ¢ 7518). With full coverage throughout South 
ice. exclusive distributors of radio, electrical 
appliances, kitchen utensils, require various lines electrical appliances.  Ref- 
erences: Tung-Sol Lamp Works; Solar Mfg. Corp. ; Ohio Carbon Co. ; Repub- 
lic Stamping & Enamelling Co. Field representative for Federal Motor Truck 
Co, : Continental Motors Corp.; Moog Industries Corp. Require automotive 
replacement part lines, workshop equipment and tools. Fair share available 
S. African business promised. also a personal visit each vear. 
DOMESTIC & FOREIGN TRADE PTY. LTD., 102 Mooi St. 
ceries and delicacies. 
DRUGS & TOILETS PTY. LTD. (P2801), Ditrintors 
* of patent and proprie- 
tary medicines. druggists’ sundries. beauty products. Branches at Cape Town, 
Durban, Port Elizabeth, East London, Salisbury and Bulawayo. All merchan- 
dise paid spot cash New York 
FILLERYS PTY. LTD. (B 6560). Sales agents. 16 branches cov- 
ering South Africa, South West Africa, Rhodesias, Belgian Congo, 
Madagascar. French Equatorial Africa, Portuguese East Africa. 
London 15-17 Elden St., E. C. 
GILMAN & CO. (AFRICA) PTY. ‘ao. (B 4077). Branches: Dugban, Cape 
Town. Organization covers whole of the Union and Rhodesias, Ostablis ied 
1902. Manufacturers’ agents and distributors represe nting many important 
overseas firms. Open to consider further agencies, particularly proprietary 


lines, 

GERALD S. GUNDLE (B 5173). ASSOCIATE OFFICES 
IN ALL COAST TOWNS AND MAIN INLAND CENTERS 
UNION OF SOUTH AFRICA AND RHODESIA. Specialist 
sales organization equipped to handle furniture, rugs. ear- 
pets, lino, soft furnishings, furniture novelties, general utility 
householdware, hardware and tools and all requirements for 
building and plumbing trades. Apply Barclays Bank, New 
York, concer ning ability create, maintain, foster sales and up- 
hold factories’ prestige. 

CONTINUED IN FIRST COLUMN ON NEXT PAGES 


(B 4130). Machinery and 


Representing Bauer & Black, Chese- 
American Chicle Co., ete. Members 
.R.A. 


Foodstuffs, gro- 











—. 


HARRIS & JONES PTY. LTD. (B 3297). Transvaal agents: L. C. 
Smith and Corona typewriters. Interested in agencies for office ma- 
chines, equipment and supplies. 

S. HARTOGS PTY. LTD. (Grocery Division of Ver- 
rinder Ltd.) (B 4883). Also Cape Town, Durban, Port 
Elizabeth, East London, Bloemfontein, Kimberley, Bula- 
wayo, Salisbury and N’dola. Proprietary grocery and 
| confectionery goods and domestic hardware. 

| HILL & MURRAY PTY. LTD. (B 3070). Proprietary medi- 
| cines, toilets and cosmetics, grocery and household requisites. 
| Ethical and professional products. 

P. W. JENNINGS (PTY.) LTD. (B 3543). Also at 
Cape Town (B 198). Equipped to represent vou through- 
out South Africa as exeusive manufacturer’s repre- 
sentative on commission basis. Household equipment 
novelties. Electrical appliances. Kitchen specialties. 
Building specialties. 

B. OWEN JONES LTD. (B 2933). Chemicals: heavy indus- 
trial, pharmaceutical, laboratory reagents; general labora- 
tory supplies; optical, scientific, control, medical and surgical 
instruments; steel works and foundry supplies. 

LAMSON INTERNATIONAL CORP. (AFRICA) PTY. LTD. 
(B 8835). Textiles all descriptions, cutlery, crockery and 
hardware, household appliances, radios, ete. Branches: 452 
Fifth Ave., New York, and Cape Town, Durban, Port Eliza- 
beth, Bulawayo. 

LENNON LIMITED (B 8389). Wholesale manufacturing and retail 
chemists and druggists. (Est. 1850.) Branches throughout S. Africa 


and Rhodesia. 

LIBERTY AGENCIES PTY. LTD. (B 6019). Also at Cape 
| Town, Durban, Bulawayo. Manufacturers’ representatives 
and distributors for Southern Africa. Handling all types 
| fashion goods and sports wear, textiles, toys, glassware, fancy 
goods and all general merchandise under specialized depart- 
ments. 

MENTZ, KENNETH R. (B 6389). Manufacturers’ represen- 
tative. Cotton and rayon textiles, food products, distillers’ 
equipment, sporting goods, confectionery, soft furnishings, 
women’s swim suits, industrial raw materials. Reference: 
Wilson Bros., 538 So. Wells St., Chicago. 

NEWTON’S AGENCIES PTY. LTD. (B 4616). Clothing, all 
kinds; textiles, headwear, domestic glassware, enamelware, 
handbags, fancy goods, cosmetics, food products, industrial 
chemicals, paper products. 

H. POLLIACK & CO. LTD. INCORPORATING 
MACKAY BROS. LTD., MACKAY BROS. & Mc- 
MAHON LTD. Cape Town, Durban, Port Elizabeth, 
Pretoria ; musical, electrical goods. 
| PROTEA DISTRIBUTORS PTY. LTD. (B 7793). 
| Surgical, medical, hospital, pharmaceuticals, cosmetics, 
photographie supplies and equipment. 

RAYMONT-BROWN PTY. LTD. (13 7524). Manufacturers’ representa- 
tives. Textiles, cotton piece goods, woolen, rayon and silk piece goods 
and men’s wearing apparel, 











SILVERS MOTOR SUPPLIES PTY. LTD. (B 5988). 


Auto- | 


mobile parts, accessories, garage equipment, tools and machine | 


tools. 


Associate companies: General Spares & Accessories | 


Pty. Ltd., Pretoria, Tvl. & O.F.S. Wholesale Motor Supplies | 


Pty. Ltd., Bloemfontein, O.F.S. 
SIDNEY SIPSER & CO. (B 6011), Ottawa House, President 
St. Also Cape Town (B 2391). Cable: “Gownsipser.” In- 
dent agents, distributors ladies’ frocks, coats, sports and un- 
derwear, showroom goods, etc. 

FRED C. SMOLLAN PTY. LTD. (B 3769). 


} 


Raw materials, | 


timber, building materials, hardware, window glass, upper | 
leathers, upholstery leathers, chocolates, canned fish and food 


products. 


SOUTH AFRICAN DRUGGISTS LTD. (B 5933). Wholesale 


chemists, manufacturing druggists, opticians, photographic 
dealers; fine, industrial, pharmaceutical chemicals. 

TAYLOR & HORNE, 176 Jeppe St. Branches at Cape Town, Port 
Elizabeth, East London, Durban, Bloemfontein, Pretoria, Bulawayo and 
Salisbury. Dental sundries, toilet requisites, ete. 

H. E. TEIFEL & CO. (B 9487). Industrial raw materials, paper and 
cardboard, cotton yarns, textiles, light and heavy chemicals, canned 
goods, manufactured products, steel and tinplate. 

JOHN G. TRAIN & CO., 149 Commissioner St. Also Cape Town, Dur 
han. Cotton and rayon textiles, yarns, hosiery, knitwear, faney goods, 
foodstuffs. toys. 


WESTDENE PRODUCTS PTY. LTD. (B 7710). 


Branches: Cape Town, Durban, Bloemfontein, Port 
Elizabeth, Salisbury. 23 Essanby House, Jeppe St. Na- 


eoods. 


WINMORE DISTRIBUTORS PTY. LTD. (B 8994). 


Specializing distribution for domestic and overseas | 


manufacturers require exclusive representation on stock 
basis, novelties. bazaar goods, fancy goods and domes- 
tie hardware. 

PORT ELIZABETH, S. A. 


GILCHRIST’S ELECTRICAL STORES PTY. LTD., Main St. 
cal and radio equipment. 

E. J. NARRAMORE, 100) Main St. 
tools, ironmongery, sporting goods and all gardening requisites. 
S. HALLIS & CO. PTY. LTD. (PB 145). Est. 1890. 
for picture frames, pottery, handbags, ete. Fancy goods all descrip- 
tion. Efficient representation throughout S. A. assured. 

JAYDEE DISTRIBUTORS PTY. LTD. (B 108). Crockery, glassware for 
general wholesale and retail selective and exclusive trade; general and 
household hardware and motor accessories; silk and nylon stockings. 
A. J. PUDNEY & CO., Girace St. Household aluminum, enamel and 
vlassware, toys, general hardware, flower and vegetable seeds, small 
farming and gardening implements. 
WARD & JOHNSON PTY. LTD. (Ii 1080). All domestic electrical 


appliances. radio, refrigerators and musical supplies. 


RHODESIA, S. A. 





Electri 








AFRICAN COMMERCIAL CO. LTD. (13 1108), SALISBURY, NYASA- | 


LAND. Proprietary medicines, toilet and beauty preparations, grocer 


ies, confectionery, stationery, office equipment, textiles, men’s, Women’s, | 


children’s clothing and footwear and fancy goods, 

H. GALANTE (13 380), SALISBURY. Inquiries invited. Textiles, enamel 
ware, hardware, groceries, timber, household goods, men’s and ladies’ 
wearing apparel, leather goods, branches Rhodesia, Belgian Congo, Por- 
tuguese East Africa, Tanganyika. 














ARGENTINA 
SALES AGENCY invites MANUFACTURERS of 


Machinery, Tools, Electrical Supplies, Cutlery, Toys 
and Novelties. Selling Agents in all bigger cities of — 


| 22,188 PRESIDENTS 


DUN’S REVIEW REACHES 22,188 PRESI- 
DENTS AND 34,991 OTHER EXECUTIVES. 








the Country. Reference: THE ROYAL BANK OF 
CANADA, New York. 


EMILIO REIK 


CASA BELGICA PARAGUAY 631, BUENOS AIRES 








ARGENTINA 


Reliable firm in the Argentine is interested in 
acting as sole agent, representing manufacturers 





47 West 56th Street 


FOR PUBLICITY 
DISTRIBUTION 


Overseas and domestic... . | 
and for intelligent editorial | 
ghostwriting service, | 


GLOBAL FEATURE SERVICE 
New York 19, New York 





LOBO & WIJNBERGEN | 
Incorporating J. van Breukelen 

Cables: LOWYCO 90a Beethovenstraat 
AMSTERDAM, HOLLAND 


contact 





or exporters of: Hardware—Tools—and Toys. 
Please reply to: 

GIANSERRA & MARIANI DOLAN ; 
25 de Mayo 316 Buenos Aires 


———————— ARGEN FINA conn 
HECTOR H. DONNELLY 


Casilla Correo 2816 BUENOS AIRES 
Manufacturers’ Agent, Sales Promoter, 

Commission Broker 

pped to handle automotive parts and 

nac structural steel, electrical 


Designed for 








Especially eq 
tools. general r hinery 


supplies, chemicals, etc 





THE POLARIS COMPANY 
lt Seow 
IMPORT & EXPORT REPRESENTATIVES 


Combination: Export Management 


Electric Motors * All Types of Machinery 


Appliances * Gen@ral Merchandise + Novelties 
INQUIRIES INVITED 


619 Perry Bldg. - 1530 Chestnut St. 
Philadelphia 2, Pa., U. S. A. + Cable: SILARO | 





| Import-agents (since 1927) solely 
American and British firms, auto- 
motive and connected fields, inter- 
ested extending connections N. W. 
European and corresponding Co- 
lonial Territories, also other fields. 
Large import and export experi- | 
ence and especially directed activi- 
ty provides for solving many a 
‘“‘RECONVERSION AND 
GUIDED ECONOMY” problem. 














‘tionally advertised patent medicines, toilet and faney 


Builders and domestic hardware, | 


Seeking agencies | 





‘if 
or what you ship 


Use the Flying 


CLIPPERS 


< When You Travel 


... fly by swift, comfortable 
Clipper! World-famous Pan 
American service now to Mexico, 
West Indies, Central and South 
America, Europe, Africa, Alaska, 
‘Hawaii, Australasia . . . soon to 
the Near East and the Far East. 
Please see your Travel Agent or 
Pan American for routes, rates 
and reservations. 


When You Ship . . . speed 
orders to your customers by 
Clipper Express . . . now avail- 
able to 46 countries. Call Railway 
Express Inc., for details. Pickup 
in principal cities and towns in 
U.S. (except point of shipment) 
at no extra charge. 


PAN AMERICAN 


Worto AIRWAYS 


The System of thePying Cipppers 














HERE 
and 
THERE 


Insulation—The 7,000 man-years 


necessary to mine more than 10,000,000 | 
tons of coal could be saved annually | 


if the hot surfaces of pipes, boilers, 
Hanges, and fittings were insulated to 
inhibit avoidable heat loss, reports 
Robert E. Outman, United States Min- 


eral Wool Company, and Board Chair- | 
man, Industrial Mineral Wool Institute. | 

His estimate is exclusive of the labor | 
expended to refine more than 15,000,000 | 


barrels of oil which he says are similarly 
wasted and the processing and trans- 
porting of nearly 13,500,000 tons of 
fuel, representing an estimated 3 per 
cent loss by radiation of the fuels 
burned for industrial purposes. 


Car Loading—Tested through 
heavy wartime shipments are two new 
methods of stacking fiberboard con- 
tainers in freight cars which give con- 
siderably greater promise of the con- 
tents arriving safely at their destination 
than the pre-war methods of loading, 
officials of the Union Pacific Railroad 








SALES PROMOTION CAMPAIGNS 
AND MERCHANDISING PLANS 


Top results produced over 25 years for manu- 
facturers. magazines newspapers and advertising 
agencies . on fee basis for specific 
campaigns or annua. retainer. Postwar scramble 
to re-establish brands demands the most expert 
ability to be had for creating your sales promotior 
material . . and merchandising plans to 
secure maximum volume from market potentials. 


| ROBT. E. JACKSON, SALES BUILDER 


6318 No. Whipple St., Chicago 45, Ill. 


«Dp 
*SSOCIATED BNgiy py 


y 
MANAGE Up yy CO, hs ING. 


r- SUL L A. NTS 


VOSEPH Cy wis 
PRESIDENT 


ENGINEERING « ARCHITECTURE 
ACCOUNTING » ORGANIZATION 
INCENTIVE COMPENSATION 
METHODS*+ COSTS 


230 EAST BERRY STREET 
FORT WAYNE 2, INDIANA 











point out. One is the bonded block 
method of shipment and the other is | 
the glued load. | 
Before the war only one loading | 
method was used for fiberboard boxes— | 
stacking the boxes in rows as tightly | 
as possible to prevent shifting. Under | 
the bonded block method, boxes are 


stowed in a series of blocks, the boxes 








These 18% by 12% by 7 5/16 inch cartons are 





stacked by the bonded-block method with cross- 
wise slack indicated by “S.” 
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BOOM TIMES 


MAY BE COMING! 


But as every seasoned busi- 
nessman knows... They 
don’t last forever. 


For this reason, smart 
manufacturers in all lines 
are laying their plans to 
hedge against the always un- 
certain future by building 
WORLDWIDE MARKETS. 


Entrust your foreign busi- 
ness to a capable and ag- 
gressive firm. We solicit 
additional exclusive ar- 
rangements with manufac- 
turers in all lines. Let us 
put our worldwide facili- 
ties at your command. 


‘“‘“Expand thru Export’ 
with 
MaeKENZIE-BOONE, INC- 
Exporters of General Merchandise 


147 Drumm Street 
San Francisco, 11, California 











bonded together both lengthwise and 
crosswise of the car similarly to the 
way in which bricks are bonded to- 
gether in the construction of a wall. 

In the glued load, the cartons are 
held in place by a special type of adhe- 
sive with a high sheer strength but a 
low tensile strength. The high sheer 
power prevents the dislodging of the 
containers by lateral force while the 
low tensile strength permits easy sepa- 
ration, when desired, by a sharp up- 
ward pull or thrust. 

To apply the glue a small glue pan 
with two rollers is used near the car 
end of the conveyor. The glue rollers 
paint two narrow strips of glue on each 
box. 


Safe Driving—Tips on good driv- 
ing habits for truck drivers, bus opera- 
tors, and passenger car drivers are 
contained in the 72-page booklet, Pro- 
fessional Driving, (5% by 73%) issued 
by the Ethyl Corporation. Another ef- 
fective contribution to safe driving is 
the special highway safety edition of 
Watch, published by the American 
Mutual Liability Insurance Company. 

More than 100 of the nation’s out- 
standing professional drivers were in- 
terviewed in compiling the material for 
the easily understood and amply illus- 
trated Ethyl booklet. 

The American Mutual publication 
tells the safe driving story photographi- 
cally with a minimum of text. The 
portion entitled “. . . And Sudden 
Death” realistically presents the results 
of careless driving. 


Cancer—A potential saving of 21 
lives is reported since the world’s first 
industrial cancer detection clinic was 
established two years ago at Avondale 
Mills, Sylacauga, Ala., manufacturers 
of cotton goods. The free clinic was 
established under the sponsorship of the 
Field Army of the American Cancer 
Society. 

The mill workers, principally women, 
and members of their families volun- 
tarily undergo the examinations. Since 
the clinic opened in July 1944, 568 
women have been examined one to five 
times each (after registering every 
woman is examined once every six 
months) with the discovery of 18 cases 
of cancer which previously were un- 











BUSINESS IN MOTION 





yarn CorLleaguoes on aera yee bes 


Recently there came across my desk a 
letter from the Purity Baking Company, 
Charleston, W. Va., which said: 


“We believe you will like to hear our 
experience with the magnesium truck 
bodies which we built and placed in serv- 
ice on our wholesale bread routes. 


“Tt is particularly pleasing to tell you 
that the use of Revere magnesium has 
more than fulfilled our expectations. First 
of all, magnesium has enabled us to build 
a body 1240 pounds lighter in weight, 
from which we enjoy a definite, sizable 
saving in fuel cost. We, of course, cannot 
say what the effect will be on tire and 
chassis life and repairs 
because of the lessened 
dead weight load, but we 
are confident it, too, will 
be sizable. 


“When we ordered the 
magnesium materials 
from you, we had con- 
siderable concern as to 
what the body cost would 
be. We were surprised that the first unit 
we built was lower than our original 
calculation. In building this body we 
learned some tricks that helped us to 
lower the cost considerably on the second 
body. The last bodies we built are lower 
in cost than were our former wood-and- 
steel bodies, so that we are now enjoying 
a better body, a lower dead weight load, 
and lower investment per body unit.” 


-—--., 


Because transportation of men and 
merchandise is the essence of distribu- 
tion, the new course charted by the 
Purity Baking Company seems to me 
to be of fundamental interest to all 
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of us responsible for the direction of 
business policy. Naturally, copies of 
this letter about magnesium truck 
bodies have been sent by our Sales De- 
partment to Revere’s customers and 
prospects. But its significance, I think, 
extends far beyond the operation of 
motor trucks or passenger transport 
vehicles. The basic consideration is 
broader, touching the heart of American 
business. 


It is a matter of weight in motion, 
which may concern equally the mine 
owner who operates underground haulage 
equipment, the plant executive who has 
miles of production line conveyors in 
his charge, the warehouse 
owner with his industrial 
trucks and materials han- 
dling equipment, or the 
head of the business office 
where the daily volume 
of mail is heavy. 


Here is evidence of 
great progress in the tech- 
nique of transportation in 
its broadest sense. It represents another 
step forward by industry in its ceaseless 
effort to reduce costs and give the con- 
sumer greater values. I believe that this 
is something that almost every indus- 
trialist should investigate. Perhaps you 
will wish to do so with us, here at Revere, 
since it was the new approach of our en- 
gineering staff to the use of magnesium 
that made these large weight savings a 
reality to a company with no previous 
experience whatever in the use and work- 
ing of the metal. But, if not with Revere, 
then wherever may seem best, so long 
as the impetus of “business in motion” 
can be accelerated. 


<ticineantnleseieteiantnsiannasne se 
President 
REVERE COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 


Executive Offices: 
230 Park Avenue, New York 17, N. Y. 
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Men at work... more Productively 
—thanks to Quiet Comfort 


S, sound conditioning rates high on 

the list of things necessary for more 

productive workers and better employee 
relations. 


Because “Noise has been responsible 
for impaired hearing, fatigue, neuroses, 
increased blood pressure and decreased 
working and mental efficiencies,” reports 
the Manual of Industrial Hygiene. 


Be sure that noise does not impede the 
efficiency and comfort of your workers. 
Consult your local Acousti-Celotex dis- 
tributor now. He’s a Celotex-trained 
technician and a member of the world’s 
only organization with the combined ex- 
perience of more than 100,000 acoustical 


Ki 





Sound 


installations of all kinds. 


And he features Acousti-Celotex drilled 
fibre tile—used to sound condition more 
offices, factories, churches, schools, 
banks, theatres and hospitals than any 
other acoustical material. 


Consult him with confidence, too. His 
advice is yours without obligation, and 
he guarantees results. A note to us will 
bring him to your desk. 

x * * 


FREE! “25 Answers to Questions on Sound 
Conditioning.”’ A quick, easy, amazingly com- 
plete education on the facts of sound condi- 
tioning. Free for the asking. Write: The Celo- 
tex Corporation, Dept. DR-147, Chicago 3, Ill, 


-@ 


Conditioning with 
AcousT!-CELOTEX 


Sold by Acousti-Celotex Distributors Everywhere « In Canada: Dominion Sound Equipments, Ltd. 
A PRODUCT OF THE CELOTEX CORPORATION, CHICAGO 3,I1LLINOIS 








To Manufacturers Planning Now For Intensive Selling 


AY I SEND my booklet “Selling 
More Goods Profitably’’? It 

tells my complete story, the coor- 
dination of advertising, merchan- 
dising and sales operations. I work 


HARRY W. TERRY © Sales and Advertising Economist ¢ GCT Box 1058, N.Y. 17,N.Y. 


with your own advertising and sales 
departments and your advertising 
agency. 

(Special experience with on-the-job 
training under G.I. Bill of Rights) 
























This new service is particularly valuable 
if you are starting a new research or de- 


velopment program. The Service, through 
systematic Library search, furnishes com- 
prehensive background material and prior 
art disclosures on any technical subject. 











EXECUTIVES: HERE IS A LIBRARY RESEARCH SERVICE 
TO SAVE YOUR ENGINEERING STAFF TIME AND MONEY: 


Our service includes having our trained Re- 
searcher call for consultation, followed by his 
organized, thorough search through all per- 
tinent published matter and patent disclo- 
sures, The search is comprehensive, rapid and 
confidential and the rates are most modest. 





CONRAD MILLER, TECHNICAL SERVICE | 
| 


56 OAK AVENUE, METUCHEN, NEW JERSEY 
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suspected and of which 15 probably 
were cured, reports Dr. French H., 
Craddock, Jr., Associate Medical Di- 
rector of Avondale Mills. 

In addition, six men, ineligible for 
the regular cancer clinic, were found 
to have curable cancer. All six said 
that they reported for examination be- 
cause of the interest in cancer which 
had been aroused by the clinic. 

Neither Avondale Mills nor the sur- 
geons conducting the clinic are dealing 
in philanthropy, it is pointed out. For 
the mills, the value of workers saved 
and the increased productivity of those 
restored to better health by correction 
of defects found at the clinic far more 
than compensates for the cost involved. 
While the surgeons receive no direct 
compensation in the clinic, they are 
well repaid for their efforts. Of the 
women examined for the first time, 
93-7 per cent had some surgical lesion 
for the correction of which the surgeon 
does charge. 

This clinic will aid the medical world 
in obtaining its first accurate figures as 
to the percentage of a random popu- 
lation having curable, unsuspected 
cancer. 


Thermoplastic—A thermoplastic 
which does not lose hardness or change 
shape after boiling, has strong resis- 
tance to acids and alkalis at high tem- 
peratures, and is non-inflammable is 
“Polydichlorostyrene,” developed by the 
Mathieson Alkali Works, New York. 
Outstanding electrical properties also 
are claimed. 

The injection molded plastic is ex- 
pected to find immediate application in 
electrical equipment, industrial equip- 
ment where chemical and hot water 
resistance are important, and for parts 
of medical and surgical instruments 
which need frequent sterilization. 
Eventually the plastic will be molded 
into kitchenware and other consumer 
articles. 


Fire—Lessons to be gained from a 
disastrous fire which destroyed a large 
mill are cited by the Associated Fac- 
tory Mutual Fire Insurance Companies, 
Inspection Department. 

Heading the list is the admonition 
that careful supervision of sprinkler 
valves is of the utmost importance in 
preventing the development of large 
fires. The valve controlling the area 











where the mill fire started had been 
left closed after repairs to the sprinkler 
system. 

The sprinkler valve controlling a fire 
area should be examined promptly if 
a fire is not controlled in the early 
minutes, and reopened if the valve is 
shut. In this instance the closed valve 
was in the first floor and the fire was 
in the third. There would have been 
ample time to have opened the valve, 
it is pointed out, and the sprinklers 
then would have held the fire. 

A further lesson is that the watch- 
man should be instructed to call in 
someone in authority after a fire ap- 
parently has been extinguished. The 
watchman was certain in this instance 
that he had extinguished a small fire 
but two hours later he found the room 
so full of smoke that he could not enter. 

This fire provided the additional les- 
son that power lines for pumps should 
be located far enough from buildings 
so that a fire will not put the pumps 
out of service. Heat cracked an in- 
sulator of transformers in the yard and 
the fire pump had to shut down. 


Construction Ratings—The Na- 
tional Bureau of Standards has tabu- 
lated fire-resistance and sound-insula- 
tion ratings of more than 500 floor, 
partition, and wall constructions, rep- 
resenting masonry, wood, and metal 
types. These are presented in their 
pamphlet Technical Report on Build- 
ing Materials TRBM 44. 

Ratings on fire resistance are pre- 
sented in 22 tables and on sound in 13 
under the general headings of masonry 
walls; wood-stud, steel-stud, and solid 
plaster partitions; and wood-or-steel- 
joint, concrete, and steel plate floors. 





While the fire resistance ratings are 

based in general on tests made in the | 
é ; ; | 

Bureau’s Fire Resistarice Section, some 


were conducted by Underwriters Lab- 
oratories and at Ohio State University. 
The Sound Insulation Tests were made 
in the Bureau’s Sound Section. 


Live Cargoes—To determine how | 


high dogs, cats, canaries, fish, baby 
chicks, flowers, and fruits could be 
flown, experiments have been con- 
ducted by the Air Transport Associa- 
tion of America at the instigation of 
Western Air Lines. 

Dogs in good health suffer no ill ef- 











‘ Don’t worry George, * iS 
\ the insurance company 
» will take care of it 


WHEN YOU HAVE INSURANCE 
AND AN AGENT OR BROKER 


WHEN YOU DO have proper 
insurance and an agent or broker, 
you are protected where you 
need protection. For instance, a 
FAMILY PoLicy, as written by 
our companies, covers you, your 
family and your home against 
loss due to theft, burglary, water 
damage, suits for bodily injury 
and property damage liability and 
other hazards. No worry for you! 


WHEN YOU DON’T have insur- 
ance, you are constantly in dan- 
ger of heavy financial loss. 


"AMERICAN SURETY COM 


NEW YORK CASUALTY ‘¢ 
Affiliate: SURETY FIRE INSURANCE COMPANY 
“Dependable as America” 





WHEN YOU DON’T have an 
agent or broker you lose the 
benefit of his expert advice and 
friendly help. Remember, there is 
no completely satisfactory substi- 
tute for the constant, year-round 
service which he is prepared to 
guarantee you. 


Any of our agents or your own 
broker can tell you exactly what 
insurance you need, personal or 
business. Contact him — it’s his 
job to help you. His analysis and 
advice are free. 




















fects up to 25,000 feet while commer- 
cial airliners rarely fly over 17,000. 
Normal cats can easily stand 24,000 
feet; rabbits, 27,000. 

Wild geese have been seen flying as 
high as 29,000 feet ; crows, storks, cranes, 
and finches, 20,000. In laboratory ex- 
periments hatching eggs have with- 
stood altitudes of 80,000 feet, but the 
limit on chickens of any age is around 
17,000 feet although no permanent 
harm will probably result if they are 
flown as high as 20,000 feet. 

Live crabs and lobsters properly 
packaged in wet burlap may be flown 
at 17,000 feet but no higher. Live fish 
in water may be carried as high as 
20,000 feet if the fish population per 
gallon is reduced to one-half the num- 
ber suitable at sea level. 


Experiments on cut flowers and fruits 
show that when they are carefully 
packaged they may be taken as high 
as 25,000 feet. 


Homes of Metal—Structural metal 
plays a leading rdle in two new types 
of moderate cost homes. One, the 
Roselawn, produced by the Steelcraft 
Manufacturing Company, Cincinnati, 
has an all metal structural frame with 
stuccoed exterior finish and an alumi- 
num roof covering. The other is a 
plastics-aluminum house developed by 
Lincoln Houses Corporation, New 
York, and consisting of a Bakelite resin- 
impregnated paper cellular core, faced 
with aluminum sheets. 

The Roselawn home, whose approxi- 
mate cost will be between $3,000 and 


$5,000, is 20 by 32 feet and comprises 
two bedrooms, a living-room, kitchen, 
bath, and utility room. It is completely 
insulated to give comfort during the 
entire year. The building is shipped to 
the job bundled and packaged. Floors, 
foundations, and utilities will be ob- 
tained from the local contractor so as 
to indulge personal taste in selection. 

Any floor plan or design is possible 
in the Lincoln homes, but the model 
homes constructed to date consist of 
either five or nine rooms. The five 
has a living-room and two’ bedrooms, 
each connected with a bathroom. A 
sizable kitchen is provided. The nine- 
room house has a living-room, dining- 
room, three bedrooms, den, kitchen, 
and two bathrooms. 

Because of the lightweight construc- 





“Holland Calling 








The undermentioned Trade Representatives and Traders in Holland are interested in establishing business relations WITH 
YOU. Dir ect all corr espondence to these concerns at addresses given. 








This is a paid advertisement. 











N. V. BICKER & v. d. ROE R, Serenhatiinia 4, Amsterdam. 
and exporters of technical and chemical products. 
Printers and publishers, 
Make first-class printing works, also for export, are at the same time 
publishers of many trade journals a.o. De auto; 
blad Voor ac Vakgroep Smederij; Tecrtiel & Mode; 
(cosme tie) - 
Advertising rates are sent on application. 
Parkstreet 
Export department offers foodstuffs and all spec ial Dutch 
Import department asks for sole agencies foodstuffs. 
Exporters of selected 


BOOM-RUYGROK LTD., 


modern Lasch-Techniek ; 
cultuur. 

VAN DEN 
(Holland). 
products. 
C. VAN DER BURG & ZONEN, Vlaardingen. 
Dutch herrings all over the world. 


woman) 5 Figa 


BOS HANDELSCOMPAGNIE, 105, 


CUPROFLEX N. V., 
lighting fixtures, 
bladder lampshades. 


N. V. DAARNHOUWER & CO’S 
gracht 228-225, Amsterdam. 
world. New connections solicited. 


JAN DON & CO., Viaardingen. Cable address: Jadoco. Selected tation in Holland. 

Holland herrings. “PENTO” COSMETIC, 

H. DEN DONKER, P. O. Box 274, Rotterdam. We want agency in raw address : 

and manufactured chemicals, also in gums, wax, rosins, ete. Toothpaste, shaving 

JAC. DEN DULK & ZONEN (Est. 1871), Scheveningen. Cable brilliantine, 

address : “Visch.” Salt and smoked herrings. Finest quality. VAN 

“EUROPE” Intern. Manufacturing and Trading C y. Ltd., Amsterdam, Amsterdam, established 1873. 


Keizersgracht 285-287. Cable: 
of hardware and costume dolls. 
genever and liquors, 
demanded. 


textiles and dyestuffs. 


FENNIA TRADING CO., The Hague. Paper and board, plywood, sae meal, bone meal, 
Jastics, building material, asbestos, ete. Affiliate: B. Romeling’s cattle feed. 
Vood-agencies, lumber and veneer. 


DE GROOT, Potterstraat 4, 
of ladies’ novelties. 

HANDELSONDERNEMING 
Amsterdam (Holland). 
special piece goods, stockings, socks, 
tablecovers, bathing goods, ladies’ 
P. HOPPE, P. 4 Schiedam (Holland). 
old Geneva “Night Cap” and Dutch liqueurs. 
demanded. 

G. HOOGERWERE, 
Salt herrings. 


Viaardingen (Ilolland). 


Hreerengracht 554a. 


iron- and metal semi-products. 


INTERNATIONALE HANDELSVEREENIGING, 


land). Keizersgracht 431. 
For publicity in Holland: 
Kind” —“Victorie”—“Film 
Pers,” Heerengracht 545-549, 


Three leading 
heater.” 
Amsterdam-C, 


KABA., N.V. BUTTON =. HEERENGRACHT 20, AMSTERDAM. 


RUTTONS AND BUCKLE 


KENNEMER HANDELSVENNOOTSCH AP SOOMERS & DE JONGE, L. 
Soap, cosmetics, perfumery, 


Nwe. Keizersgracht 58, Amsterdam. 
toilet articles, etc 


C. KORNAAT’S HANDELMAATSCHAPPIJ. 
Export of salted and smoked herrings. 

AND FRANS VAN MIERRISSTRAAT 
Cable address: Mesametaal. 


Viaardingen, (Holland). P 
MELCHERS & SANDBERGEN, 
99, Amsterdam (Holland). 


Utrecht (Holland). 


BLIJDENSTEYN 
Importers and agents in textiles, 
underwear, shawls, 
and children’s dresses. 
Distillers of the well known 
Importers and agents 


Agents wanted. 
wooden barrels of ae capacity and also of staves, headings and hoo 
O. Box 931, Amsterdam. 
siettseai apparatus and material, 


HANDELMAATSCHAPPIJ, 
General exporters to all parts of the 


Admistra Amsterdam, 
Exporters of Dutch cigars and tobacco, 
Importers and agents 


Cable address: 
Export to all countries since 1869 
N. V. IMPRIMEX INDU STRIE- Producten Im- en ‘Export, Amsterdam, 
Manufacturers representatives, 
exporters of iron- metal- and woodworking machines, technical goods, E. & L. 


Textiles of every description. 
magazines, 
Publ. Cy. 


NUN 


Importers 
allied products. 
Harlem, Holland. MICHEL’ 
Vliegwereld ; Week- 
Elegance (for the 
Bloembollen- DE MUINCK 
ge gre 47. 
V. “NEDO”, 


Cable: 
, The Hague 


and Antwer 
V. S. 


Manufacturers of 


Metal and wanhen 


parchment and automatic lathes, 


WASPFIGUREN 
Huidekoperstraat 25-27. 
exporters of high class display mannequins in hardened composition 
with inserted natural hair. 

& CO’S 
Muncomij. 
Dam 2a, Amsterdam. 
ERE... and exporters of CHEMICALS (heavy and fine chemicals, 
solvents, fertilizers, salt), 
underwear, curtains), LEATHER GOODS, 


OHMSTEDE, Paulus Potterstraat, Amsterdam. 
tool-machinery seeks agencies for lathes, milling-machines, shapers, 
grinders. 


and exporters non-ferro scrap metals, residues, ores, chemicals and 


EN INSTALLATIE MAGAZIJNEN, 
Amsterdam (Holland). Manufacturers and 


Handelmaatschappij, Amsterdam, Kloveniers- 
General exporters and importers. 
Cable address: Nedo. General 


TEXTILES (blankets, ladies’ and children’s 
Branches at Rotterdam 


Importers of 


Buying on own account, exhibiting 


national Dutch fair March 1947. 


Heeren- 
Amsterdam. 


E. OSTERMANN’S CHEMPHAR, N. V. Keizergracht 228, P. O. Box 657, 
Import-export chemicals, 


pharmaceuticals, cosmetics. 


We invite correspondence from manufacturers in this line for represen- 


Manufacturers 


ing lines, toys 


A. PESCH, JR., Keileweg 22, 


Gieterstraat 5-7, Amsterdam-C. Cable 


Pento, Manufacturers of all kinds of cosmetic products, i.e. : 
cream, powders, 


creams, lipsticks, lotions, 


haircream, shamp 0os. 
PERLSTEIN & ROEPER BOSCH, LTD., Heerengracht 440, 


Importers and representatives textiles 


every description, hardware, kitchenware, fancy goods, toilets, cosmetics, 
eleciric articles, tools, leather, crockery, glassware, plastics, furnish- 


Rotterdam. Importers of fish meal, 
vitamin oils, alfalfa, wheat and rice bran, 


J. POLAK’S ENGROSHANDEL, Kloveniersburgwal 19, Amsterdam. 


Import and export 


SINGEL 393, 
novelties, 
baby goods, 


dresses. 
ROOS’ 


to handle 
niece goods, 


rugs, 


turers of 
rubber articles. 
Egoob. 
Amsterdam. 
and lotigns. 
importers and 


DE SWAAN, 
address: Swanex. 
Amsterdam (Hol- and Mexico. 
Export. 
“Moeder & 


“De Internationale 


Desire to represent manufacturers. 
carpets, lace curtains, 
haberdashery. 

RUBBERFABRIEK GLAZENER, Harderwijk (Holland). 
dipped goods. 


Bachstraat 17, Amsterdam (Holland). 
selling rights for Holland in the line of electrical and radio equipment. 


Importers of woolens, silks, shawls, novelties, ladies’ and children's 


TEXTILE IMPORT, O. Z. Acterburgwal 98. 


Amsterdam. 
Special sales organization equipped 
underwear, hosiery, cotton 


Manufac- 
Specialties surgical and pharmaceutical 


DR. E. J. SW: AAB’S 3; VEREENIGDE FABRIEKEN, Groenburgwal 39-43, 
Manufacturers of all cosmetic articles as well as parfums 
French style, delivery exclusively for export, in bulk 
package designed for packers. 

Wittenburgergracht 1-3, Amsterdam. Cable 
General importers and exporters for the U.S.A. 
We are interested in new connections. 
TECHNISCHE HANDELSONDERNEMING E.T.A.H., A. RUTTEN: 


Want to represent or have sole 


TRANSANDINE HANDEL MAATSCHAPPY, Amsterdam Heerengracht 


106. Cable address: 


“Habilitas.” 


Merchant bankers, members of the 


Amsterdam Stock Exchange. 


lished 1924. 


F. WILL & CO., Amsterdam. Cable address: 
Chemicals, 


Willchemie. Estab- 


solvents, plasticizers, pharmaceuticals. 


(Sister company in Brussels.) 


Established 1775, 


constructions, 
Importers 
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VAN DER WOUDE & FABISCH, Amsterdam, Rokin 30. Exporters 
of rails, sleepers, tipping wagons, sugar cane and sisal cars, special 
locomotives, 
sheets and all raw material made of iron and steel, tugs, etc. 


cranes, electric and diesel motors, steel 





tion the five-room house has a total 
weight of only one ton as compared 
with 4o tons of material used in a con- 
ventional five-room house. 

Not a temporary structure, the houses 
have concrete block foundations which 
rest on a moistureproof and heat-retain- 
ing vaporproof material. They con- 
tain no cellar, radiant heating being 
supplied by piping laid between the 
concrete floor and the dirt covered 
vaporproof material below. This re- 
moves the possibility of dampness form- 
ing in or under the floor. Heating is 
from an oil-burning unit. 





CONSTRUCTION 


(Continued from page 19) 


there is no justification for assuming 
any sharp decline in cost of construc- 
tion that will in any respect resemble 
the drop to the low point of 1922. 

We are able to gage the extent of 
the cost decline of the next two or 
three years by analyzing the factors 
of excess cost in our present situation. 

Our analysis weighs in terms of total 
project cost the improvements that may 
reasonably be expected without any 
change in wage rates. 

The productivity of labor both in 
manufacturing and in on-site construc- 
tion has been relatively small, especially 
during the latter years of the war and 
in the post-war period. 

A survey made by Engineering 
News-Record indicates that labor efh- 
ciency in construction averages some- 
where in the general range of 65 to 68 
per cent of that obtainable in 1939. 
Our own experience bears out this con- 
clusion. A similar situation in indus- 
try is commonly known. 

The cost reduction assumed is due 
to improvements in the efficiency of 
manufacturing and construction labor, 
concurrent with improvement in the 
material supply situation to the point 
where the supply becomes entirely 
adequate. 

In such an analysis of a typical indus- 
trial construction project as is shown 
below, it will be observed that a saving 
in the cost of site labor of from approxi- 
mately one-fourth to one-third can be 
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The Vice-President in Charge 
of Production was amazed when 
the public accountant told him 
that Form X-463 wasn’t earning 
its keep. Far from indispensable, 
X-463 turned out not to be worth 
its weight in paper. It was impeding 
instead of expediting production 
..- wasted time, money and energy. 


Onkz of the public accountant’s 
most important jobs is to check 
on the efficiency of business forms 
and records. A trained “outsider” 
with an inside view, he is uniquely 
qualified as an analyst. Knowing 
business procedures, the accountant 
can distinguish with a ready skill 


between the functional and the 
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EEC 


“This record’s 


a paper goldbrick.” 





obsolescent. He has the perspective 


to see each phase of a business in 
terms of its place in the over-all 
operation. Acting on accountants’ 
recommendations, management 
can frequently streamline systems, 
cut corners and costs, increase the 
harvest of _profits by pruning all 
procedural dead wood. To give 
their clients this service, public 
accountants need ready access to 
fresh, significant facts. 


McBee is not an accounting 
firm, but our products and methods, 
evolved in 40 years of experience, 
can aid professional accountants 
by making the necessary facts 
available speedily, in usable form. 


THE McBEE COMPANY 


SOLE MANUFACTURERS OF KEYSORT 
295 Madison Avenue, New York 17, N. Y... Offices in principal cities 





Sign your name 
on the 


best paper 





YOU read your mail 

before you sign it — because it’s im- 
portant to send perfect letters. Pro- 
tect your written thoughts with the 
best paper. You can “‘read”’ the high 
quality in Fox River letterhead paper 
as quickly as you scan the briefest 
letter. Just “‘light-up” the letterhead 
to see our watermark as explained 
below . .. the higher the cotton fibre 
content the better the paper (only 
1/5¢ per letter more for 100% than 
25% —an infinitesimal sum in cor- 
respondence costs). Ask your printer. 
Fox RIVER PAPER CORPORATION, 
402-AS. Appleton St., Appleton, Wis. 


OUR WATERMARK | 
is your quality guarantee 
Look through 


the paper... 
see all three! 











1 COTTON FIBRE \ 
2 


25-50-75 or 100% 
COTTON FIBRE CONTENT 





3 MADE “by FOX RIVER” 











accomplished. The reduction in the 
cost of this item will come from sev- 
eral sources, the most important of 
which will be reflected in the savings 
in the application of labor when ma- 
terials can be delivered to the site at the 
times required to fit into the construc- 
tion program. 


PossisLe REDUCTION 


ELEMENTS OF PROPORTIONATI IN PeR CENT OF 

THE Cost Pari ToraL Cost 
Site Gabor... ..2<6- 335% 5% to10o% 
Building Materials. 10% yA 
Fabricated Items... 20% 2% to (2% 
Mechanical Items. 19% Ae oar ay & 
Field Plant & Super- 

vision. . ... 6% yA 


Engineering & Con- 
tractors’ Overhead 
and Proht 10% 





9% to 16% 

Another saving in site labor will 
come in the elimination of premium 
time payments. Although the applica- 
tion of overtime is not needed, in most 
cases, for the completion of the work, 
it must nevertheless be applied at the 
present time in order to man the 
project. Premium time at present 
amounts to approximately one-tenth of 
the cost of site labor. 

The full realization of possible cost 
reductions as here indicated must 
necessarily require two or three years 
because one of the factors which causes 
low efficiency of construction labor is 
the shortage of both skilled and com- 
mon labor. 

The other leading factor which has 
caused unusually high labor costs has 
been the sporadic delivery of materials 
and fabricated items to the site. This 
condition is expected to improve pro- 
gressively assuming that in the next 
few months we shall have less damag- 
ing interruptions to production than 


“ 
100% 


fie 


ManaGement 
HeADauarters 





“Now it’s our turn to be the unions.” 
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Doy You, Be ve 


fem 


Industrial 
engineers have found INTER+ 
NATIONAL DUCT BOOSTERS, STACK 
FANS and BLOWERS to be the afswer 
to effectively removing corrosive acid 
and high temperature fumes, smoke 
and dust-laden air from factories, 
chemical plants, etc. 

_If you have a problem of forced draft 
or ventilation, send for descriptive liter- 
ature showing typ- 
ical installations in 
ships and industrial 
plants, 
houses and public 

buildings. 


apartment 


BULLETIN 
No. 109 


INTERNATIONAL ENGINEERING, INC. 
DAYTON, OHIO 











31,791 MANUFACTURERS 


DUN: S REVIEW REACHES 
PRESIDENTS AND TOP EXECU 
TIVES OF 31,791 MAN UFACTURERS. 














A BUSINESS SERVICE 


- - - that is prepared to furnish execu- 
tive, technical and sales personnel without 
charge to the employer—a service that 
saves time and money in selecting new 
employees. 


WILSON EMPLOYMENT SERVICE, Inc. 
723 Union Commerce Building 
Cleveland, Ohio 

















How does FARMING 


affect your business? 





If your business is concerned in any way 
with agriculture, you need the expert ad- 
vice of the oldest and largest farm man- 
agement and appraisal service in the U. S. 
You will find this in the 


DOANE AGRICULTURAL DIGEST 


A cumulative reference volume of 400 pages 
of vital statistical facts and information, 
in strong ring binder. Twice monthly re- 
leases keep it current—interpret trends and 
predict outlook on prices, production, mar- 
kets, shortages and surpluses ahead. Thou- 
sands of farmers and business men profit 
through its use. ... The reference volume 
and twice monthly releases for 6 months, 
$15. Service thereafter, per year, $10. 


Write for Free Sample Releases 


DOANE AGRICULTURAL SERVICE, Inc. 
Box 292, 5579 Pershing Ave., St. Louis 12, Mo. 




















were the rule during the last year. 
And, because of the continually in- 
creasing volume of these products, the 
element of site labor productivity is 
inevitably bound to improve. 

The skilled labor shortage in con- 
struction will require time to correct. It 
was accumulating during the lean de- 
pression years when there was relatively 
little demand for new building and 
could not be corrected during the war 
years when young men were required 
for the armed services. The result is 
that skilled tradesmen now average 
over 50 years of age, with an inevitable 
decrease in the volume of work pro- 
duced per man. 


Employment Figures 


The low point of construction em- 
ployment was reached in January 1945 
when the total of construction labor 
was 671,000 persons. Since that time 
labor requirements have mounted 
steadily to the point where two million 
construction employees are now en- 
gaged, and the total required for the 
coming year may very likely exceed the 
peak employment of 2,879,000 of the 
war construction year 1941. 

The industry is taking every possible 
measure to speed up the training of 
apprentices for these trades and, al- 
though the total apprenticeship period 
has not been reduced, such factors as 
study courses consisting of intensive 
training in the use of basic tools, have 
permitted many of these men to handle 
the less exacting portions of the work. 
It is also felt that the greater part of 
the reservoir of men trained in certain 
skills by the Seabees and the Army 
Engineer Corps has not yet been 
tapped. 

However, because of a man-power 
shortage the approach to the on-site 
labor efficiency of 1939 will have to 
be gradual. (See chart on page 19.) 

For the purpose of simplicity a curve 
showing changes in actual construc- 
tion cost is plotted on the basis of a 
cost of $3 per square foot required to 
build a typical manufacturing plant 
in 1939. The cost to reproduce the same 
plant each year is shown by the curve 
to the present (December 1946) cost for 
the same building of $5.20 per square 
foot. Plotted below this curve is a the- 
oretical building cost index, also based 
on a cost of $3 per square foot in 1939. 


Want Fast, 


All W/cather 


Transportation? 





20,000,000 people are served by 
overnight freight service from 
New Haven Railroad Territory. 


Coordinated railroad and highway 
freight service in Connecticut, Rhode 
Island and Massachusetts is second to 
none in America. One-third of the Na- 
tion may be reached by overnight rail- 
way express... and more than half of 
the Nation’s population is only 24 
hours by passenger train from South- 
ern New England. 


Dependable, all-weather train service 


is but one of many reasons why it pays 
to locate your industry along The New 
Haven Railroad. For a complete, con- 
cise resume of all the advantages avail- 
able to you, write fora copy of “SOUTH- 
ERN NEW ENGLAND FOR TOMOR- 
ROW’S INDUSTRY.” Address: P. E. 
Benjamin, Mgr., Industrial Develop- 
ment, New Haven R. R., Room 200E, 
80 Federal Street, Boston 10, Mass. 


» NEW HAVEN 
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DID YOU 
KNOW THIS, 


Mv. Industrialist? 


OINTS BELOW THIS LINE ARE 
NEARER SOUTH CAROLINA 





COMPARISON of Distances from 
Center of South Carolina and New 
York City to Other Points in the 
United States. 























Shortest Rail 

S.C. NY S.C. NM: Y. 
Chicago .| 668 736) 848 909 
Los Angeles | 2166 2517/2508 2963 
Atlanta. .| 197 771! 233 857 
Austin, Texas} 1044 1567/1183 1731 
St. Lovis .| 617 907) 821 1059 
Louisville .| 402 668) 557 828 
Kansas City 856 1122/1094 1280 
Des Moines 891 104511126 1209 





SOUTH AMERICAN PORTS 
(Nautical Miles) 








From From 

To $.C. N.Y. 
Havana... 646 1186 
Rio de Janeiro .| 4721 4770 


Buenos Aires . .| 5822 5871 
Caldera, Chile .j| 3909 4320 
SanJuan . . .| 1138 1399 
Valparaiso . .{| 4223 4634 




















The fact that South Carolina, 
with its deep-water ports 
and excellent transportation 
facilities, is closer to 61.3% 
of the nation’s population 
than the Northeast is just 
one of the many advantages 
offered business and industry. 
For complete and specific 
information on South Caro- 
lina’s industrial assets, write 
to the Research, Planning 
and Development Board, 
Dept. L, Columbia, S. C. 


WHERE RESOURCES AND MARKETS MEET 








The variations year by year are made in 
accordance with the cost index (used in 
the chart on page 17) which is a com- 
posite of three standard indexes. 

The actual cost has therefore in- 
creased more rapidly than the weighted 
index costs, the difference being in- 
dicated by the shaded area between 
the two curves. 

As materials become progressively 
more plentiful and as improvements 
take place in labor productivity the dif- 
ference between the theoretical and 
actual industrial building costs will be- 
come less and less. The possible reduc- 
tion in actual cost as previously ana- 
lyzed is thus vertified by this second 
method of approach. 

A precise plotting of the future 
movement of such a cost trend is im- 
possible. In extending the cost curve 
as a broken line we are merely indicat- 
ing our opinion of the general path 
that our study leads us to believe will 
be followed. 

It is our opinion that the latter half 
of 1947 will witness a definite although 
gradual decrease in industrial construc- 
tion costs which will continue through 
1948, resulting in a total reduction of 
the order of 10 to 15 per cent below 
present costs. 


STEEL CARTELS 


(Continued from page 23) 


subjecting the domestic supply of 
foreign exchange to political control. 
To reduce the adverse effects of ex- 
change control on German exports, 
barter agreements were made with 
various foreign countries and foreign 
enterprises. The domestic cartels rep- 
resenting the leading German export 
industries were required to carry out 
the réles assigned to them in these 
transactions. The Stahlwerke Ver- 
band was extensively engaged in 


| operations of this type throughout 1934 


and 1935. 

As a result, the steel exports of the 
German national group persistently 
exceeded the quotas set by the cartel. 
As the Dusseldorf correspondent of the 
London Iron and Coal Trades Review 
reported: 

“Germany’s success in expanding 
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CONTROLLING 
PROFITS TODAY 


. . . In any market, ade- 
quate profits grow from 
firm control of costs. De- 
veloping sound methods 
for controlling costs un- 
der today’s difficult condi- 
tions is now an important 
phase of our specialized 
engineering service for 
management. 


Properly engineered 
methods to control your 
costs take into account 












Purchasing all these factors. Write 
\ t — gern for an 
n analysis of your manage- 
ave ed ment needs. 
Accounting 
Production 
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SHEPHERD ASSOCIATES 


INC 
Management Consultants 
150 BROADWAY ~ NEW YORK7.N. Y 





FILE CADDY 4 


It’s efficient! gfe 


Just right for keep- 
ing current corre- 
spondence, invoices, 
estimates ; for sort- 
ing papers to be per- 
manently filed, 25 
steel-top, red fibre 
folders slide along 
side rails. 


f.o.b. 
$1550 factory. 
10% higher west of 

Rockies. 


See at 
Stores 






All steel, olive green finish. 
Equipped with casters. 27” high 
13%” wide, 18” deep. 


AMBERG FILE & INDEX CO. 
1614 Duane Blvd., Kankakee, III. 
Filing Supplies - Albums - Decorative Catalog Covers 


We've specialized 
in decorating of 
executive offices 
for over 39 years 
FLINT & HORNER 


66 West 47th Street, N.Y.C. 











her iron and steel export trade has 
caused some difficulty, as she has ex- 
ceeded her quotas in the international 
comptoirs. . . . The other members 
of the . . . Steel Cartel are not un- 
naturally apprehensive regarding the 
use made by Germany of the primitive 
method of barter, which has been in- 
creasingly pursued during the past 
twelve months.”* 

The German national group appar- 
ently was more concerned with 
implementing the Nazi rearmament 
program than with stabilizing the 
international markets for steel. Barter 
transactions economized the use of 
Germany’s limited stock of foreign ex- 
change and facilitated the stockpiling 
program essential to the German 
economy in wartime. 


Insisted on Compensation 


3. Later when the Nazi rearmament 
program attained its full stride, it con- 
sumed so much of the German steel 
output that the Stahlwerke Verband 
was not in a position to authorize ex- 
ports by its members even up to the 
quota limit. The German group in- 
sisted, however, that other national 
groups in the cartel, which had not 
exported more than their allotted ton- 
nage, should compensate them at the 
rate stipulated in the cartel agreement 
for underselling quotas. 

In 1938 and 1939 other national 
groups, including the American, paid 


substantial bonuses to the German | 
Although this may have | 


group. 





* Volume CXXX, January 11, 1935, page 90. 
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“ . + Now another fine thing about this policy, 
Mr. Scapello ....” 
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It makes ESNA Elastic Stop Nuts 
Self-Locking, Self-Sealing and Reusable 


As a result, all ESNA Elastic Stop Nuts protect as- 
semblies against the effects of: VIBRATION: Elastic 
Stop Nuts lock in position anywhere on a bolt or 
stud. Vibration, impact or stress reversal cannot 
disturb prestressed or positioned settings. .. . 
CORROSION: Elastic Stop Nuts keep the working 
threads on the bolt and nut bright and rust-free to 
protect their strength and permit easy removal 
without damage to the bolt. . . . ~THREAD FAILURE: 
Elastic Stop Nuts dampen impact stresses and ma- 
terially reduce the shocks against bolt threads that 
frequently cause metal fatigue. ... LIQUID SEEPAGE: 
Elastic Stop Nuts produce a radial-reactive pres- 
sure against the bolt threads inside the Red Elastic 
Collar that makes Elastic Stop Nuts self-sealing 
against liquid seepage. . . . COSTLY MAINTENANCE: 
Elastic Stop Nuts are reusable. (Torque tests on 
aircraft bolts prove that adequate locking torque 
is maintained through 15 on-and-off cycles.) They 
do not deform the bolt, damage the threads, gall 
the finish, or rust. 

This wide range of protection permits full pur- 
chasing and inventory standardization and its re- 
sultant economy. For further information address: 
Elastic Stop Nut Corporation of America, Union, 
New Jersey. Sales Engineers and Distributors are 
conveniently located in many principal cities, 
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SECURITY 





The RED ELASTIC COLLAR is.. 





PERMANENTLY CLINCHED 
to prevent turning under 
opplication and subsequent 


operat onal stresses 


PERMANENTLY SECURE 
PeleloHakimalelachitoleti4-1at ee fil 
bolt impresses (does not cut 


AUiLiaclihicla Mlslacielek 


PERMANENTLY TIGHT 
against moisture. Bolt 
threads have 100% « 


and fullmetal seat 


ntact 


incollar 


The Red Elastic 


REUSABLE 


Collar retains its grip after 


repeated usage 


ESNA ELASTIC STOP NUTS 


8 cap gfB ANCHOR WING g SPLINE 9 CLINCH Py meee 


PRODUCTS OF: ELASTIC STOP NUT CORPORATION OF AMERICA 
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Would 
LOW-COST 
MONEY 


help your business 
make more profit ? 


This book tells how your 
business can obtain 
$10,000 
$100,000 
$1,000,000 

or more ... quickly... without 

worries about renewals ... and 

at much lower cost than you think. 


Send today for our new book, ‘“‘A Better Way to 
Finance Your Business.” Learn how little money costs, 
how much more you can get and how long you can use 
it, under our Commercial Financing Plan. You may 
find the cost so low that you would have to secure a 
rate of 4% per annum, or less, on a commercial time 
loan to keep the cost comparable. 


Our book gives you dollars and cents comparisons of 
the low cost of money under our Commercial Financing 
Plan vs. Time Loans. . . with case histories of growth 
and profits customers have realized through our plan. 
It tells how the plan operates without restricting your 
management or interfering with your operations... 
how it frees you from worries about renewals, calls 
and periodic clean-ups of your loans. 


Manufacturers and wholesalers have used our plan to 
a total of more than One Billion Dollars in the past five 
years . . . because they have found it more liberal, 
more flexible, more conducive to progress and profit. 
Whether you need thousands or millions. . . it will pay 
you to read ‘“‘A Better Way to Finance Your Business.” 
Write the nearest office below for Booklet C. 


COMMERCIAL FINANCING DIVISIONS: 
Baltimore, New York, Chicago, Los Angeles, San Francisco, Portland, Ore, 


COMMERCIAL CREDIT 
COMPANY 


$ 80,000,000 


, ‘urplus 
pital and Ssurp 
Capite 2 MD. 


BALTIMORE 





e United States an 





a ane 
Financing offices in principal cities 0 
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followed the letter of the cartel con- 
tract, it was not in accordance with 
its spirit. The purpose of the bonuses 
was to reimburse members who sup- 
ported the international steel market 
by restricting exports or those who, 
because of slack demand, could not 
sell their tonnage allotment without re- 
ducing prices. By insisting on a bonus 
to compensate them for supplying steel 
to the domestic rearmament program 
in preference to selling abroad, the 
German steel companies were in effect 
demanding that the foreign producers, 
and indirectly the foreign consumers, 
of steel subsidize the German rearm- 
ament program. This they did. 


Cartel Idea Survives 


Although the steel cartel’s formal 
operations ended in September 1939, 
the cartel ties were not at once severed. 
When the British blockade prevented 
the German steelmakers from supply- 
ing their South American customers, 
they looked to the North American 
market for supplies to enable their 
South American subsidiaries to fill 
current orders. For many months 
German agencies in South America 
obtained a substantial tonnage from 
North American sources and were thus 
able to maintain trade connections and 
good-will. An incidental advantage of 
these arrangements to the German pro- 
ducers was to give them a certain 
amount of additional foreign exchange, 
representing the profit, or commission, 
on the American steel sold through the 
Germans’ South American agencies. 

This arrangement was eventually 
broken up. The steel cartel is dead; 
but the cartel idea survives. German 
iron and steel plants have been exten- 
sively damaged. More important, the 
Potsdam program provides not only 
for the removal of industrial equip- 
ment but for severe restrictions on the 
output of Germany’s basic industries. 
If this program is carried out, the Ger- 
man iron and steel industry will count 
for little in world trade. But it is 
at least an open question whether the 
absence of a strong German steel in- 
dustry will hinder the resumption of 
cartel activities. For though the cartel 
as an institution for controlling 
markets is indigenous to Germany, the 
will to control them has become in- 
creasingly universal, 





FOREIGN POLICY 


(Continued from page 15) 


to foreign economic policy places em- 
phasis on achieving some stability in 
the foreign exchange field through the 
International Monetary Fund, and the 
reduction of trade barriers, both gov- 
ernmental and private, through the 
proposed International Trade Organ- 
ization. This position is a reflection 
of the broad outlines of our domestic 
economy. Of course, the reflection is 
not perfect or even pertinent in every 
case. And we must take into account 
some adjustments made necessary by 
the positions of other governments, 
many of which have different domestic 
problems and policies from ours. 
Nevertheless, the broad outlines of our 
domestic ecomomy permit us, perhaps 
[ should say, compel us, to urge the 
same broad outlines for an expanding 
world economy. 

I have been concerned up to this 
point primarily about the manner in 
which domestic policy is reflected in 
foreign policy. But foreign policy also 
casts its shadow over domestic policy. 
A specific foreign policy may require 
support or implementation in the 
domestic area. Frequently, we have to 
do something within our own boun- 
daries to make the foreign policy effec- 
tive. Sometimes it may seem that 
carrying on foreign relations is nothing 
but the interchange of vast amounts 
of words. In fact, it consists in reality 
of a great many actions, most of these 
actions must take place within the 
domestic framework of the countries 
which are involved. 

For example, during the last crop 
year we took upon ourselves the great 
task of exporting from American sup- 
plies slightly more than 1014 million 





long tons of wheat, including flour, to | 
the various countries where the food | 
shortage was so severe. This is an | 
unparalleled amount. We had more | 
than enough wheat to meet the needs | 
of American consumers, but the short- | 


ages in other countries were so severe 
that we could not with any conscience 
disregard the threat of starvation in 
so many areas. In order to make 
certain that the promise was kept, a 
whole series of actions had to be taken 
by the Government, and we had gray 
flour, and less of it than otherwise, 
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AN UNFAILING ADVANTAGE 


Whatever your control requirements may be, it is conceded that the 
switch in a control warrants first consideration, due to its functional character- 
istics. All Mercoid Controls are equipped exclusively with hermetically sealed 
mercury switches of special design and critically selected materials @ Mercoid 
mercury switches are known the world over for their dependable service. They 
are not affected by dust, dirt or corrosion; nor are they subject to open arcing 
with its attendant consequences of pitting, sticking or oxidized contact sur- 
faces, all of which, are likely to interfere with normal switch operation @ 
That is why among other things, Mercoid Controls on the whole give you 
assurance of better control performance and longer control life-a distinct 
and unfailing advantage —the reason why they are also the choice of America’s 
leading engineers for many important industrial applications. 





MERCOID CONTROLS are. available in a variety 
of types for sensitive control of Pressure, Temper- 
ature and Lever actuation. 











MERCOTD 


APPROVED CONFROLS 





THE MERCOID CORPORATION 


4201 BELMONT AVENUE e CHICAGO, ILLINOIS 
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You DON’T WASTE A SECOND with 
Executone, the modern electronic 
inter-com! You just press a button 
...and talk! 


Instantly — with split-second 
speed— your voice is carried to the 
person you want to reach. In your 
office, the reply comes back clearly 
and distinctly. You never have to 
wait for an open line to “‘get 
through” to your associates. 


in the same room! 


Executone eliminates the endless 
running to and from office to office. 
It frees your switchboard for outside 
traffic. Conserves energy, reduces 
errors, saves man-hours— increases 
the efficiency of your whole organi- 
zation. Executone boosts your 
capacity to get more work done faster. 

You owe it to yourself to get the 
whole story. The coupon below will 
bring it to you! 


Unconditionally guaranteed! 


Executone Inter-Com Systems are individually 
engineered to your requirements. Installed and 
serviced by factory-trained specialists in princi- 
pal cities. Over 100,000 successful installations 
prove Executone’s dependability and leadership 
in the communication field. ; 


Two stations cost as little as $61, 


Systems with up to 100 stations available. 


Leci/one 


COMMUNICATION & SOUND SYSTEMS 


eee err ornare ee 


Mail Coupon for Further Information 


EXECUTONE, INC. Dept. A-9,415 Lexington Ave.. New York 17, N. Y. 


I am interested in data on Executone. 


Name 


Firm 


C Please send literature. 
© Have representative call. No obligation. 





Address 


City 











as the result. Without such action on 
the domestic front our foreign policy 
of giving aid and assistance to the 
stricken areas of the world, during 
this difficult post-war period, would 
have been largely nullified. 

Beyond the area of relief lies that 
of reconstruction. We spent heavily 
of our energy and resources in the 
war, but we did escape the devasta- 
tion and destruction to which nearly 
every country in Europe, and wide 
areas in the Pacific region, were sub- 
jected. Our economic system is in 
condition to operate at levels far above 
those ever reached before. Few other 
countries are so fortunate. Both our 
heads and our hearts urge us to help 
the rest of the world to get back on 
its feet. We have both a selfish and 
a human interest in world recovery. 
But that means more than advice and 
exhortation. To the other countries 
assistance means seeds and plows, struc- 
tural steel and tractors, freight cars and 
turbine generators, and they have no 
immediate means of payment for these 
items. 


Effect on Our Budget 


This policy of providing assistance 
has many implications for our domestic 


‘ policy. One obvious effect is on the 


national budget. The total expendi- 
ture made or promised in connection 
with our foreign economic policy since 
the end of the war has been in the 
neighborhood of $20 billions. And 
the budget has a substantial bearing 
on the level of taxes or of government 
borrowing, both of which are usually 
regarded as coming under the head 
of domestic policy. 

Reconstruction and relief are not 
merely problems of finance. We have 
also had to have an elaborate program 
of set-asides when goods in short supply 
have been needed both at home and 
abroad. We could use all these goods 
ourselves, but we cannot disregard the 
foreign need also. So, after very care- 
ful study, the Government has required 
manufacturers to set aside amounts of 
certain commodities to be sold abroad 
—for example, tinplate for making tin 
cans, and cotton cloth for clothing in 
the Far East. Again we see our foreign 
policy requiring domestic action. 

I hardly need to elaborate on the 
implications for domestic policy of the 





American Program for the Expansion 
of World Trade and Employment. 
We are urging other nations to join 
with us in an effort to expand world 
trade—an international and concerted 
drive on barriers to trade, both through 
reductions by governments of restric- 
tions like tariffs and quota systems, 
and the elimination of private restric- 
tions like those established by cartels 
and other forms of private interna- 
tional monopoly. Here again our 
foreign policy of opening up and ex- 
panding markets can be successful only 
if we implement it by appropriate do- 
mestic action. We cannot expect other 
countries to lower their trade barriers 
unless we do likewise. It is to do our 
part in this great international under- 
taking that the United States Govern- 
ment has recently announced reciprocal 
trade agreement negotiations with eigh- 
teen different countries to take place 
next Spring. 


Economic Stability 


There is one additional area in which 
the effectiveness of our foreign policy 
is related to the success of our domestic 
policy. Our foreign economic rela- 
tions will depend in large part upon 
the extent to which we achieve sta- 
bility in our economic system. Other 
countries have not forgotten the short 
depression of 1921 and the longer one 
during the thirties. 

Going back through our history, they 
see nothing but instability, the business 
cycle continually varying from pros- 
perity to depression and back to pros- 
perity again—severe reactions like 
those of 1873, 1893, and 1907, and the 
many lesser recession points like 1910 
and 1925. They know that these past 
depressions were worldwide among the 
trading nations. Their great fear is 
that the United States will drag them 
down with it into a severe depression, 
and that their much weaker economic 
and political structures will not be able 
to stand the strain. 

In the past, we have been accustomed 
to think of national defense and se- 
curity as being the prime reason for the 
development of nationalism, and the 
drive for national economic self-suffi- 
ciency to have been chiefly a part of the 
attempt to attain so-called preparedness. 
I suspect that unless the United States 
succeeds in achieving substantial stabil- 
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The wide geographic spread of the Los Angeles appeal is 
indicated by a review of the home towns and states of companies mov- 
ing to the Los Angeles area in recent months. 

They came from these cities: Akron, Cincinnati, New York, Chicago, 
Muncie, St. Louis, San Francisco, Minneapolis, Dearborn, Schenec- 
tady, Detroit, Wheeling, Brooklyn, Greensburg, Scranton, Norristown, 
Trenton, New Castle. 

And from these states: Ohio, Indiana, Missouri, Minnesota, Michi- 
gan, Illinois, West Virginia, Pennsylvania, New Jersey. 

This is only a partial list. The significance is that wherever you are 
doing business now, Los Angeles has something special* to offer as 
the logical site for your Western operations. 

a fact, industry finds everything under the sun in Los Angeles, where 
mild climate permits year ’round production...on rigid schedules 
...and where more people prefer to 
live and work. Our brochure “F 0.B. 
Los Angeles” tells some of the rea- 
sons. Write for it, or for answers to 
any questions you may have about 
this area. No obligation. 


Los Angeles City-Owned 
DEPARTMENT OF 
WATER AND POWER 


“Serving the water and power needs 
of 1,805,687 citizens” 
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Address. 
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Sometimes the long way around 
is the shortest way home 
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Sell direct or 
through jobbers? 


If you're a manufacturer or wholesaler, you may have been “selling 
direct” during that period when customers would “climb over a fence” 


to obtain your product. 
. 


With the swing to a buyers’ market, direct selling may become too 
expensive, and a different distribution method may be required— 
a longer route to the consumer, a shorter way to seller's profits. 

* 
For other concerns the reverse may be true—a shift to direct sell- 


ing may be the answer. 
. 


Faced with the need to improve their distribution set-ups, many con- 
cerns have requested the assistance of the Marketing and Research 
Staff of Dun & Bradstreet. This service combines the skill of trained 
analysts with the practical business insight gained by constant asso- 
ciation with manufacturers, wholesalers, and retailers. 


e 


Backed by the fact-finding resources of the international Dun & 

Bradstreet organization, the Marketing and Research Staff has as- 

sisted in solving a variety of distribution problems—large and small. 
& 

If your problem is to obtain better sales coverage, to consider sound 

changes in channels of distribution, or to select additional qualified 

outlets, we suggest these two steps: 


1. Describe the problem in writing 
2. Send the description to 


MARKETING AND RESEARCH SERVICE 


DUN & BRADSTREET, INC. 


290 BROADWAY « NEW YORK 8 e NEW YORK 
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ity in its economic system, economic 
self-sufficiency will emerge again as a 
defense measure on the part of other 
countries—in this case as defense 
against the contagion of depression. 
This is a matter of great concern not 
only to government representatives but 
to business and financial leaders in 
many other countries. 

I am sure that nothing could create 
more difficulties for this country in the 
area of foreign economic policy than 
a severe depression. We should have 
enough incentive in our own immedi- 
ate interest to cause us to use our full 
wisdom and ingenuity to conquer un- 
employment, but it adds to the serious 
character of the problem to realize that 
our success or failure has wide inter- 
national implications. 

All this discussion leads to one fairly 
simple conclusion—of the interlacing 
and interdependence of domestic and 
foreign policy. When domestic policy 
is being considered, one must ask 
whether it has implications or embar- 
rassment for our foreign policy. And 
similarly, when one supports a foreign 
policy, he must remember that it may 
require domestic action and implemen- 
tation. Both together, well integrated, 
give us our most effective national 


policy. 
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You are looking at the only machine made that will 
typewrite complete letters of page or more in length 
from any selection of paragraphs. Its perforated record 
rolls carry from 80 to 160 standard paragraphs. Your 


typist merely addresses the letter and pushes the para- 





graph selector button. The Auto-typist finishes the letter 





automatically at more than two times manual speed! 








PUSH BUTTON 
Auto-typist 


Permits: 


Automatic typing of ANY 
SELECTION from 80 to 160 
form paragraphs in any order 
or sequence 

a 


Or, any selection from 20 or 
more complete letters 


Typing of sales letters on any 
one or a variety of products 


Typing of answers to inquiries 
on large number of different 
products. 

® 


Typing of credit and collection 
forms with manual typing of 
dates, amounts, and nature of 
purchases 

e 


Typing of subscription ond 
renewal correspondence by 
publishers. 

a 


Typing of detail letters to 
physicians, dentists, or users 
from selections of paragraph 
covering various products. 











bite everyday performance of this amazing 
machine is so spectacular that the listing at 
the side gives only a hint of its flexibility. 
Every man or woman responsible for production 
of sales or promotion letters, collection letters, 
or handling of repetitive correspondence will 
want the facts. 

See for yourself how one ordinary typist can 
use Auto-typists to turn out as many as 300 
perfectly typed letters a day, each letter dif- 
ferent from each other, and each letter highly 
personalized with manual interpolation of dates, 
names, amounts, catalog numbers, or descrip- 
tions. Sounds impossible? Rush your name 
for new circular describing the PUSH BUTTON 
Auto-typist. We'll answer with an Auto-typed 
letter, typed for you as a demonstration of the 
almost human flexibility and the superhuman 
speed of this machine. 


Use the coupon or your stationery. 


The Auto-typist, Dept. 41 


614 N. Carpenter St. Chicago 22, Illinois 


The Auto-typist, Dept. 4] aes 
614 N. Carpenter St., Chicago 22, IIlinois 


Write to me on the Auto-typist and send with your specimen letter a circular describing the Push Button 


Model 


Name 


There is no charge or obligation. 





Cempany 





Address. 
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Picture of aman who... 


after stamping and sealing 153 Christmas cards for his 
wife suddenly realizes (a) that getting out mail is a 
time-taking and trying job; and (b) why the girls in 

his office want a postage meter! 
A little personal experience with the old lick- 





and-stick method sells any boss on metered mailing! 
The postage meter prints postage on the envelope 

and seals the flap, all in the turn of a die—any kind 

of postage for any kind of mail or parcel post!... 


Holds any amount of postage you want to keep, and 
protects it from loss, theft or misuse... Does its own 
accounting automatically!... Also prints the postmark, | 
which gets the letter through the postoffice faster... | 
Prints your individual advertisement on the envelope, | 
too, if you want it... More than pays its way—in the 
little office as well as the big one! 

If you want to know more, call the nearest office of 
Pitney-Bowes, write for a little booklet with pictures! 
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= pitney-sowes P. ostage Meter" 


Pirney-BoweEs, Inc., 1509 Pacific St., Stamford, Cona. 
uum Originators of Metered Mail. Largest makers of postage meters 
“ «© Offices in 59 principal cities in the United States and Canada 
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Come over the fabulous bridge 
With the savant and the fool 
Past frontiers of the midge 
To lands where the monads rule. 


Here wise men squint and stare 
In the forest of the lens, 
Find good and evil there 
In the vast bacterial fens, 


Beg nature to expose 
Her art in high relief 
With pigment of the rose 
And texture of the leaf. 


The fools make beasts of error 
From the beetle and the fly 
And multiply the terror 

Of the ogre’s quivering eye, 


Cheer friends and foe alike 
Caught in the misty breath, 
Applaud the feint and strike 
In the game of life and death. 


Worlds pass before their eyes 
Until they lose the gage 

By which men mark the size 
Of wonder of the age. 


A. M. SuLtivan 
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Your New Bumper’s “Showroom Shine” 
will Last... because of Nickel 


© 1947, T. 1. N. Co. 


Here’s something you will be glad to 
know about your new car. 


Its bumpers will not rust... will 
stay sparkling-bright for a long, 
long time. To lend lasting protection, 
there is a heavy coat of Nickel under 
their gleaming chromium finish. 


The smooth-working team of 
Nickel and chromium gives the 
bumpers a finish that will last. For, 
while chromium adds to the surface 
brilliance, Nickel’s job is to make 
that brilliance endure. 


The heavy Nickel coating gives 
the chromium a smooth, white-metal 
foundation needed for a shining sur- 
face...a surface that will last be- 


cause the Nickel plating prevents 
rust and withstands hard knocks. 
Thus, your bumper stays bright 
despite weather and wear. 


Nickel, acting in many unseen 
ways, serves you every day. From 
the Nickel cast iron cylinder blocks 
in your car to the Nickel steel in its 
rear axle, this versatile metal is Your 
Unseen Friend. It’s as much a part 
of your daily life as your telephone. 


THE INTERNATIONAL NICKEL COMPANY, INC. 
New York 5, N.Y. 


2, Nickel 


...Your Unseen Friend 








The “Old Man” gets around again 


or five years the ‘Old Man” didn’t travel much 
and the company’s balance sheet showed it. The 
branches lacked the fire and drive that he used to 
inspire in them on his visits around the circuit. But 


what with the wear and tear of travel conditions the. 


“Old Man”’ just couldn’t take it any more. 


And then one day the company bought a Beechcraft 
Executive Transport. What happened is company his- 
tory, written chiefly in the profit column. The ‘Old 
Man” is here, there, and everywhere once again—like 
a general on the firing line. For now he travels at 200 
miles an hour—without hurrying, without fatigue. He 
can take a group of division heads along, as well. Over 
in the accounting department they’ve paid for the 
Beechcraft out of the first few months’ increase in 





profits and, for years to come, it will earn its keep many 
times over. 


The company transportation problem is a matter of 
time and mobility as well as ticket costs. The potential 
savings with a Beechcraft Executive Transport are 
worth exploring—as every one of the hundreds of 
Beechcraft users will assure you. 


Your nearest Beechcraft distributor is prepared with 
facts and figures to help you appraise company-owned 
air transportation in the light of your own transporta- 
tion needs. He welcomes the opportunity to demon- 
strate to you the new Beechcraft Model 18. No obliga- 
tion, of course. Beechcraft distributors are located in 


key cities across the U.S. A. 


Beech LAircrafi 


cooncnnshin WICHITA, KANSAS, U.S. A. 
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